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YET NOTHING 

YOU COULD ANTICIPATE 


THE ALL-NEW BMW 7 SERIES. 

THE MOST INNOVATIVE VEHICLE IN ITS CLASS 


The all-new BMW 7 Series is the sum of everything that makes a BMW a BMW. 
Uncompromised luxury, groundbreaking innovation, and breathless performance. 
This is a vehicle that seamlessly transforms from a luxury oasis to a world-class 
sports sedan with the mere press of a pedal. From the lighter, stronger Carbon Core 
frame to the 445-hp V-8 engine to the first-ever Gesture Control system, every last 
piece of the 7 Series is designed to satisfy your desires, and stoke your passions. 




The all-new 

BMW 7 Series 
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The Ultimate 
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GREAT CIGARS ARE MORE THAN JUST HAND-ROLLED TOBACCO. BEHIND THE 
DENSE SMOKE AND PRECISELY AGED LEAVES , LIES AN AIR OF 
CONVICTION THAT CAN ONLY BE ACHIEVED THROUGH HARD-WORK AND DEDICA1 


TOBACCO FIELD 

ESTELI , NICARAGUA 
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HARRY WINSTON 



Project Z9 


NEW YORK BEVERLY HILLS LAS VEGAS CHICAGO DALLAS HONOLULU 
SOUTH COAST PLAZA BAL HARBOUR MIAMI DESIGN DISTRICT 

800 848 3948 


HARRYWINSTON.COM 



MOWIG 


■ New Yerk 110 Central Park South, NV TQ019 

■ Beverly Hills G/F, 9551 YYllaMre Blvd . C A 90212 
Customer Sendee 1-677-486-9966 

HOND KDHO - SHANGHAI * HANGZHOU <i SUZHOU - 
WUXI * XIAMEN * MANILA * CEBU 


www, ascot chang. com 



OFTAILORING 




NARDIN 


Le Locle - Suisse 


Perpetual Manufacture Boutique Exclusive 

Patented Perpetual Calendar with Dual Time function. Self-winding. 
Platinum case. Water-resistant to 30 m. 

Exclusively available in Ulysse Nardin Boutiques. 

ULYSSE-NARDIN.COM 


For a catalog, call 561 988 8600 or 
usa2@ulysse-nardin.com 






LUGANO' 

DIAMONDS 

An experience as remarkable as our collection 


NEWPORT BEACH MONTAGE LAGUNA BEACH | B66.584,2666 LUGANOOIAMONDS.COM 


©LLJGANQ DIAMONDS 
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THE VALLEE DE JOUX. FOR MILLENNIA A HARSH, 
UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 
HOME OF AUDEMARS PIGUET, IN THE VILLAGE OF LE 
BRASSUS. THE EARLY WATCHMAKERS WERE 
SHAPED HERE, IN AWE OF THE FORCE OF NATURE 
YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 


THE COMPLEX MECHANICS OF THEIR CRAFT STILL 


TODAY THIS PIONEERING SPIRIT INSPIRES US TO 


CONSTANTLY CHALLENGE THE CONVENTIONS OF 


FINE WATCHMAKING, 


AUDEMARS PIGUET BOUTIQUES. 

LAS VEGAS: THE SHOPS AT CRYSTALS, NV 702.889.8828 
BEVERLY HILLS: 254 RODEO DRIVE, CA 31 0.247.81 81 
AUDEMARSPIGUET.COM 
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HOROLOGICAL MACHINE N°6 RT 
'SPACE PIRATE' 
WWW.MBANDF.COM 


LOS Angeles 310.289,0808 
Beverly Hills 310.888,8680 
Malibu 310.486.2555 

La Jolla 858,459.2222 

westime.com 
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“We worked on developing the 
aerodynamics and chassis dynamics 
to put all this power on the ground 
in a safe way, in an emotional way.” 
— PAGE 96 - 
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Charging Onward 

Tested on the track and 
country roads of Maranello, 
Ferrari’s potent new 488 GTB 
makes a loud-and-clear case 
for the marque’s transition to 
turbo-enhanced engines. 

BY RONALD AHRENS 

107 

The Robb 50: 

A List of the 
World’s Leading 
Connoisseurs 

Robb Report salutes the 50 
men and women— from 
patrons of contemporary art 
to curators of Cabernet 
Sauvignon— behind the world’s 
most prized private collections. 

146 

Into the Mystic 

Ireland’s 800-year-old Ashford 
Castle has reclaimed its place 
as one of Europe’s most 
enchanting destinations. 

BY JACKIE CARADONIO 
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FABERGE 

THE ART OF COLOUR 


LONDON NEW YORK GENEVA 

BAKU BANGKOK DUBAI DOHA KARLOVY VARY KIEV SYDNEY VALLETTA 
FABERGE.COM 0 Wt 30 @0FF1CI ALFA BERG E 
Fafoerg£ proudly uses Cemftefds cotoured gemstones 
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RARE CASK 


HIGHLAND 5 1 MG LI- MALT 
SCOTCH WHISKY 


THE PEERLESS 
ACHIEVEMENT OF AN 
UNCOMPROMISING 
OBSESSION 


am. 


THE MACALLAN RARE CASK 


HAND-CHOSEN FROM LESS THAN 1% OF THE MACALLAN’S 
FINEST SHERRY OAK CASKS. 







AVAILABLE IN LIMITED QUANTITIES. 

© 201 5 THE MACALLAN DISTILLERS LIMITED. THE MACALLAN 1 SCOTCH WHISKY. 42 % ALC./VOL., 

IMPORTED SY EORINGTQN AMERICAS, NEW YORK. NY. DEMONSTRATE YOUR DISCERNMENT ENJOY RESPONSIBLY. 
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Get more of 
Robb Report 
with these 
special iPad, 
iPhone, and 
online features. 


M Is for Magic 

BMW’s high-performance M division unveils the awe-inspiring Concept M4 GTS. 

RobbReport.com/ConceptM4 


Engine 
of Time 

Maximilian Busser’s 
latest horological wonder, 
the HMX, reflects his 
childhood dream of 
designing supercars. 
RobbReport.com/HMX 





October Digital Bonus Feature 


Fresh Fall Footwear 


Robb Report presents the go-to guide for sophisticated 


shoe shoppers, with a range of styles from Fratelli Rossetti, A. Testoni, 
Louis Leeman, and more, by anush benliyan 



Simply Irresistible 

Inspirato members now have exclusive 
access to Irresistible, the travel club’s 
80-foot cruiser yacht, which it charters in 
the Virgin Islands. 

RobbReport.com/lrresistible 



Robb Report is available as an interactive edition for the iPad and iPhone at the iTunes App Store 
and through Zinio. Download today to access enhanced content, including photos, videos, and more. 
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M ontage Deer Valley is a year-round refined 
mountain craftsman retreat located atop 
Empire Pass in Park City. Utah. With true ski- 
in/ski -out access to the number one rated ski resort in 
America (SKI N&fftemc Reader s Survey 2008-20 HE 
genesis are meticulously looked alter by the ski valets of 
the 7.000 square-foot Compass Sports mountain 
outfitter, at the 35,000 square-foot alpine 
inspired Spa Montage and five unique 
dining venues located within this 
destination resort reminiscent of the 
great mountain lodges of the West. 

At Duty's Pub Sr Rcc. guests enjoy 
creative pub fare while howling 
on four regulation lanes or playing 
in the nostalgic video arcade. The 
resort's Yama Sushi offers stylish 
seasonal dining featuring the freshest 
sushi and sashimi II own m daily from 
the West G >ast Vista Lounge. is Montage 
Deer \ alleys vibrant entertainment lounge 
with an alpine inspired menu, craft cocktails 
and world-class live music 1 hroughout Lhc year. The 
newest culinary offering, Burgers &r fkmrbcui has 
quickly become one of the hpuest restaurants in Park 
City and serves the best of America s^vorite classics 
including gourtnct^iirgers, fresh cut fries, hand spun 
shakes and one of the largest bourbon selections 
in the state, Extraordinary guest amenities such as 
nightly s mores and the personalized service Montage 
is known for complete the guest experience. 


WINNER 

ROBB REPORT'S 
BEST OF THE BEST 
RESORT 

« » 

(888) 604-1301 

MONTAGliDORVAL LIY.COM 



Reserve your front row seat 

to the Greatest Snow on Earth ? 



With legendary powder, more than 100 diverse trails and one of the best ski resorts in North 
America at your doorstep, adventure beckons from all paths. Our refined skt-in/ski-out retreat invites 
you to roast s ’mores si ope* side, enjoy hot chocolate on our apres-ski terrace or peruse the treasures 
of historic downtown Park City. Indoors, indulge in a couple’s massage irt our 35,000 ‘square- 
foot alpine-inspired Spa Montage, savor fresh fare in one of four restaurants or revel in a rousing 
game of bowling in Daly’s Pub Sc Rec. Just 36 miles from Salt Lake City Internationa I Airport, 
Montage Deer Valley places you center stage for magical mountain memories 

(HSH) 604-1301 MONTAGEHOTELS.COM 

LEGE N O 

- — I>EIB VALLEY ' BEVERLY HILLS ! K A PALUA BAY l LACUNA BEACH i PA L MIT T 0 BLUFF 

} Tu preview residential opportunities at arty nfnMt dtitmatiGHs. please visit MfMtaj£thntel$,Ci>m/residtritts r 
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FROM THE EDITORS 



Rogues’ Gallery 

ETWEEN THE ARTIST and the collector 
there sometimes exists a special intimacy— a 
sympathy of spirit that entwines fates. Such 
was the case with an obscure 20th-century Dutch painter 
and his most famous admirer, whose patronage secured 
the virtuoso’s place in history 
Born in the Netherlands in 1889, Henricus van Meegeren 
developed a lifelong fascination with old-master pictures 
thanks to his mentor, the painter and instructor Bartus 
Korteling. Indeed, while studying in the Hague, Van 
Meegeren won a medal for executing an interior render- 
ing of Rotterdam’s Church of Saint Lawrence in a curi- 
ously 17th-century style — a tribute to the influence of 
Korteling, who considered such modern artistic move- 
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When 

wealthy 

benefactors 
paid a sum 
equivalent 
to more than 
$5 million to 
acquire his 
fake Vermeer, 
Van Meegeren 
kept silent. 


ments as impressionism 
and cubism depraved. On 
graduating, the ambitious 
Van Meegeren accepted a 
teaching position, and in 
1917 he presented the first 
exhibition of his work. Yet 
despite praising his techni- 
cal skill, critics rejected his 
work as largely derivative. 

Disappointment gnawed 
at Van Meegeren, who de- 
termined to ruin the repu- 
tations of these experts. 
Schooled by Korteling in 
centuries-old methods of mixing pigments, he practiced 
making diligent copies of works by the most revered 
Dutch masters, including Frans Hals and Johannes 
Vermeer. He discovered that he could carefully remove 
the layers of paint from unimportant pictures of the 
1600s, leaving a blank yet authentic canvas on which 
to practice his own dark art. Aware that many academ- 
ics believed that Vermeer had traveled to Italy, Van 
Meegeren resolved to manufacture an “early” Vermeer 
with a religious subject. 

In 1937, a lawyer presented The Supper at Emmaus (pic- 
tured) for evaluation by the foremost authority on Vermeer 
at the time, Abraham Bredius. Not only did the picture 
support prevailing theory, thereby softening suspicions, 
but its departures from canon were readily explained as 
youthful experimentation. Bredius’s published verdict, 
to Van Meegeren’s delight, rapturously proclaimed the 
work “the masterpiece of Johannes Vermeer of Delft.” 

Although Van Meegeren initially intended to discredit 


Bredius publicly, the painter had second thoughts when 
a consortium of wealthy benefactors paid a sum equiva- 
lent to more than $5 million to acquire his fake Vermeer 
for a Rotterdam museum. He thus kept silent and used 
this unexpected windfall to set himself up in a luxurious 
villa on the French Riviera, where, amid palms fanned 
by scented Mediterranean breezes, he pursued his new 
career as forger in comfort. 

When the impending German invasion of France forced 
him to abandon his seaside idyll, he packed up his brushes 
and oils and moved to Amsterdam. There he continued 
to discreetly peddle his seemingly precious wares, even 
during the German occupation of the Netherlands; in 
fact, the Nazis proved eager marks for his inventive 
swindles. Under the supervision of Vice-Chancellor Her- 
mann Goring— a self-proclaimed connoisseur of fine art 
with a penchant for wearing theatrical uniforms accented 
with jeweled decorations— the Germans systematically 
plundered the capitals they conquered, removing train- 
loads of art treasures, many of which found their way to 
the Garinhall estate outside Berlin that served as Goring’s 
private museum. A Vermeer to crown his collection, 
however, eluded him — until, that is, he persuaded the 
Dutch dealer Alois Miedl, with whom Van Meegeren had 
dealings, to part with an “early” example of the artist’s 
oeuvre, Christ and the Woman Taken in Adultery. So smit- 
ten was Goring that he happily traded some 150 other 
priceless paintings for this single canvas. 

Less than two years later, in 1945, Van Meegeren and 
his admirer both found themselves on trial. At Nurem- 
berg, Goring, who faced charges of mass murder, glibly 
admitted his thefts: “During war,” he said, “everyone loots 
a little bit.” Yet Van Meegeren, to whom the Allies traced 
Goring’s prized Vermeer, proclaimed himself innocent— 
at least of selling cultural treasures to the enemy. To save 
himself from the consequences of this higher crime, he 
confessed to the lesser one and, to allay the doubts, painted 
a new Vermeer for the court. His conviction as a forger 
was a personal triumph for the unknown Dutchman, 
who, as one biographer notes, was “in reality, one of the 
most [commercially] successful artists alive in Europe.” 
The revelation, however, had quite the opposite effect 
on the incredulous Goring. According to one official, on 
hearing the news, he “looked as if for the first time he 
had discovered there was evil in the world.” 20 

BRETT ANDERSON 

SENIOR VICE PRESIDENT, EDITOR IN CHIEF 
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ONE IN A MILLION 

THE FOREVERMARK EXCEPTIONAL DIAMOND COLLECTION 

Rare treasures of extraordinary quality and size, unveiled by the world’s finest artisans 
and destined to grace your most memorable jewelry. 


FOREVERMARK 

/V 

V 

THE DIAMOND. THE PROMISE. 


Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM/EXCEPTIONAL 
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THE ADVENTURE OF A LIFETIME 
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For an Authorized Jeweler in Your Area Cull: L8DCF 955. 0970 or www lamourcrlsseut.com 


L' Amour Crlssciu* is a trademark of Christopher Designs, US and International Patent 
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"The three Graces depicted 
on the bottle: brilliance, 
joy and goodwill aptly 
characterize the wine — 
and the emotion it elicits." 


— BRETT ANDERSON, Editor in Chief, Robb Report 
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INSPIRED by Metaphora s first winemakers, 
Chuck and Joseph Wagner of Caymus Vineyards, 
Metaphora reflects the excellence of one of the 
world s most celebrated winegrowing regions. 
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THE VERY BEST OF AMERICAN BUILT 


TECHNOLOGY AND CRAFTSMANSHIP. 


| THE ALL-NEW BECKER CADILLAC ESCALADE ESV IS AVAILABLE IN STANDARD ROOF, 
RAISED ROOF AND 20-INCH STRETCHED CONFIGURATION. EACH ONE IS BUILT 
IN-HOUSE BY BECKER, WITHOUT COMPROMISE, AND DELIVERED WORLDWIDE. 


“ Becker Automotive has been a 
trusted Robb Report partner 
for more than 15 years ” 

—William J. Curtis, CEO, Robb Report 




QUALITY 


PRODUCTIVITY 


COMFORT 


PROTECTION 


+1.805.487.5227 or BECKERAUTODESIGN.COM 


DESIGN PORTFOLIO 


RIGHT FROM THE START 

1953 Ferrari 250 MM Berlinetta 



H HE FIRST PRODUCTION model Ferrari 
250, the MM, was the start of something big for 
the company. It was powered by a Gioacchino Colombo- 
designed 3-liter, 240 hp V-12 engine that became the 
building block for subsequent 250 racers and road cars— 
from the Monza to the GT Lusso— until 1964, when it 
was replaced by a more powerful V-12 for the 275 series. 


In 1952, a 250 prototype, the 250 S, competed in 
Mexico’s annual Carrera Panamericana, a grueling, 
nearly 2,000-mile contest that produced so many 
fatalities and wrecks it was canceled following the 1954 
race, just five years after its inaugural run. The 250 S 
took the lead in the second stage and remained in front 
until its transmission failed with 300 miles to go. 
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THE MUSCULAR-LOOKING ALUMINUM 


BODY EXEMPLIFIES PININ FARINA AT ITS MOST 


PURPOSEFUL AND FEATURES FERRARI’S 


SIGNATURE OVAL EGGCRATE GRILLE 


The prototype did not complete the Panamericana 
race, but a year later, the 250 MM shown here did. (MM 
stands for “Mille Miglia,” the Italian endurance race 
for which the model was specifically designed.) Mexico’s 
Efrain Ruiz Echeverria ordered the car from the Ferrari 
factory and drove it to a seventh-place finish unscathed. 

Of the 31 250 MM examples that Ferrari produced 


(all in 1953), 18 were two-seat coupes, or berlinettas, 
bodied by Pinin Farina. This car, which still has its 
original engine, claimed the best-Ferrari prize at the 
1983 Pebble Beach Goncours d’Elegance and won its 
class in 2002. In 2013 it returned to Pebble Beach, where 
it was shown by the noted car collector and Pink Floyd 
drummer Nick Mason. —Robert ross 
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“EVERYTHING 
ABOUT MY WORK IS 
VERY METICULOUS 
AND JEWELUKE- 
AND INCREDIBLY 
LABOR INTENSIVE " 


-SHARON MARSTON 


O PRODUCE Orchid for 
the grand stairwell of 
a client’s Connecticut home, 
Sharon Marston (sharon 
marston.com) and a team of 
glassblowers painted each of 
the 10-foot-long light sculp- 
ture’s handblown, amber- 
toned blossoms with 24-karat 
gold leaf. “I’ve been working 
with glass for quite a few years 
and really wanted to apply a 
different finish,” says Marston, 
whose eponymous studio is in 
London. “ [This glass] is such 
a wonderful color, and embel- 
lishing it with the gold leaf 
only enhances it. It also catches 
the light really beautifully.” 
With more than 650 blooms 
and stems that seem to spill 
weightlessly toward a tapered 
point, the commission is an 
elaborate combination of cre- 
ativity and craft that started 
quite simply. “I really liked the 
idea of having tumbling, cas- 
cading petals,” says the one- 
time jewelry designer, who 
turned her attention to lighting 
in the late 1990s. She has since 
created bespoke fixtures and 
installations for private and 
commercial clients alike, 
including the late King Abdul- 
lah of Saudi Arabia, London’s 
Mandarin Oriental Hyde Park, 
and the Oslo Opera House in 
Norway. “Everything about 
my work,” she says, “is very 
meticulous and jewellike — 
and incredibly labor-intensive.” 
Orchid s intricate arrangement 
certainly fits this description. 
Fiber-optic filaments set within 
the ceiling-mounted metal base 
shine down through the hand- 
assembled flowers, which are 
affixed to nickel wires, to illu- 
minate the brilliant bouquet. 


—CAROLYN MEERS 
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Robb Report 

INVITE YOU TO JOIN 


©ROBB VICES 


Life is meant to be lived on fire. By joining i lie Riith Vices journey 
you declare char you are not the type of person who shies away 
from the scorch of rhe habafiem rather you arc the type who will 
infuse it into your cocktail and potentially set that drink ablaze. 


ROBBVICES.COM 




DON’T JUST READ ABOUT IT. BE A PART OF IT. 

Bring the tiohh Vices experience to your home through a 
membership that delivers a curated collection of exceptional goods 
directly to your door. On a monthly basis you can look forward to 
spirits worthy of your glass, crafted foods worthy of your palate, 
and unique products worthy of your ownership. 

MEM8ERS.ROBBVICES.COM 
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DISCOVER « ACQUIRE « EXPERIENCE « EXPLORE 



.ELEJMENTS.O.F.JSJYLE ...... 

A Stand on 
Ceremony 

F ormal events 
usually call for a 
tuxedo— that’s why 
they call them black-tie 
occasions— but Pal Zileri 
(palzileri.com) suggests an 
alternative to the traditional 
tux: a single-breasted silk 
dinner suit ($2,995, including 
the pants) worn over a 
superfine merino-wool 
turtleneck ($295). “We created 
a clean, cool look with 
evening-wear jackets and 
turtlenecks,” says Mauro 
Ravizza Krieger, the brand’s 
new creative director. He says 
the look was inspired by 
Halston, his former employer, 
who donned a white or black 
turtleneck and sleek jacket for 
nearly every occasion. Krieger 
has been instrumental in 
transforming Pal Zileri; the 
45-year-old brand had been 
known for its classic menswear, 
but it has become a source 
for more stylish yet still 
exceptionally tailored suits and 
sportswear. — jill newman 
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Sartorial Electives 

T HE LATEST FASHION house to add made-to- 

measure clothing to its offerings is Prada (prada 
.com) . The program includes more than 300 fabric 
options for suits and jackets, 230 materials for 
shirts, and 30 fabrics for overcoats. The process begins in a 
Prada store’s VIP room, where a tailor, before taking your 
measurements, helps you select the suit, jacket, or shirt model; 
the fabric; and the details. It takes about four weeks for delivery 
of a shirt ($700 to $2,000) and as long as five weeks for a jacket 
or suit ($3,500 to $28,000 for a suit) . — j.n. 



TO TIE FOR 


ALTHOUGH NOT well known in the United States, Italy’s Bigi Cravatte 
Milano (bigicravatte.it) has been producing some of the finest 
handmade ties since 1938. Founded by Luigi Draghi, the company today 
is run by his grandchildren Stefano and Paola Bigi, who oversee the 
production of every necktie— from the selection of premium Italian and 
English fabrics and exclusive prints to the hand-cut and hand-sewn 
manufacturing in their small workshop. In the States, the widest 
selection of the brand’s neckties is available at Barneys New York 
(barneys.com). Each of the ties shown here is priced at $165. -j.n. 


A Leather Advantage 

T he new fall collection from the Italian 
leather and luxury-fabric outerwear 
brand Mandelli (mandelli-milano.it) is 
available at Barneys New York (barneys 
.com). The collection includes the 
double-faced cashmere car coat shown 
here. The pieces are priced from $2,000 to 
$5,000 and also include outerwear made 
from calfskin, deerskin, crocodile, and 
shearling. Many of the coats are lined with 
cashmere, and some have fur trim. The 
company is run by Andrea Maria Mandelli. 

He is a great-grandchild of the brand’s 
founder, Enrico Mandelli, a former 
shoe-leather merchant whose son 
expanded the brand by 
producing leather 
motorcycle jackets 
following World 
War II. -j.n. 



52 ROBB REPORT.COM | OCTOBER 2015 


LOWER LEFT: LISA CHARLES WATSON; STYLING BY CHARLES W BUMGARDNER 









FRONTRUNNERS 



Step Lively 


CLUB SEATING 

The door of the Vivace 125’s tender garage folds down, 
transforming the swim deck into a beach club that can 
be accessed from the main deck by a pair of stairways. 


W ITH THE REGENT launch of the first 
Benetti Vivace 125 (www.benettiyachts 
.it), the Italian boatbuilder has gone from 
fast to lively. The Vivace 125 is the second 
model in the company’s semicustom Fast Displacement 
series; the first was the 15-foot-larger Veloce 140, which 
was introduced last year. Rolls-Royce designed the new 
yacht’s propulsion system exclusively for Benetti. In 
combination with a hybrid hull that enables travel in 
planing or displacement mode, the system pushes the 
Vivace 125 to a top speed of 22 knots. Its range is 1,250 
nautical miles when cruising at 12 knots. The interior 
contains four guest suites and an owner’s apartment, 


which is located on the main deck and stretches across the 
27-foot beam. The yacht has three primary decks and a 
sundeck, and also accommodates a captain and seven crew 
members. The starting price of the Vivace 125, which made 
its debut in September at the Cannes Yachting Festival, is 
available upon request, —larry bean 


i . . . M AG.N I F I.C E JNI M AC.H1 ME S 


54 ROBB REPORT.COM | OCTOBER 2015 




THIS IS WHY YOU NETJET. 

We’ve served the most discerning customers for 50 years. And we’ve seen countless competitors 
come and go while we have stayed true to our commitment to safety and service. This is why 
Warren Buffett became a customer. This is why he bought the company. 

This is why you NetJet. 


CALL 877 JET 9165 OR VISIT NETJETS.COM 


NetJets Inc. is a Berkshire Hathaway company. All aircraft offered by NetJets® in the United States for Fractional 
Sale, Lease, or use under the Marquis Jet Card® and Private Jet Travel Card™ programs are managed and 
operated by NetJets Aviation, Inc., a wholly owned subsidiary of NetJets Inc. NetJets, ExecutiveJet and the 
Marquis Jet Card are registered service marks. ©2015 NetJets IP, LLC. All rights reserved. 


NETJETS 
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THE HIGH LIFE 

Like an upscale hotel in its 
namesake neighborhood, 
a Mayfair cabin can include 
an inviting lounge area. 


Five-Star Flying 


N AMED FOR THE neighborhood 
in London that contains the city’s 
largest concentration of luxury 
hotels, the Andrew Winch 
Designs Project Mayfair (andrew- winch 
-designs.co.uk) is a line of customizable 
business-jet interiors intended to evoke 
those properties. The London-based design 
firm offers the Mayfair interiors for Boeing 
Business Jets and Airbus corporate jets. A 


cabin can be customized with materials 
such as high-gloss veneers, golden onyx, 
satin, leather, and Loro Piana cashmere. 
Prices, not including the cost of the aircraft, 
range from $25 million to $35 million. A 
Mayfair interior can feature a main living 
area with a dining table and a circular bar, 
a master suite toward the rear of the cabin, 
and a second bedroom that can be converted 
into an office or a cinema. — l.b. 


MOTORCARS AMONG MANSIONS 


L ocated on Newport, R.I.’s Bellevue Avenue, near the Gilded Age mansions and just blocks away 
from the site where Alva Vanderbilt Belmont in 1899 hosted this country’s first concours d’elegance, 
the Audrain Automobile Museum (audrainautomuseum.org) celebrates its first anniversary in October. 
The museum’s collection includes more than 150 cars and offers three exhibits per year. Ending in late 
October is Customs & Hot Rods, which features George Barris’s copper 1963 Corvette known as the 
Asteroid (pictured). Early November brings American Muscle Cars, which will showcase a 1969 Ford 
Mustang Mach 1 Cobra Jet and a 1965 Ford Shelby GT350 Fastback. -sheila gibson stoodley 


PRESTO 

CHANGE-0 

The Kormaran 
is many boats 
in one. 


\ It’s a runabout; it’s 
\ a catamaran; it’s a 
: trimaran. The Kormaran 
i (kormaran.com) is all 
: of those and more. 

; The 23-foot vessel 
l can transform into six 
; different configurations 
I at the push of a button. 
; It was developed and 
: built in Austria and was 
\ expected to make its 
I official debut at the 
1 Monaco Yacht Show in 
j September. In hydrofoil 
I form, it can reach a top 
j speed of 38 knots and 
; travel for 108 nautical 
; miles without refueling, 
j The Kormaran also 
j has a more leisurely 
; side: It can morph into 
1 an 11-foot-wide teak 
? sundeck. The boat, 

; which is made from 
j carbon fiber, titanium, 

; and stainless steel, 
j is priced at about 
: $1.5 million. -L.B. 
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A RACING MACHINE ON THE WRIST 



RM 022 TOURBILLON AERODYNE 
DUAL TIME ZONE BLACK CARBON 

LIMITED EDITION OF 10 PIECES 


AVAILABLE EXCLUSIVELY AT 

RICHARD MILLE BOUTIQUES 

Bal Harbour Shops, Bal Harbour (305) 866-6656 
Rodeo Drive, Beverly Hills (310) 285-9898 I The Shops at Crystals, Las Vegas (702) 588-7272 


www.richardmille.cam 
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Exclusive Clubs 


MU-SO TO 
YOUR EARS 


I F YOU WANT to personalize your clubs beyond 
aftermarket shafts, grips, and tweaked lie angles, 
you can do so with the new limited-edition 
Sterling-England Sovereign Iron Series (sterling 
-england.com). The irons, which are forged from 
high-grade carbon steel, feature cavity backs that can be 
customized with a precision-milled design, such as your 
family crest or the logo of your company or favorite 
sports team. The cavity backs are available in silver 
chrome, smoke black, or silver with 24-karat gold leaf. 
The Sovereign irons can be custom fitted at numerous 
club-fitting centers around the country. Prices for a set 
start at $2,250, which does not include the cost of a 
customized cavity-back design, —james a. frank 


the ALL-IN-ONE wireless Naim 
Mu-so music system (naimaudio 
.com) combines a 32-bit digital- 
signal processor with six 75-watt 
digital amplifiers to reproduce 
digital music with exceptional 
refinement. The $1,500 desktop 
unit’s mirrored speaker arrangement 
places dual woofers, midrange 
drivers, and dome tweeters on the 
front panel behind a contoured 
cloth grille (which is available in 
black, red, blue, or orange). The 
ported and resonance-reducing 
wood cabinet is wrapped in 
anodized aluminum. The Mu-so can 
be controlled with a phone, a tablet, 
a laptop, or the knob on top. 

-BAILEY S. BARNARD 


Retro Power 

W ITH THE RELEASE of the new McIntosh MC75 vacuum-tube amplifier 

(mcintoshlabs.com), McIntosh Labs steps back into its history. The New York- 
based brand, which has made great leaps in digital-music reproduction in recent 
years, modeled the new amp on the original MC75, a component that has been out of 
production since 1970. The new model is designed to drive a single audio channel of 
mono, stereo, or multichannel recordings. It delivers 75 watts of warm-sounding power 
into speakers with 2-, 4-, or 8-ohm impedances. It can be paired with vintage or modern 
components and speakers, -b.s.b. 
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i mimi so 


BESPOKE BY APPOINTMENT 

21 2.300.8620 www.mimiso.com 22 W 48th Street New York info@mimiso.com 




[Buddy System 

A T A PREVIEW event 
earlier this year for the 
Chanel Boy.friend 

(chanel.com), a brand 
] representative boasted that the 
i new watch might be the first 
i women’s model that a man 
l would be tempted to borrow 
i from the night table. The rep 
■ was referencing how the 
; Boy.friend incorporates— 

| beautifully— design elements 
; and timekeeping features 
| typically associated with men’ s 
1 watches. The large version of the 
| Boy.friend (right) is priced at 
: $25,000 in beige gold with 
\ diamonds. At 28.6 mm by 
l 37 mm, its case is unusually 
j large for a women’s watch. The 
I medium Boy.friend (far right) 

: has a slightly smaller case and 
; is $12,500 in beige gold. (Each 
; model’s dial can be framed 
; with a line of diamonds set in 
: the bezel, and the watches are 
j also available in white gold.) 

I The large version features a 
: subsidiary seconds display and 
j a manually wound mechanical 
i movement— another rare 
: feature for a women’s watch. The 
j medium version has a quartz 
j movement and a date display. 
—JAMES D. MALCOLMS ON 
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The Culinary 
Masters’ Inspiration . . . 


*0 



for 43 © 


YEARS 



GOSSET 

CHAMPAGNE 


The oldest Wine House in Champagne: Ay 1584 


IMPORTED BY 

DANIELS A 
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MATERIALS WITNESSED 

B lackened titanium, meteorite, and roughly 
textured silver and gold are among the novel 
materials finding their way into men’s jewelry 
designs. David Yurman (davidyurman.com) has 
given the classic signet ring a modern look by 
designing it with black titanium and lapis lazuli 
($550) and black titanium and meteorite ($795). 
The faceted metal band ring ($475) and matching 
faceted metal cuff bracelet ($595) are also from 
David Yurman. Alishan (alishanonline.com) offers 
the palladium-silver-and-diamond ring ($1,070, 
bottom left), gold-and-silver bracelet ($1,815, third 
from right), and rose-gold-and-silver bracelet set 
with a diamond and a ruby ($2,925, second from 
right). From Todd Reed (toddreed.com) are the 
silver-and-black-jade ring ($8,140), silver-and- 
green-jade ring ($6,820), and silver-and-black-jade 
bracelet ($2,530, far right). — jill newman 




Second Opinion 


F OR MEGHANIGAL-WATGH AFICIONADOS who have nagging doubts about 
the accuracy of their timepieces comes the new Lepsi Watch Analyzer 
(lepsi.ch) . The $995 device provides comprehensive information about timepiece 
accuracy through an app that works with iOS and Android smartphones and 

tablets. It records data when the watch is in five different positions— 
one less than the six used by the Controle Ofhciel Suisse des 
Chronometres, the Swiss institute that certifies the accuracy of 
wristwatches made in that country. The Watch Analyzer measures 
for rate variation, amplitude, and beat error. — j.d.m. 
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is your current business travel plan designed to truly help you succeed? Korean Air's expansive global network 
provides an executive flight service like no other. Fly our critical Jy acclaimed first class flights from all the major hubs 
in Europe and America to Korea. Once there you can free yourself from the constraints of the flight schedules 
and regular routes with our Business Jet service. Without Having to bring along your own air crew, 
you can enjoy the most time-saving and cost-effective way to fly. 

Experience an executive flight network on a whole new scale 


Excellence in Flight 

KOREAN AIR % 
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OUT OF COMMISSION 


T hese matching earrings and necklace made from melo pearls— the 
rare iridescent orange specimens produced by their namesake sea snails, 
which inhabit the waters of Southeast Asia— exemplify what is possible 
through the Mikimoto M Customization program (mikimoto.com). (The suite 
also includes a matching ring.) Last year the program fulfilled 19 commissions 
for custom-made jewelry suites, each of which began as a set of extraordinary 
stones, including sapphires and emeralds as well as hard-to-find pearls. The 
process involves a meeting with one of Mikimoto’s designers, who sketches 
different options for the stones. Once a concept is selected, the jewelry is 
made at the company’s workshop in Japan, -j.n. 


Style Syndicate 

A NEW, BY-APPOINTMENT SALON on Manhattan’s Upper 
East Side, Demner Miletto (demnermiletto.com) offers 
exclusive contemporary pieces from European designers and 
midcentury estate jewelry. The business is a partnership 
between Natascha Demner, a third-generation Viennese collector and 
jewelry dealer, and Antonia Miletto, a Venetian jewelry designer known 
for her artistic pieces that combine carved wood with precious 
gemstones. In addition to Miletto’s designs, the salon carries 
contemporary pieces by Italy’s Hedy Martinelli and Alessandro Palwer 
and a rotating mix of unique designs from small European jewelry 
brands. Demner Miletto also will redesign heirloom jewelry for clients, 
source stones, and create bespoke pieces, —j.n. 


Change of Art 

A LONDON-BASED JEWELER IS 
offering an item that turns 
existing rings into convertible 
pieces— jewelry that can be worn 
different ways. The eight designs in 
the Jessica McCormack Diamond 
Party Jacket collection (jessica 
mccormack.com) wrap around 
solitaire-stone rings and change their 
looks. “A Diamond Party Jacket can 
breathe new life into an old jewel and 
give an added dimension to a new 
one,” says Jessica McCormack. Prices 
start at $7,000. McCormack can also 
create custom jackets, -j.n. 
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: GRAND OPENING . w 

| The Full 
English 

F irst opened as 
a hotel in 1991, the 
Lanesborough 
(lanesborough.com) 

! was already a venerable 
j landmark in London when it 
i closed in 2013 for a top-to- 
| bottom renovation. Adored for 
j its classic decor and attentive 
[ butlers, the Regency-style 
i property on Hyde Park Corner 
j has reemerged— 18 months 
\ and more than $100 million 
: later— as a truly British 
| standout among the city’s 
i many grandes dames. 

The Lanesborough’s new 
: look is not altogether new. 

: Rather, the hotel— which 
: reopened in July as part of the 
I Oetker Collection— appears a 
i ritzy revision of its former self. 

[ In each of the 93 rooms and 
! suites, the late interior 
; designer Alberto Pinto created 
: a different look, combining 
! patterned carpets and rich 
i velvets with antique armoires 
: and 19th-century artworks. 

: Afternoon tea is served in the 
j crisp, yellow Withdrawing 
: Room, while the French menu 
; at the new Celeste restaurant 
\ is the work of Paris’s Michelin 
: three-star chef Eric Frechon. 

\ Unchanged, thankfully, is the 
j Lanesborough’s stellar team 
: of tuxedoed butlers, who 
^ remain at guests’ service to 
j arrange everything from a 
: bubble bath to a trip to 
■ Buckingham Palace in the 
; hotel’s Rolls-Royce Phantom. 
—JACKIE CARADONIO 


AN ICON REBORN 

The Lanesborough’s Withdrawing 
Room (above) and Library 
Bar (right) now feature vibrant 
silk drapes and hand-painted 
trompe I’oeil details. 
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Pear-Shaped Diamond-Cluster Earrings set with ten pear-shaped diamonds ranging from 1.63cts to 0.72cts, set in platinum. 


MARTIN KATZ 

N jewels. Like no Other. 



“Jewels this special could only come from Martin Katz.” 
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Isles Away 


Three remote— and refreshed— tropical resorts. 


Fregate Island 
Private 


sweet sanctuary ❖ After completing a three - 
month renovation in August, the Four Seasons 
Resort Mauritius at Anahita (fourseasons.com) 
debuted its Sanctuary Collection, a group of six 
one-bedroom villas plus one three-bedroom 
Presidential Villa. Each new accommodation 
features an infinity-edge pool, a private terrace, 
and panoramic views of the Indian Ocean or one 
of the resort’s secluded beaches. 

paradise found ❖ The Seychelles’ famed Fregate 
Island Private (fregate.com) emerged from a 
makeover in June, bringing a contemporary new 
look to its 16 villas with African-hardwood 
interiors and renovated pool decks. The 
private -island resort, which has joined the 
Oetker Collection, also unveiled an updated 
marina, beach bar, and yacht club. 


THAI high ❖ In September, Thailand’s Aleenta 
Phuket Resort & Spa (aleenta.com) completed a 
yearlong renovation that added 34 new pool 
villas set among the resort’s gardens. Each villa 
includes an expansive private terrace with a 
24-foot swimming pool and a hot tub. 

—JANE BROUGHTON 
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CLEANING 

HOUSE 


Cape Town’s historic 
Ellerman House 

(ellermanhouse.co.za) 
looks better than ever 
after an estate-wide 
renovation. Reopened 
in May, the Edwardian 
manse perched above 
Bantry Bay matches 
its idyllic environs 
with 11 sleek guest 
rooms outfitted with 
textured wallpapers, 
brass and gold fixtures, 
and local artwork. The 
Relais & Chateaux 
property’s public areas 
also received updates, 
from a sea-inspired 
style in the spa to 
a bright new color 
palette in the library. 


Unaltered, however, are 
the estate’s two villas, 
its wine gallery (which 
debuted in 2013 with 
a collection of 7,500 
South African wines), 
and its views over the 
Atlantic coastline. 

-SARAH KHAN 


.dior.com - 1-866-675-2078 
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Vine Future 

P RESERVATION OF THE past and 
pursuit of progress are not mutually 
exclusive goals. About 25 years ago, 

Bill Harlan— founder and proprietor 
of Napa Valley’s Harlan Estate— laid eyes on a 
parcel of land situated in the mountains above 
Oakville, Calif., not far from his flagship 
property. A former carriage road that once 
connected Napa Valley with Sonoma’s Mission 
San Francisco Solano runs through this rugged 
terrain, which in the 19th century supported a 
mining concern and later, during Prohibition, 
a bootlegging enterprise headquartered in a 
shack that still tilts among the sprawling oaks. 
When Harlan first discovered these 840 acres, 
he was intrigued by their viticultural potential, 
but not until 2008 did this tract become 
available. Although the previous owner planted 
vines, which are currently producing, Harlan 
and his team began clearing and replanting the 
slopes, all the while respecting the locale’s 
historic points and natural beauty. 

Promontory, as Harlan named his new 
venture, differs from the vintner’s other labels 
in that its winery— located a short distance 
from the vineyard site — will include a 
state-of-the-art tasting room. Presently under 
construction, this facility will be open by 
appointment to members, as well as the 
public, who can taste and pair the wines while 
admiring the spectacular vistas. One of the 
first vintages these pilgrims will likely 
sample, the Promontory 2009 Napa Valley 
(promontoryestate.com, from $400), reflects 
aspects of Harlan Estate’s signature style: 
powerful structure, pleasantly restrained 
ripeness, and earthy mineral elements. Black 
cherry, black raspberry, and peony on the 
nose precede a range of flavors: nutmeg, 
cocoa, cola, leather, and graphite. Harlan has 
indicated that this wine is made both for and 
by the next generation of wine lovers — as the 
involvement of his son Will in the project 
attests. If so, those budding enthusiasts will 
certainly drink well, —brett anderson 
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Smoke, Not Fire 

C ASTILLO DE CANENA’S 
Cold-Smoked Arbequina 
Olive Oil (castillodecanena 
.com) proves that where 
there’s smoke, there’s flavor. This 
family-owned business, which has 
operated in Spain’s Andalusia region 
since 1780, infuses its sensational 
Arbequina olive oil over smoldering 
oak, birch, and beech woods for 6 
hours. The oil takes on a subtly smoky 
aroma and flavor that mingles nicely 
with the Arbequina’s natural peppery 
spiciness— a quality that earned this 
extra-virgin elixir the award for best oil 
at the competitive Specialty Food Show 
in New York City this summer. Best 
used to finish a dish, the oil would be 
superb drizzled over roasted branzino, 
creamy burrata, or butternut-squash 
bisque. Still, to appreciate its nuances 
in their purest form, simply dip good 
bread into a saucerful. A 250 mL 
(8.4-ounce) bottle sells for $35 at such 
specialty retailers as Murray’s Cheese 
(murrayscheese.com) . 

—REGINA SGHRAMBLING 


BLENDED APPARITIONS 



k 

Appetite 
for Art 


SERIOUS RESTAURANTS have 
become de rigueur for leading art 
museums, and two of this year’s 
powerhouse museum debuts are 
no exception. 

The new Broad contemporary 
art museum, which was scheduled 
to open in Los Angeles in 
September, includes Otium 
(otiumla.com), an adjacent 
200-seat restaurant helmed by 
chef Timothy Hollingsworth, a 
French Laundry alum. Many 
dishes are cooked over a live fire, 
and others are served family style. 

At the Whitney Museum of 
American Art in New York City, 
which opened in May, the 
restaurateur Danny Meyer 
created Untitled. Chef Michael 
Anthony, who has run the kitchen 
at Gramercy Tavern for nearly a 
decade, has created a menu filled 
with seasonal dishes such as 
whole charred leeks with 
tangerine (shown), -laneelee 


M any whisky connoisseurs seek out single malts produced by now 
defunct Scottish distilleries, endeavoring to find rarities of exceptional 
quality. In 2014, William Grant & Sons capitalized on this predilection by 
launching Rare Cask Reserves, a venture spearheaded by master blender 
Brian Kinsman that bottles and blends the company’s stock of mature 
whiskies sourced from bygone distilleries. The most recent offering, Rare Cask 
Reserves Ghosted Reserve 26 Year Old (williamgrant.com, $400), is a blend 
of malted whiskies from two shuttered distilleries: Inverleven, which operated 
from 1938 to 1991, and Ladyburn, which operated from 1963 to 1975. Aged in 
oak casks, the whisky imparts sweetness on the nose and the palate. The blend 
also marries fruity and floral notes from the Inverleven with the Ladyburn’s 
great depth of flavor. Rare Cask Reserves produced 4,100 bottles of the spirit; 
2,000 were recently released in the United States, -shaun tolson El 
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Q When it comes 

to business jets, 
can I combine 
style and comfort 
with range? 



Of course, with ACJneo. 
New engine technology 
allows high-flyers to 
travel up to 15 hours in 
style. Space that takes 
your lifestyle to the world 
Airbus is the answer. 


ACJ 


airbuscorporatejets.com 



AIRBUS 


©AIRBUS, 2015. All rights reserved. Airbus, its logo and the product names are registered trademarks. 
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FOR THE NEW 
EMPERORS 



CLASSIC LEATHER’S NEW LOOK OWN A PIECE OF THE MET A FAST, FUN 4-CYLINDER & MORE 


"GALLERY 


Best Foot Forward 

WITH A NEW FLAGSHIP STORE AND ENHANCED SERVICES, 
A VENERABLE SHOEMAKER STEPS UP ITS GAME. 


N EW BOND STREET’S boutiques 
did not lack for foot traffic on a par- 
ticular summer day earlier this year, 
but perhaps no shop on London’s famed thor- 
oughfare was as lively that afternoon as Bally 
Inside, on the store’s second level, clients gath- 
ered around as a master craftsman used various 
cloths to apply dye to men’s leather shoes. He was 
layering and achieving different textures in the 
way that an artist puts paint to canvas. It was a 
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special one-time event, a chance for patrons 
to see firsthand the company’s capabilities, 
and so customers continued to stroll in as 
the artisan worked before his rapt audience. 
Some considered acquiring new custom- 
ized pairs, selecting bespoke touches— 
finishes and hand-painted symbols— in 
high-voltage hues, including purples and 
greens. The details delighted, and quite pos- 
sibly surprised, the crowd. 

Contemporary and unconventional are 
not what one expects to find at Bally, the 
164-year-old Swiss brand known for tradi- 
tional men’s shoes. But the company’s 
expanded offerings and recently unveiled 
stores— among them the London flagship, 
which debuted last fall, not far from the 
New Bond Street shop opened by Bally 
back in 1882— are challenging that pre- 
conception. “Our job isn’t to reinvent the 
brand,” says CEO Frederic de Narp, “but 
to help people rediscover it.” 


Ripe for that rediscovery are more options 
in the footwear and accessories realms, 
such as stylish city boots, sporty briefcases 
and multipurpose totes, and even a small 



collection of men’s and women’s ready- 
to-wear. On the services side, customers 
are likely to have an experience that goes 
beyond buying a pair of shoes. At the 
London shop, which was designed by the 
British firm David Chipperfield Architects, 
clients can relax on leather club chairs 


or couches on the main level, amid sleek, 
lattice-like wood walls and artful shoe dis- 
plays, as they contemplate the choices for 
made-to-measure shoes or have their foot- 
wear colored, waterproofed, or shined. 

Such artisan touches are ingrained in 
Bally’s heritage. Carl Franz Bally founded 
the brand in his home’s basement in 1851 
: with the aim of producing shoes by hand 
: from leather of the highest caliber. More 
than a shoemaker, he was a footwear pio- 
i neer: In 1870, his company introduced the 
i Goodyear machine— the welt-stitching 
| device invented in the States by Charles 
i Goodyear Jr. —to Europe . He integrated the 
equipment into Bally’s processes in 1896, 
and by the end of the decade he had cre- 
ated boots well suited for hiking and win- 
ter pursuits. Examples of the company’s 
: creations— more than 35,000 pairs of shoes 
; dating back to the late 19th century— are 
! shelved chronologically at the brand’s 
I archives in Schdenenwerd, Switzerland. 

■ Included in that impressive assemblage are 
: hiking boots in the style that Bally originally 
j created for Tenzing Norgay to wear on his 
: history-making climb of Mount Everest, 
with Sir Edmund Hillary, in 1953. 

Today, the historically traditional brand 
is in step with a new generation of discern- 
ing clients who appreciate Bally’s tried-and- 
true techniques and consistent quality but 
want more style and customization. Fresh 
and innovative designs such as the Scribe 
Novo Light— footwear with what de Narp 
says is the lightest Goodyear construction 
i ever made— fit that bill. “It appears like the 
I perfect dress shoe,” he notes, “but it has 
the comfort and grip of a sporty shoe with 
its rubber sole.” About a year in develop- 
ment, the handmade Scribe ($1,195 to 
$9,550 per pair) is a variation on the model 
designed in 1951 by Bally’s grandson Max. 
It is part of a made-to-order program that 
allows for 333 combinations of styles, soles, 
colors, and skins. Also new from the com- 
pany are sneakers and hiking boots that 
may not endure an epic trek in the moun- 
tains but promise to make a stylish state- 
ment on New Bond Street and beyond. 

—JILL NEWMAN 


Bally, 844.442.2559, bally.com 
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; legacy, which is rooted in academic con- 
: tributions, technical improvements, and 
j innovative mechanisms, is not easy to rep- 
I resent in a modern-day timepiece. “I don’t 
| really like the idea of historical reproduc- 
i tions,” Scheufele says, “but at the same 
; time, I wanted to avoid modern designs, 
j like Geneva stripes, that are so familiar.” 

The decision to blend historical and 
: modern details is clearly manifested in 
the FB 1, the brand’s debut tourbillon. A 
; 1777 Berthoud marine clock in Scheufele’s 
i collection inspired many elements of the 
| timepiece, including the pillared move- 
i ment architecture and the chain-and-fusee 


Time Honored 

A CAREFULLY THOUGHT-OUT TOURBILLON REFLECTS THE 
18TH-CENTURY LEGACY OF FERDINAND BERTHOUD. 


GOT TO KNOW who Ferdinand 
I Berthoud was through my grand- 
A father’s pocket-watch collection,” 
recalls Karl-Friedrich Scheufele, a copres- 
ident of Ghopard. “The more I read about 
him, the more I admired what he did.” In 
honor of the 18th-century horologist, 
Scheufele— who has built up his own small 
collection of Berthoud timepieces over the 
years— is launching a limited production 
of contemporary watches under Ferdinand 
Berthoud’s moniker. Although Berthoud 


j figures as a brand within the Ghopard group, 
; these watches are assembled at a separate 
: company facility in Fleurier, Switzerland, 
I with its own staff, mechanical technology, 
\ and design codes. 

| Like many students of watchmaking his - 
: tory, Scheufele came to recognize Berthoud’s 
j contributions to the craft by poring through 
j his extensive writings and analyzing the 
^ refinements the watchmaker made to ma- 
; rine chronometers— the most exacting form 
: of timekeeping in his day. Yet Berthoud’s 


constant-force mechanism. Marine chro- 
nometry, in fact, informs nearly every 
aspect of the FB 1, which sports a meticu- 
lously fabricated balance wheel and hair- 
spring, as well as an independent seconds 
display— features that traditionally improve 
a device’s precision. Still, Scheufele and his 
team adopted other components— such as 
a suspended fusee and a power-reserve 
mechanism inspired by those of the English 
watchmaker George Daniels— primarily 
because of their horological interest. The 
model’s external design reflects a similar 
blend of vintage and contemporary motifs: 
Modern sapphire side-view ports with 
clean lines, for instance, augment a stark 
octagonal shape intended to mirror a 
marine chronometer box. 

If the new FB 1 is a product of Scheufele’s 
eclectic taste in watchmaking, its varied 
characteristics also parallel the multifac- 
eted career of Berthoud himself. “Ferdinand 
Berthoud was not only a watchmaker but 
a man of science,” says Scheufele. “I wanted 
to create something that reflects his place 
in history.” —james d. malcolmson 


Ferdinand Berthoud, ferdinand 
berthoud.ch 
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PROVIDE EXACT QUOTES ONLINE BEFORE EVERY FLIGHT. AND PUT OUR COMPLETE 
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ELEMENTS BEYOND OUR CONTROL INTERFERE, WE MAKE IT RIGHT. 
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Lightweight Class 

ALFA ROMEO’S 4C SPIDER IS A FEISTY LITTLE ROADSTER. 


I T HAS BEEN SAID that in 1968, j 
no production car could cover j 
a kilometer faster than the V-8- [ 
powered Alfa Romeo 33 Stradale— not j 
even the Lamborghini Miura or the Ferrari ■ 
Daytona, each of which was equipped with I 
a V-12 engine. Alfa Romeo engineers under- : 
stood that speed is a function of weight as i 
well as engine power, and with its tubular I 
aluminum frame and aluminum body : 
panels, the 33 Stradale weighed less than : 
1,600 pounds, making it far lighter than its I 
higher-powered contemporaries. 

The same principle of lower power and ; 
lesser weight guided the design of Alfa 1 
Romeo’s new 4C Spider— the convertible : 


counterpart to the 4C Coupe, which was a 
Robb Report Best of the Best honoree this 
year. The mid-engine two-seater features 
lightweight construction, an efficient power 
train, and plenty of flair. Like the coupe, 
the 4C Spider is equipped with a 1.75-liter 
turbocharged 4-cylinder that produces 237 
hp and 258 ft lbs of torque. The specs are 
modest, but the 4C Spider weighs only 2,487 
pounds, largely because its monocoque tub 
and body panels are made of carbon fiber. 

Alfa Romeo compares the 4C Spider to 
the Porsche Boxster— the Boxster’s power- 
to-weight ratio is slightly better— but it is 
more reminiscent of the Lotus Elise, a small 
4-cylinder sports car that, although rough 


; around the edges, is a pleasure to drive 
j because of its perfectly balanced chassis 
j and dialed-in handling. 

On coastal roads in Central California, 
j the 4C Spider’s go-kart-like handling made 
i it easy to dart around curves, and the engine 
i provided enough power to pass rubberneck- 
I ing tourists. Fitted with the optional race 
: exhaust, the roadster emitted a cantanker- 
i ous cackle at full throttle. The mechanical 
\ steering enables the driver to feel connected 
1 to the road, and it is so direct that the car 
j tends to follow every contour in the pave- 
: ment. The ride is firm but not overly stiff, 
j On the track at the Laguna Seca race- 
: way, the 4C Spider handled even the most 
j demanding turns with only a little wiggle 
i from the rear end. The selectable driving 
\ modes change the throttle response, shift 
: points, and stability-control threshold, 
j but the steering and suspension remain 
: fixed. The Dynamic mode shifts the gears 
i at high revs and wrings the most out of the 
j 4-cylinder engine. Race mode maintains 
: all the parameters of Dynamic mode, but 
: it turns off the dynamic stability control 
: (although the system will engage automat- 
ically in extreme circumstances). 

Alfa Romeo’s 6-speed, twin-clutch trans- 
mission is so good that drivers will not miss 
the absence of a manual-transmission 
option. The shifts are quick and arrive at 
just the right time. The brakes are superb: 
i They delivered a firm bite on the road, and 
: after several laps at Laguna Seca, they did 
i not show any fade . 

Alfa Romeo offers a choice of seven exte- 
rior colors, including a canary-yellow Giallo 
Prototipo that is exclusive to the 4G Spider. 
The fabric top is standard; a carbon-fiber 
hard top is a $3,500 option. The cabin fea- 
tures leather sport seats and is available 
in six color schemes, including black with 
red or yellow stitching. 

In addition to its speed, the 33 Stradale 
was distinguished by its high price; it was 
the most expensive car on the market in 
its time. The 4G Spider, however, with a 
starting price of just under $64,000, costs 
far less than any other carbon-fiber-bodied 
sports car. —laura burstein 


Alfa Romeo, alfaromeo.com 
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Making History 

THE METROPOLITAN MUSEUM OF ART 
TAKES A RARE TRIP TO THE AUCTION BLOCK. 


T HE METROPOLITAN Museum 
of Art has long transported visi- 
tors through time and space, 
sending them to ancient Egypt, medieval 
Europe, and the Roman Empire in a single 
day. This month, the New York institution 
will offer the rare opportunity to own a 


piece of the history displayed in its famed 
galleries with an unprecedented auction of 
English furniture, porcelain, and silver. 

Featuring more than 200 lots, the sale— 
Property of the Metropolitan Museum of 
Art: American Collecting in the English 
Tradition— will take place October 27 at 


Christie’s New York. Many of the pieces, 
which come from the Met’s expansive col- 
lection of European sculpture and decora- 
tive arts, have remained secreted away in 
storage for several decades, never before 
seen by the general public. 

“This is like opening a closed box for the 
first time in a century,” says Melissa Gagen, 
a specialist of decorative arts at Christie’s. 
“A lot of these pieces have stayed untouched 
in the Met’s warehouse for as many as 100 
years. They’ve never been on the market 
before, and they’ve never been devalued 
by renovation or restoration. It’s a rare 
opportunity and a real event.” 

Ranging from the 16th to the 19th centu- 
ries and encompassing a broad spectrum 
of styles, the items for auction possess an 
astounding collective provenance. High- 
lights include an 18th-century mahogany 
desk (pictured, estimated at $40,000 to 
$60,000) reputed to have belonged to the 
Duke of Wellington, and a gilt mirror bear- 
ing the crest of Lyons (pictured, estimated 
at $30,000 to $50,000) that is believed to 
have belonged to an ancestor of Queen 
Elizabeth. The assortment also features 
pieces donated to the Met by some of the 
greatest collectors of the 20th century, 
including Percival D. Griffiths, whose col- 
lection, according to Gagen, continues to 
serve as a benchmark for aficionados of 
British craftsmanship today. 

Christie’s expects to bring in more than 
$1.5 million with the sale, and a second auc- 
tion is slated for December. (Proceeds will 
fund a forthcoming renovation of the muse- 
um’s Annie Laurie Aitken and Heathcote 
Galleries, as well as new acquisitions of 
fine British decorative arts.) Given the story 
behind the collection, Gagen anticipates a 
diverse assemblage of bidders, from known 
collectors to first-time buyers. “A lot of 
people will be enchanted by the history of 
these pieces— not only their past with the 
museum, but also where they came from 
before that,” she says. “And it’s a truly rare 
opportunity to be able to bring pieces like 
these into your home, and live with them 
and appreciate them as they were originally 
intended.” — jagkie caradonio 


Christie’s, christies.com 
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Inconspicuous settings 
keep the focus on the 
stones in Messika’s Swan 
ring (left) and Maya 
cuff (far left). 


Diamonds in the Buff 

VALERIE MESSIKA’S JEWELRY DESIGNS LAY 
BARE THE GEMSTONES’ BEAUTY 


T HE DIAMONDS in Valerie 
Messika’s imaginative jewelry 
designs appear to float, with no 
obvious metal settings to detract from 
their pure sparkle. “Diamonds are already 
a creation; I’m only here to put [them] on 
the skin of a woman,” says Messika. The 
39-year-old Parisian jeweler herself dons 
layers of diamond bracelets, rings, and 
necklaces comfortably, with a casual ele- 
gance, and it makes sense that she would 
wear them with ease: She was a child when 
she acquired her adoration for such stones 
from her father, the long-established dia- 
mond dealer Andre Messika. Today, her sig- 
nature light and airy creations, including 
the Maya cuff and Swan ring (shown), are 
well known in the world of high jewelry. 

In contrast to those minimalist works, 
Messika has fashioned a series of 37 more- 
lavish diamond designs in honor of her 
10th anniversary in business this year. 
Many of these pieces were unveiled in her 


elegant boutique on Paris’s Rue Saint- 
Honore this summer, along with special 
designs from the Messika Private Collec- 
tion, such as a diamond collar with two 
enormous orange-brown pear-shaped dia- 
mond drops— 37.5 carats each— that can 
be worn as earrings. The piece is especially 
significant: Messika’s father, who started 
learning the art of diamond cutting five 
years ago, cut the stones himself. 

Although Andre’s masterful handwork is 
behind some of his daughter’s new pieces, 
her design approach remains her own. Mes- 
sika eschews traditional prong settings, 
favoring instead the same less-is-more look 
(the anniversary examples notwithstand- 
ing) that has characterized her brand from 
its early days, when she debuted Skinny 
bracelets and necklaces featuring diamonds 
on a flexible wire. “I try to make the metal 
settings disappear,” she says. “And the result 
is what appears like a diamond tattoo.” To 
develop new ways of setting the diamonds, 


Messika opened her own in-house workshop 
at her Paris headquarters this past spring, 
enabling her to collaborate more closely with 
her team of master jewelers. “I’m always 
pushing the craftsmen to use less metal,” 
she says, “and it requires a lot of experimen- 
tation to make these new designs.” 

She also seeks inspiration in her sur- 
roundings. Her minimalist style is influ- 
enced, she says, by haute couture, such as 
Yves Saint Laurent’s pure, clean silhouettes; 
contemporary art; and Parisian street life. 
So several days each month, she rides off 
on her scooter and takes photos of the Pari- 
sian community and its stylish women. 
Those images, pegged to her bulletin board, 
remind her of why she creates and for 
whom. “I like strong, independent women,” 
says Messika, “and that spirit and style 
motivates me and my jewelry.” 

—JILL NEWMAN 


Messika , + 33.170.39.1800 \ messika.com 
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Whether your plans call for a romantic retreat, a family adventure or an urban escape, 
we invite you to experience our collection of extraordinary destinations. From the legendary 
shores of Hawaii to the charm of the South Carolina coast, Montage Hotels & Resorts provides 
the perfect backdrop to create memories that can be cherished long after you return home. 

(866) 551-8244 montagehotels.com 
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H GALLERY WINE 



Despite (or because of) 
a challenging season for 
growers in Champagne, 
Dom Perignon’s Vintage 
2005 is a satisfying pour. 


Sparkling Spartan 

DOM PERIGNON UNLEASHES A WARRIOR 
WINE WITH THE 2005 VINTAGE. 


E arlier this year, on a 

crisp spring evening in Barce- 
lona, an eager and thirsty crowd 
assembled outside the Catalan capital’s 
Palo Alto Market, a hefty former factory 
wrapped in the bright pinks and purples of 
climbing bougainvillea. Just after the last 
drops of daylight had slipped away, the 
industrial structure’s heavy doors swung 
open, allowing the patrons, sober and 
silent, to file inside. 


Darkness and several dozen mirrored 
stands awaited, each topped with a bottle 
of Dom Perignon and a single glass. After 
each guest claimed a lectern, a series of 
scalloped partitions descended from the 
ceiling to an ethereal soundtrack. With no 
distractions or further instruction, the 
patrons, isolated within their shimmering 
private chambers, had little more to do 
than pour themselves glasses of the new 
2005 vintage. 


Despite Dom Perignon’s confident unveil- 
j ing, the Champagne house’s new vintage 
: comes from a year of notorious difficulties, 
i An unusually hot season punctuated by 
| fits of late rain and further complicated 
i by the presence of Botrytis cinerea (gray 
\ rot) led many growers in Champagne to 
j abandon the 2005 vintage altogether. These 
I hurdles, however, did not deter Richard 
: Geoffroy, Dom Perignon’s chefde cave , from 
^ creating the house’s most distinct— and 
: limited— wine in decades. “It’s different 
! from anything we’ve ever done in the past,” 
i Geoffroy says. “What we have created here 
i should be placed alongside vintages like 
| 1947 and 1976.” 

Indeed, Dom Perignon’s newest release 
j represents a herculean example of lemons - 
i to-lemonade. Priced from $160 per bot- 
: tie, the vintage comprises 60 percent 
; Chardonnay— the greatest proportion of 
: white grapes ever used by the house in its 
I 347-year history. The blend plays on con- 
; trasts : fragile and fruity at first, then pow- 
: erful with strong hints of minerality and 
j spice on the palate. “This wine is a great 
: case of a seamless transition from front to 
finish,” Geoffroy says. “It has away of tran- 
sitioning from a velvet glove to an iron fist.” 

When the scalloped walls rose on Dom 
Perignon’s guests, the crowd, no longer 
silent, erupted in applause. The evening 
continued with a multicourse meal pre- 
: pared by Ferran Adria— the first time the 
i Spanish master donned his chef’s uniform 
i since shuttering El Bulli in 2011. As if to 
highlight the importance of the vintage, 
each course consisted of small bites only, 
ensuring that, as Adria put it, “the wine is 
the center of the universe, and the bites 
are the supplement.” (Adria’s “snacks” 
menu is also available for a limited time 
at a handful of restaurants, including Le 
Bernardin and Daniel.) 

As the night wound down, Geoffroy and 
Adria embraced, and, for a moment, 
Geoffroy appeared wistful. “Years and years 
ago, I would not have declared 2005,” he 
said. “But that would have been a failure. 

: This vintage is a warrior.” 

—JACKIE CARADONIO 

l 

■ Dom Perignon, domperignon.com 
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Back and Forth 

NAT SHERMAN’S LATEST RELEASE CELEBRATES THE 
BRAND’S PAST AND POINTS TO ITS FUTURE. 


M ichael herklots leans 

back in a chair at the Nat Sher- 
man Townhouse in Manhattan 
and takes a long, easy puff from one of the 
brand’s new 85th Anniversary cigars. Ex- 
haling slowly, he taps the ash and smiles. 
“It’s a killer cigar,” he says. 

In a few hours, this building— the com- 
pany’s flagship store— will be bustling with 
guests invited to celebrate the launch of 
the 85th Anniversary. Nat Sherman, a 
family-owned business that was founded 
in 1930 in Manhattan, is producing only 
25,000 examples and offering them in 
boxes of 10 for $190. 

As he smokes the 6V2 * 54 cigar, Herklots— 
the company’s vice president of retail and 


brand development— describes its com- 
position: Nicaraguan binder and filler 
tobaccos and a Dominican wrapper. “That 
combination is very unique,” he says, ex- 
plaining that the wrapper takes the edge 
off the Nicaraguan tobaccos. “Typically 
[Nicaraguan] cigars are pretty full-bodied, 
aggressive, and strong. This is full-bodied 
and rich, but it still has balance.” 

According to Herklots, the 85th Anniver- 
sary exemplifies the brand’s goal of creating 
cigars that offer new flavors and new expe- 
riences for smokers. “We’re very much in 
the business of making cigars that stand 
out, that are unique, that don’t taste like 
other things that are already being sold on 
the market,” he says. 


: Bill Sherman, one of the company’s execu- 
j tive vice presidents and a grandson of its 
I namesake and founder, says the release of 
i the 85th Anniversary enables Nat Sherman 
i to simultaneously promote its history and 
i preview its future. “It’s important for people 
I to realize that we’ve been around for that 
j long,” he says. “It’s a time to respect and 
j look back and appreciate the values, the 
i ethos, and everything that has remained 
^ the same for 85 years, but also an opportu- 
1 nity for us to express where we’re going.” 

Nat Sherman began as a tobacco retail 
| store on Broadway in Manhattan’s Garment 
j District. (The Townhouse, which opened 
: in 2007, is located at the corner of 42nd 
| Street and Fifth Avenue and is one of the 
j few New York City establishments with a 
smoking license.) According to company 
lore, in the 1930s the store was a gathering 
spot for executives from the garment and 
entertainment industries, show-business 
! celebrities, and gangsters. This last group 
: of customers considered Nat Sherman 
j neutral territory, where rivals could set 
| aside quarrels while sampling the store’s 
i offerings. By the end of the decade, the 
company was using U.S. and Cuban tobac- 
cos to produce the first Nat Sherman- 
branded cigars, in Tampa, Fla. 

Last year, Nat Sherman released the 
limited-edition Joel Sherman 75th Celebra- 
tion, which commemorated the 75th birth- 
: day of the founder’s son, who is now the 
■ family’s patriarch and the brand’s CEO. 
Herklots describes that cigar as “elegant, 
sophisticated, and creamy.” He says smok- 
ers familiar with the 75th Celebration should 
be prepared for a much different experience 
when they light up the brand’s latest limited- 
edition offering. “The 85th Anniversary is 
everything the 75th is not,” he says. “If the 
75th is very retrospective in honoring 75 
years, the 85th celebrates 85 years, but it 
also represents a sort of jumping-off point 
for what’s to come. A 6V2 x 54 Nicaraguan- 
heavy blend that is still baLanced and sophis- 
ticated could not be more relevant, not just 
for the industry and for our customers, but 
for where we are right now in 2015.” 

—SHAUN TOLSON 


Nat Sherman, natsherman.com 
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WorldClass Amenities. Sonoran Desert Style. 

Come for our sparkling turquoise pools. Stay for all the things that shine - 
celebrity chefs, championship golf courses, Sonoran Desert-inspired spa 
treatments. Your Scottsdale getaway is waiting. 
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The Big Chill 

GEORGIA’S SEA ISLAND RESORT SERVES UP A SUBZERO REMEDY. 


The Lodge at 
Sea Island Golf 
Club’s new cryo- 
therapy treatment 
promises a bevy 
of healthful ben- 
efits, especially for 
golfers and other 
athletes. 


44T1 E SURE YOU are completely 
dry prior to entering the 
cryotherapy chamber,” says 
Barbara, a steely technician at the Lodge at 
Sea Island’s Performance Therapy Center. 
“Any moisture on the skin will most cer- 
tainly cause frostbite.” 

I am seated at a lovely china-laden table 
set for high tea in the ladies’ drawing room 
at Georgia’s famous resort, yet I am hardly 
relaxed. Barbara’s casual mention of frost- 
bite has me focused less on how I take my 
English breakfast tea and more on the mis- 
ery I am about to experience. Unaware of 
my anxiety, Barbara continues with her 
foreboding preamble: No metal below the 
neck. Your legs will likely go numb. Faint- 
ing is entirely possible. 

However intimidating, Barbara’s introduc- 
tion to cryotherapy is a must. After all, the 
treatment consists of being submerged from 
the neck down in a chamber of nitrogen-iced 
air that reaches the punishingly cold tem- 
perature of -264 degrees Fahrenheit. But 
the process, which lasts just 3 minutes, 


promises a bevy of healthful benefits: Pro- 
ponents assert that a single treatment can 
burn up to 800 calories, as well as improve 
sleep, boost the immune system, reduce 
inflammation, and hasten injury recovery. 

Cryotherapy was developed in the 1970s 
by a Japanese doctor who created a freez- 
ing chamber as a means for treating rheu- 
matoid arthritis. Over the last several 
decades, the therapy has been employed to 
alleviate everything from muscle tension 
to poor circulation. More recently it has 
emerged as a nationwide trend, heralded 
by everyone from weekend warriors to 
professional athletes, including LeBron 
James, as a means of accelerating muscle 
recovery. In March, Sea Island became the 
first hospitality property in the United States 
to offer cryotherapy programs (which are 
priced from $60 per 3-minute session). 

“Cryotherapy is basically the next-level 
ice bath for athletes,” says Ella Stimpson, 
the Performance Therapy Center’s director 
of spa. “But I find it also brings incredible 
mental clarity.” She claims that the therapy 


is especially effective for golfers, both before 
and after a round. 

Once suitably disrobed— and, I hope, 
bone-dry— I follow Barbara to the small 
room that houses Sea Island’s cryocham- 
ber, where the technician procures a pair 
of thick wooly socks and rubber boots to 
protect my feet. I step into the standing- 
only chamber, and the frigid breeze begins 
to blow, tipping my fight-or-flight response 
and sending my heart into palpitations. 
The chill takes my breath away, requiring 
all of my attention to focus on the simple 
action of breathing in and out. 

When my 3 minutes of frigid suffering 
are up, I exit the chamber to find my legs 
are indeed numb. Still, I am proud— elated 
even— to have powered through the process. 
The treatment’s boost to my ego continues 
the next day, when, at the Sea Island Golf 
Club, I shoot the round of my life. 

—MEGAN NOLAN VAN REESEMA 


The Lodge at Sea Island Golf Club, 

855.714.9197, seaisland.com 
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H GALLERY COLLECTIBLES 
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Gall ol well s bronze figures 
he Pitch and Striker (below 
right) capture the momentum 
and grace of athletes at play. 


Game Shapes 

GAIL FOLWELL’S SCULPTURES CONVEY 
THE SENSATIONS OF SPORTS. 


G AIL FOLWELL recalls the time 
in 2001 when a Canadian hockey 
player viewed her first sports- 
themed art piece, a 1999 bronze that she 
cheekily dubbed Pas de Deux. He could not 
contain himself, she says. “He was almost 
dancing around the thing.” The sculpture 
depicts two hockey players slamming into 
each other on the ice, limbs and sticks 
splaying every which way. “ ‘That’s it, that’s 
it!’ he told me,” Folwell says. “ ‘How do you 
make it look like what it feels like?’ 

“That’s the reaction I love,” she contin- 
ues. “It’s not about who it is, or what it 
looks like. It’s about what it feels like. 
That’s what resonates.” 

Folwell had a successful career as a graphic 
artist before taking a sculpture class in 1995 
and experiencing an epiphany. “I had ideas 
that made me want to sculpt all the time,” 
she says. “My mind exploded with all sorts 
of things that I wanted to manifest.” 

She typically has at least five pieces in 


various stages of progress in her Boulder, 
Colo., studio. Some are private commis- 
sions, some are public; others that she 
makes for herself will become limited edi- 
tions. Only about half of her works are sports 
related, and she says they are unusual in 
that they depict the action of the games 
instead of specific players. “Most sports 
sculptures are portraits. They’re not about 
the sport. They’re about somebody,” she 
says. “That’s lovely, but I do stuff about the 
sport. That really seems to click with a lot of 
men. They see me and say, ‘A girl did that?’ ” 
In early August, prior to the NFL’s annual 
Hall of Fame preseason game in Canton, 
Ohio, Folwell’s monumental bronze The 
NFL Draft, 1936 was unveiled at the Pro 
Football Hall of Fame. She chose the 
subject— the NFL’s first-ever draft— from 
a list of the 11 greatest moments in foot- 
ball history compiled by the Hall of Fame. 
The sculpture shows a five-member, 7- 
foot-tall offensive line hunched in position 


; around a man wearing a suit and fedora. 

! That figure represents Bert Bell: the cre- 
j ator of the draft, the founder and original 
: owner of the Philadelphia Eagles, and, 

\ later, the commissioner of the NFL. The 

: 

\ first draft came at a time when the NFL 
i was a struggling, second-tier league. The 
i draft brought stability to the league by 
I giving the weaker teams a first chance at 
: signing the better players. “Everybody 
j was trying to make it work for the com- 
i mon interest,” Folwell says. “It’s different 
i now, but that resonated with me : the suits 
; and the sports on the same team. That’s 
i why the piece is the way it is.” 

She has produced several limited-edition 
maquettes based on the bronze, such as a 14- 
by-10-by-14-inch version of a single player, 
and she plans to create other pieces, which 
; might include a full-size example of any 
[ combination of the players. The limited edi- 
! tions are available through Claggett/Rey 



Gallery in Vail, Colo., and Aerena Galleries 
and Gardens, which has three locations in 
Northern California’s Napa Valley. 

At the same time that Folwell was finish- 
ing the football statue, she embarked on a 
new project, a private commission to depict 
a friend’s dog. Folwell says shifting her 
focus from guards and tackles to a canine 
has not been as difficult as it might seem. 
“It’s a matter of muscle, whether it’s human 
or not,” she says. Folwell is basing the sculp- 
ture on a photo of the dog pouncing. “It’s 
really not about a literal portrait of him,” 
she says. “It’s about his energy.” 

—SHEILA GIBSON STOODLEY 


Aerena Galleries and Gardens, 
iwolkgallery.com; Claggett/Rey Gallery, 
claggettrey.com; Folwell Studios, 
folwellstudios. com 
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When it comes to your financial future, you can't just leave it to anyone. 

But when you choose a Certified Financial Planner™ professional, you’ll know C I 

you're in good hands. That’s because every CFP® pro is thoroughly vetted 
to uphold the highest standards of education, experience and ethics. f t n ai* 

It's confidence and peace of mind you can't get anywhere else plan 
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PROMOTION 



ST, REGIS 

stregis.com/boutique 

St. Regis debuts its first-ever bespoke scent, crafted exclusively 
by scent designer, Carlos Huber of ARQUISTE Perfumeur. 
Inspired by Caroline Astor, the matriarch of the St. Regis brand, 
Caroline’s Four Hundred is rich with notes of American Beauty 
roses, green stems, the whitest lilies and the delicate sweetness 
of quince, apples and cherry blossoms, embracing the blooms 
that adorned the ballroom during her famous balls. 

Experience Caroline’s Four Hundred at 
St. Regis hotels and resorts around the world 
or by visiting the stregis.com boutique. 

ST REGIS 





M ETAPHORA WINES 

metaphorawines.com | 707.963.3737 

Crafted in the finest French tradition with grapes from Napa 
Valley’s most renowned appellations, Metaphora Cabernet 
Sauvignon expresses an uncompromised winemaking vision 
and is featured in Robb Report Host’s Guide 2014. Layered, 
complex and true to the terroir, Napa’s most exceptional 
varietal is made in extremely limited quantities and with 
meticulous care. Sharing remarkable wine with family and 
friends is one of life’s greatest pleasures. We invite you to 
discover Metaphora. Cheers! 

Metaphora 


SUNSEEKER 

sunseeker.com | nick.bischoff@sunseeker-usa.com 

The 95 Yacht exemplifies the latest in Sunseeker’s cutting- 
edge design and innovative build processes. With all the 
spacious elegance of its highly successful predecessor, the 
28 Metre Yacht, it combines a superyacht feel with all the 
practical advantages of a yacht in this size category. 
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Orbita, the recognized leader in watch winding 
technology, and Brown Safe, the top builder of high-security 
luxury safes, combine expertise to create the perfect solution to 
protecting and maintaining proper function of your watch collection. 
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Ph.(800) 800-4436 
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View the complete collection of luxury watchwinders at Orbita.com & visit BR®WN SAFE 


BrownSafe.com for a full lineup of high security safes featuring Orbita watchwinders. 


Ph.(760) 233-2293 
www.BrownSafe.com 





Driving the new FERRARI 488 GTB on the company’s test 

track and through the countryside outside Maranello shows 
there is no turning back from the car’s turbo-enhanced V-8. 


w \ 








CHARGING ONWARD 



THE BRIDGE AT FIORANO , Ferrari’s 1.9-mile test track near Maranello, 
Italy, will reveal a car’s character. The figure-eight circuit rises to a crest, dips, and rises 
again at the bridge, which spans the crossover point. Before this second crest, you ease 
into the brakes to keep the car’s nose down, then press hard on the pedal before enter- 
ing a 90-degree right-hander. If the car has any flaws, they will manifest here. 

The new Ferrari 488 GTB, which is equipped with the latest adaptive suspension 
technology, was unflappable on this and every other section of the track. It aLso remained 
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Engineers focused on speed and sound. They 
labored to tune the exhaust note without resorting 
to the use of a sound synthesizer. As heard on the 
track, the note was raw and threatening. 



composed on the highways that run through the verdant 
countryside outside Maranello, where, on this early- June 
day, the air was redolent of honeysuckle and the first 
cuttings of hay were drying in the fields. 

Powered by a new twin-turbocharged engine — which, 
after the California Ts launch last year, makes it only the 
second turbocharged Ferrari road car since the F40 of 
the late 1980s— the 488 GTB proved worthy of replacing 
the 458 series and extending Ferrari’s tradition of build- 
ing brilliant mid-engine V-8 berlinettas — the name the 


marque has used since the 1950s for its sport coupes. The 
488 GTB, which officially debuted in March at the Geneva 
International Motor Show, is priced at about $245,000. 
Deliveries are expected to begin by the end of October. 
(Like the original Ferraris and its immediate predecessor, 
the 488 GTB takes the numerical portion of its name from 
the quotient of the engine’s displacement— 3,902 cc— 
divided by the number of cylinders.) 

Ferrari introduced the first GTB model, the 308, in 1975 
(along with the 308 GTS spider), and with it came an 
onslaught of V-8 power. Since then the company has been 
producing ever more sophisticated and potent grand- 
tourer berlinettas and spiders, leading to the 488 GTB. (A 
spider version is expected to arrive next year.) “We wanted 
top of the segment in terms of acceleration,” said Ferrari’s 
development director, Matteo Turconi, during the test- 
drive event in Maranello. “We worked on developing the 
aerodynamics and chassis dynamics to put all this power 
on the ground in a safe way, in an emotional way.” 

The new GTB’s engine uses direct fuel injection — in 
addition to turbochargers and intercoolers— to generate 
661 hp and 561 ft lbs of torque. Compared to the 458 
Speciale’s larger, normally aspirated 4.5-liter V-8, these 
figures represent a 16 percent increase in horsepower and 
a 41 percent jump in torque. The engine is paired with a 
7-speed dual-clutch transmission, which automatically 
downshifted through the gears and settled into second at 
the point where Fiorano’s longest straightaway ends. The 
power train enables a blinding 3-second dash from zero to 
62 mph, and in only 8.3 seconds the car reaches 124 mph. 

Ferrari engineers focused on speed and sound. They 
labored to tune the 488 GTB’s exhaust note without 
resorting to the use of a sound synthesizer. As heard on 
the track, the note was raw and threatening; the hoarse- 
ness was typical of engines, like this one, with a flat- 
plane crankshaft. 

Engine development presented many challenges to the 
engineers. First among them was finding a way to fit the 
turbochargers alongside each of the V-8’s cylinder banks. 
The solution was to design the rear section of the chassis 
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CHARGING ONWARD 



W 


The key fob 
enables the red 
steering-wheel- 
mounted start/ 
stop button to 
ignite the 661 hp 
engine. 


so that the engine sits 5 mm lower than it did on the 458 
models. The list of new parts for the engine is long: a 
lightweight crankshaft, redesigned pistons and connect- 
ing rods, cylinder heads with reduced thickness near the 
combustion chambers, an intake plenum with unequal- 
length runners, and exhaust runners tuned for what 
Turconi called “the sharp, loud, 
unmistakable Ferrari sound.” 

The redline of the new engine is 
8,000 rpm (compared to 9,000 for 
the 458’s engine). With the gener- 
ous torque curve, throttle response 
is instantaneous. In fact, when 
the manettino — the “little hand” 
driving-mode selector on a Ferrari steering wheel— is 
set to race mode, as it was at Fiorano, you have to be 
judicious with the accelerator or else the car will jump 
like a beast. 

Taking the car away from the track for a drive through 
the countryside gave the locals their first look at the 
Rosso Gorsa Metallizzato wonder. Most onlookers rec- 
ognized it as a Ferrari, though the company says that 


85 percent of the car is new, with only the roof remain- 
ing unchanged from the 458 series. 

The new body reflects an emphasis on aerodynamic 
efficiency. Ferrari claims that compared to the 458, the 
new car benefits from slightly less drag and 50 percent 
greater downforce. The brand removed most of the active 
aerodynamic features that distinguished the 458, though 
the computer-governed variable flaps on the rear diffuser 
remain in place. The so-called aero pillar dominating the 
488 ’s front end is augmented by a double spoiler that has 
been adopted and adapted from Ferrari’s Formula 1 cars. 
The spoiler’s upper element directs air to the radiators, 
while the lower one works in concert with the under-tray 
to generate downforce. The rear spoiler inducts air 
through openings at the base of the rear glass and directs 
it to exit points at the rear bumper. Deep indentations 
along the sides of the car feed air into the intercoolers. 

“We want to quote from history,” said Flavio Manzoni, 
Ferrari’s head designer, in reference to the side openings, 
which resemble those on the 360 and the F430, V-8 mod- 
els from the last decade. “Despite that, we want a modern, 
futuristic shape.” The 488 GTB certainly presented a visual 
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CHARGING ONWARD 


The 488 GTB’s 
design is more 
aerodynamic 
than that of its 
predecessor, 
enabling the car to 
benefit from less 
drag and greater 
downforce. 
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Throttle response is instantaneous. In fact , when the 
selector is set to race mode , you have to be judicious with 
the accelerator or else the car will jump like a beast. 


contrast to the centuries-old campaniles and other struc- 
tures in the villages of the Emilia-Romagna countryside. 

Along a byway between villages, the car, set in sport 
mode, cruised in sixth gear as the road rose and fell. A bit 
of acceleration did not require downshifting because of 
the available torque and the revised gear ratios. The inte- 
rior was sufficiently quiet for a car with a top speed of 
205 mph, and visibility was good even when backing up. 





The cockpit’s ergonomics will help drivers forget all the 
futzing and fiddling that older Ferraris required. The 
leather-upholstered seats fit just right, the steering was 
light but precise, and the automatic climate control worked 
like magic on a muggy day. Another attractive feature is 
the passenger-side instrument display— showing gear 
position, engine rpm, and road speed— which was adopted 
from the Ferrari FF and the F12 Berlinetta. 

Options for the 488 GTB include interior and exterior 
carbon-fiber trim, forged 20-inch alloy wheels, a telem- 
etry system for analyzing track-performance data, and 
a 12-speaker, 1,280-watt sound system. In addition to 
Rosso CorsaMetallizzato, Ferrari offers 15 standard and 
15 optional exterior colors. 

Ferrari expects to build 7,000 examples of the 488 GTB 
over the next four years. Considering the attributes it 
displayed at Fiorano and off the track, the car may have 
taken the brand through a crossover point where there 
is no turning back from turbocharging. DU 


Ferrari, ferrari.com 
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THE ARTISAN FIRE PIZZA OVEN 

Neapolitan-style heat with gas-fired convenience. 
Hand-built in Michigan from $6,895. 



TRUEKALAMAZOO.COM | 800.807.7210 
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Robb Report is pleased to announce the fourth 
annual Culinary Masters Competition and this 
year's panel of celebrated master chefs and their 
nominees. Each master chef— John Resh, Curtis 
Duffy, Christopher Kostow, Barbara Lynch, 
Norman Van Akers * and Michael White— 
represents a region across the United States and 
has nominated an up-and-coming chef doing 
groundbreaking work in the style of that region. 

These emerging culinary artists— Justin 
Devillier, Lee Wolen, Kim Floresca and Daniel 
Ryan, Patrick Campbell, Phil Bryant, and 
John Becker— are set to prepare a series of six 
competition dinners, which will he judged by 
an exclusive group of Robb Report readers and 
editors* All proceeds from the competition will be 
donated to charities chosen by the master chefs. 
And in January, we will share the exciting results: 
the winner of the competition, Robb Report s New 
Culinary Master for joiG. ■& 



To Reserve Your Seat 

Call 800.352*4244 or email culinary@robbreport.com 


Visit RobbRepurt.com/GulmaryMasters 

Join us on Faceb 00 k f Twitter, arul Instag ram 

@ Robb Re port sRobbMasterChefs 



THREE TIME ZONES AT A GLANCE 



Selected rose gold, precious 
titanium, extra-hard high-tech 
ceramic and tough natural rubber 
give time a new material form. 
Globetrotters will findthatthe 
Patravi TravelTec FourX brings 
them the perfect combination of 
luxury and high-tech. It displays 
three time zones at once and jumps 
across time zones at the touch 
of a button. With Carl F. Bucherer's 
engineering on a miniature scale, 
your journey through time can begin. 

BOUND TO TRADITION-DRIVEN BY INNOVATION 


Carl F. Bucherer 

FINE SWISS WATCHMAKING 


WWW.CARL-F-BUCHERER.COM 

800 . 395.4306 
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A LIST OF THE WORLD'S LEADING 

CONNOISSEURS 

From patrons of contemporary art to curators of the best cult 
Cabernet Sauvignon, Robb Report and Wealth-X salute the 50 men 
and women behind the world’s most prized private collections. 


ON NOVEMBER 11, 2014, when an anonymous individual bid around $24 million for a pocket watch 
at a Sotheby’s auction in Geneva, some observers perhaps imagined the buyer to be a pampered 
potentate determined to prevail at any cost. Others, however, surely recognized that this price— the 
highest yet paid for a timepiece at auction— was insignificant compared to the rarity of the piece in 
question, which remains the most advanced watch made before the era of computer-assisted design. 

Completed in 1932, this intricate 18-karat-gold specimen by Patek Philippe features more than -*• 
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CONNOISSEURS 


900 parts and 24 functions, including chimes, a per- 
petual calendar, and a celestial map of the sky above 
the original owner’s Fifth Avenue residence in New 
York. The banker Henry Graves Jr. did not commission 
the Henry Graves Jr. Supercomplication as an emblem 
of his own prestige; rather, he sought to meaningfully 
surpass the technical complexity of a Patek produced 
for a fellow enthusiast of horology. He was, in other 
words, a true connoisseur. 

Connoisseurship— like Plato’s formulation of all human 
behavior— has three components: desire, emotion, and 
knowledge. Sales such as that of the Henry Graves Jr. 
Supercomplication generate the kind of excitement that 
leads to desire, drawing new adherents into a category, 
notes Lynn Raynault, who is the vice president of global 
marketing for Wealth-X, an international research firm 
specializing in intelligence on the ultrahigh-net-worth 
demographic. “These record-breaking numbers at the 
very top of the market create a halo effect across the 
entire industry,” she says. “More and more people want 
either to grow their collections or start one.” 

Emotion, of course, fuels this process: Collectors 
seldom enter a category purely as an investment. 
“Passion nearly always takes over before long,” says 
John Reardon, international head of watches for 
Christie’s. Yet if a passion for both the object and the 
quest drives most collectors, a handful of these ardent 
acquirers set the pace, even for their competitors on 
the auction floor. Knowledge is the alchemical element 
that transforms these individuals from mere hunters 
and gatherers into true authorities. 

In collaboration with Wealth-X, Robb Report has assem- 
bled here a list of the world’s 50 most influential con- 
noisseurs of art, automobiles, jewelry, watches, wine, 
spirits, sports memorabilia, and Thoroughbreds. These 
aficionados are recognized not because they own the 
largest or most valuable collections (though many do), 
but because their appreciation and detailed under- 
standing of their chosen subjects have earned them 
the deep respect of their peers and industry experts. 


Robb Report. com/Robb50 



Francois 

PINAULT 

Art 

> FRANCOIS PINAULT was 

30 years old the first time 
he set foot inside a 
museum. Despite his late 
start in the art world, the 
French entrepreneur 
soon developed a passion 
of rare intensity. By his 
45th birthday, he had 
made his first auction 
purchase: a landscape by 
the French artist Paul 
Serusier. Ten years later, 
in 1990, he joined the art 
scene’s high rollers when 
he bid $8.8 million for 
Piet Mondrian’s Tableau 
Losangique II at Christie’s. 
And in 1998, he eclipsed 
even the most serious 
collectors by purchasing 
Christie’s itself. 

Today Pinault’s 
collection comprises 
more than 2,500 works 
by artists ranging from 
Pablo Picasso and 
Willem de Kooning to 


Damien Hirst and Cindy 
Sherman. Upon retiring 
from Christie’s in 2003, 
the connoisseur set his 
sights on creating an art 
institution worthy of his 
assemblage. In 2006 he 
debuted Venice’s Palazzo 
Grassi, an 18th-century 
palazzo turned art 
museum designed by 
Tadao Ando; and in 2009 
he created a second 
venue, called Punta della 
Dogana, in the city’s 
former customs house. 
Together the two 
museums have 
welcomed more than 
2.5 million visitors. 

Pinault’s next move in 
the art world will be as a 
patron of another sort, 
developing an artist-in- 
residency program in the 
French town of Lens, 
roughly 125 miles north 
of Paris. The program 
will welcome its first 
residents— the U.S. 
artists Melissa Dubbin 
and Aaron S. Davidson— 
this fall. —SHEILA 
GIBSON STOODLEY 
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Mahesh 

PATEL 

( SPIRITS 


M ahesh Patel is 
the creator 
and host of 
the Universal Whisky 
Experience, an annual 
multiday event in Las 
Vegas that includes 
whisky-pairing dinners, 
master classes, and 
tastings of ultrarare 
single malts. The event 
will celebrate its sixth 
year in March, but Patel’s 
passion for the spirit is 
much older than that. 
The 48-year-old Atlanta 
resident began collecting 
Scotch whisky almost 
three decades ago and 
now has close to 5,000 
bottles— including 
whiskeys from Japan, 
Ireland, and the United 
States— that are 
collectively worth about 
$6 million. 

Patel, who was born in 
Uganda and grew up in 
England, first became 
interested in Scotch 
whisky as a teenager, 
when he visited the 
Glenfiddich distillery 
during a family vacation 
to Scotland. In his early 
20s, when he had a job 
that required him to 
travel frequently, he 
began collecting 
limited-edition scotches 
and whiskeys sold at 
duty-free shops and 
other retailers. His 



acquisitions included his 
first bottle of Black 
Bowmore 1964, a single 
malt that remains one of 
his favorites. Other 
standouts in his 
collection include 
Ardbeg Provenance 1974, 
Glenfiddich 1937, 
Dalmore Oculus, and 
Springbank 50-Year-Old. 
He also owns a number 
of pre -Prohibition 
bourbons produced by 
U.S. distilleries that long 
ago went out of business. 

Patel’s number-one 
rule for collecting is to 
acquire for enjoyment, 
and by that he means 
consumption. “You 
should always enjoy the 
product you collect,” he 
said to Robb Vices in 
2014, “whether it’s 
artwork, watches, or 


whiskey.” He always tries 
to buy two bottles of a 
collectible scotch or 
whiskey— one to save 
and the other to drink. 

In addition to running 
the Universal Whisky 
Experience, Patel 
operates the Whisky 
Concierge, a recently 
launched business that 
he describes as a lifestyle 
club offering members 
exclusive tastings and 
travel experiences and 
assistance buying and 
selling rare scotches and 
whiskeys. “I decided I 
needed to do something 
a bit more structured to 
share my whiskey 
knowledge,” he said. “I 
think I have made a big 
impact to get this 
whiskey culture out 
there.” — shaun tolson 


Mahesh Patel 
(above) has nearly 
5,000 bottles 
of rare scotches 
and whiskeys. 
Martial Raysse’s Un 
theatre ad vitam 
(opposite) is on 
display at Francois 
Pinault’s Palazzo 
Grassi museum 
until November 30. 
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Marshall 

FOGEL 


[sports memorabilia 



Among the prized 
items in Marshall 
Fogel’s collection 
of baseball 
memorabilia is a 
1953 Topps Mickey 
Mantle trading 
card (right). 


arshall Fogel played baseball when he was 
growing up in the 1950s and became 
interested in learning the game’s history. 

In the 1980s he attended his first baseball memorabilia 
expo, in Chicago, and spent several thousand dollars 
on numerous pieces, including a 1953 Topps Mickey 
Mantle card in mint condition. That experience, says 
Fogel, “lit the match.” Since then he has continued to 
acquire trading cards and other rarities, and today, in 
his 70s, Fogel owns one of the world’s finest collections 
of baseball memorabilia. It includes Babe Ruth’s 
handprint on a signed sheet of paper, a Sandy Koufax 
game-used glove, and the uniform that Joe DiMaggio 
wore when he hit his last home run, during the 1951 
World Series. Among the more than 200 game-used 
bats in Fogel’s collection is the one with which Lou 
Gehrig hit four home runs on June 3, 1932. He also 
owns the only known remaining Honus Wagner 
game-used bat, made by Louisville Slugger. 

“If you’re a serious collector, history is important, 
but condition is even more important,” Fogel said in a 
2013 interview with Robb Report Collection. “When I 
collected early on, I always tried to stay ahead of the 
game. When something started to become demanding 
and expensive, I moved to another subject. Today, the 
market’s too mature for that.” 

Fogel advises budding collectors to diversify. “You want 
to collect horizontally for two reasons,” he said. “One, you 
can cream the top; and two, you want to spread out your 
risk. If you’re a hedge-fund guy or a financial adviser, 
you spread your risk. It’s the same with collecting.” 

Fogel always loans items from his collection to the 
New York Yankees Museum, which is 
housed in Yankee Stadium. “I never played 
for the Yankees,” he said, “but I sure ended 
up with my name in Yankee Stadium.” — s.t. 




Tiffany 

CHEN 


-► It is rare for a winning 
bidder to forgo anonymity 
after propelling a high-value 
lot to a record at auction, but 
Tiffany Chen (Chen Ming-Yin) 
is just such an exception. The 
Taiwanese-born vice chair 
of the Hong Kong-based 
China Star Entertainment Ltd. 
revealed herself as the proud 
owner of a 75.36-carat briolette 
diamond weeks after the May 
28, 2013, auction at Christie’s 
Hong Kong. In honor of her film 
company, she rechristened the 
gemstone the Star of China. 

Considered the largest and 
most perfect briolette diamond 
ever offered at auction, the 
stone showcases a tricky 
three-dimensional cut that 
would have been ruined by an 
imperfection. The raw material, 
fortunately, is unblemished, 
certified by the Gemological 
Institute of America as a 
D-color type lla. Chen paid 
more than HK$86.1 million ($11.1 
million) for the piece (which is 
part of a necklace), against an 
estimate of HK$66.8 million to 
HK$98 million ($8.6 million to 
$12.6 million), setting a world 
auction record for the most 
expensive briolette diamond. 

— S.G.S. 
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CONNOISSEURS 


Patricia 

PHELPS DE 
CISNEROS 

C Art^ 


-► Do not call Patricia Phelps 
de Cisneros a collector. “I 
find the concept of being a 
‘collector’ a bit dated,” the 
Venezuelan-born arts patron 
noted at a Frick Collection 
symposium last year. “When I 
think of just collecting, it’s like a 
sense of colonial entitlement— 
that the world is out there for 
your plucking.... And I don’t 
think that’s true anymore.” 
Rather, Cisneros and her 
husband, the media mogul 
Gustavo Cisneros, prefer to 
be thought of as the stewards 
of their eclectic trove of Latin 
American art. 

In the 1970s the couple 
founded the Coleccion Patricia 
Phelps de Cisneros, based in 
New York City and Caracas, to 
educate a global audience about 
the diversity, sophistication, and 
range of Latin American art at a 
time when general knowledge 
rarely extended beyond the 


Mexican painters Frida Kahlo 
and Diego Rivera. Today they 
divide their collection into five 
categories: contemporary art 
(including works by Javier 
Tellez, Jorge Pineda, and Pia 
Camil); modern art (especially 
from geometric abstractionists, 
such as Lygia Clark and Jesus 
Soto); colonial art (created in 
Venezuela during the Hispanic 
and republican periods); 
traveler artists to Latin America 
(landscapes by foreigners 
dating from 1638 to the end of 
the 19th century); and the 
mesmerizing Orinoco collection. 
This last category, which 
consists of ethnographic 
objects— pottery, musical 
instruments, decorative arts, 
weaponry— from 12 indigenous 
communities of the Venezuelan 
Orinoco River basin, was 
acquired over three decades of 
Cisneros family expeditions into 
the Amazon, —lisa sweetingham 



William LYON 

Automobiles 

> william lyon’s collection of nearly 100 
automobiles reflects his childhood passion for prewar 
U.S. coachbuilt luxury cars and his son’s interest in 
racecars and postwar sports cars from Europe. The 
father’s favorites include a 1929 Duesenberg Model J 
LeBaron Dual-Cowl Phaeton (the first Model J ever 
built), a 1935 Packard convertible sedan, and a 1935 
Duesenberg SJ Gurney Nutting Speedster. The 
Duesenberg SJ claimed best-of-class honors at the 
Pebble Beach Goncours d’Elegance in 2012. “The 
design is so different, even from any other Duesenbergs. 
It’s a beauty,” Lyon said in a 2013 interview with Robb 
Report Collection. The 92-year-old real estate developer 
is known as “the General,” because he achieved the 
rank of major general in the United States Air Force. 
His son, Bill, is partial to the collection’s 1927 Bugatti 
Type 35B and 1965 Alfa Romeo TZ2 Zagato 
Competition Berlinetta. 

“It seems to me that he never set out with a goal in 
mind to come up with the best Duesenberg collection or 


the best this and that,” said Bill. “It seems like it’s the 
same way that I acquired cars: I just went after things 
that appealed to me when the opportunity was there. 

“A lot of it is very personal,” he continued. “It’s what 
it does for you. The thing that I learned most from my 
dad is that he’s never approached the cars from what’s 
going to be a good investment and what’s going to be 
valuable down the road. It’s always been about the cars 
that he liked.” — s.t. 



Patricia Phelps de 
Cisneros (above) 
is dedicated to 
educating the public 
about Latin American 
art. William Lyon’s 
car collection 
(below) includes 
postwar favorites 
from his youth. 
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Yield, a 45-foot 
stainless-steel 
sculpture by Roxy 
Paine, welcomes 
visitors at Crystal 
Bridges (top), a 
museum founded 
by Alice Walton 
(bottom) in 
Bentonville, Ark. 


Marie-Josee 

KRAVIS 


-> Joel A. Rosenthal, the Bronx 
native who rose to prominence 
as the Paris-based jeweler 
JAR, can be quite retiring, and 
so too can his clients. Only a 
handful of those who loaned 
pieces to the Metropolitan 
Museum of Art’s exhibition 
Jewels by JAR (November 2013 
to March 2014) elected to 
identify themselves by name. 
Many of the 400-plus creations 
in the groundbreaking 
show— the first that the Met 
dedicated to a contemporary 
artist in gems— came by way of 
private collections. Chances 
are that among those who 
participated was the 
Canadian-born business- 
woman and philanthropist 
Marie-Josee Kravis. 

She and her husband, Henry, 
are reportedly clients of JAR’s, 
and they were among those 
credited with making the Met’s 
exhibit possible. The couple 
attended a preshow dinner 
for donors at the New York 
museum’s famous Temple of 
Dendur display. Whether or 
not Kravis shared the contents 
of her personal jewelry box 
for the exhibit may remain a 
secret, but one thing is clear: 
She helped bring to life one of 
the most exhilarating museum 
shows of jewelry in decades. 

— S.G.S. 



Alice 

WALTON 

ART 


Rattier ttian 
secreting tier 
vast collection 
away, Walton 
established a 
200 , 000 - 
square-foot 
museum. 



A lice Walton— an 
heiress to the 
boundless 

fortune reaped by the 
retail behemoth 
Walmart — made her 
first art acquisition as a 
preteen, when she 
purchased a $2 
reproduction of Picasso’s 
Blue Nude. Since then, 
the scion has taken a 
patriotic turn with her 
acquisitions, amassing 
a comprehensive 
collection of U.S. art 
that ranges from Asher 
Brown Durand’s Kindred 
Spirits (purchased in 
2005 for a reported 
$35 million) to Andy 
Warhol’s silkscreen of 
Dolly Parton. 

Rather than secreting 
her vast collection away, 
Walton established 
Crystal Bridges, a 


200,000-square-foot 
museum that is said to 
have cost $1.2 billion to 
create. Located in 
Bentonville (the Walton 
clan’s Arkansas 
hometown), the 
institution houses a 
$500 million collection 
featuring Warhols, 
Rothkos, and Pollocks, 
as well as such historic 
U.S. gems as Norman 
Rockwell’s Rosie the 
Riveter and a 1797 
Gilbert Stuart portrait 
of George Washington. 

Walton’s latest 
jaw-dropping bid took 
place last year with her 
museum’s acquisition of a 
Jasper Johns Flag (1983) 
for $36 million. Fittingly, 
the piece was revealed at 
Crystal Bridges last June 
over Flag Day weekend. 

—S.G.S. 
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CONNOISSEURS 


Jon 

SHIRLEY 


Jon Shirley’s 
collection includes 
a #12 1934 Alfa 
Romeo Tipo B P3 
(top), a #10 Ferrari 
GTO (middle), 
and a 1938 
Alfa Romeo 8C 
2900B (bottom, 
foreground). 



W hen Jon 

Shirley was 
buying his 
first car, in the early 
1960s, he chose a 1961 
4-cylinder Sunbeam 
Alpine because of the 
amount of fun he would 
have driving it. Three 
decades later, when he 
began collecting cars, he 
continued to select 
models that would be fun 
to drive. Shirley, a former 
president of Microsoft, 
recalls a trip in the late 
1970s to the Nivelles- 
Baulers racetrack outside 
of Brussels. Watching 
Ferrari Club members 
speed through the track’s 
corners in new Berlinetta 
Boxers convinced him to 
collect Ferraris. About a 
decade later he acquired 
his first, a 1967 257 GTS 
Spyder. “At first it was 
just, ‘Let’s put together a 
collection of cars that 
are fun,’ ” he told Robb 
Report Collection in 
2013. “Then it became, 
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‘Let’s put together a 
collection of cars that are 
significant.’ ” 

Shirley, who is 77, has 
27 cars in his collection. 

Most of them are 
racecars and exotic 
sports cars, with 
highlights including a 
1938 Alfa Romeo 8G 
2900B and a 1954 Ferrari 
375 MM Scaglietti coupe 
that was custom built 
for the Italian film 
director Roberto 
Rossellini. Shirley and 
the restoration specialist 
Butch Dennison spent 
more than two years 
rebuilding the Scaglietti, 
which last year became 
the first postwar Ferrari 
to earn Best of Show at 
the Pebble Beach 
Goncours d’ Elegance. 

Shirley prefers not to 
discuss the prices he has 
paid for his cars, but he 
acknowledges that the 
cost of the Scaglietti was 
high, especially given the 
condition it was in when 
he acquired it. “At the 
time, I’m sure people 
would say that it was the 
most astronomically 
dumb amount of money 
to spend on a car that’s in 
bits and pieces,” he said. 

“But I always say the 
same thing: ‘Yes, but 
[now] I have the car.’ 

“In the high-end £ 

collector-car world, time ™ 

solves all purchases,” he q 

continued. “There’s § 

n 

nothing that’s really good | 

that’s [ever] worth less ^ 

than it was 10 or 15 years 5 

ago.” — s.t. s 
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ONE LEGEND INTRODUCES ANOTHER. 


THE WORLD'S FIRST HEADPHONES WITH PERSONALIZED SOUND. 
BUILT IN PARTNERSHIP WITH MUSIC ICON, QUINCY JONES. 


AKGN90Q 


Discover more at AKG.COM/N90Q 



TRUKOTE 

A* 

The first headphones 
' delivering a personalized 
sound experience at the 
touch of a button 


ihi hi 

EQUALIZER 

Tailor the sound for a wide 
array of music genres with 
an equalizer adjustment 
accessible on the control ring 


IHDAUDIO 


96kHz 


FU IX HIGH BtfRtflTIQtf AUDIO PLAYBACK 


[ifilSimll 



Built-in DAC allows full 
HD audio playback 


Best-in-class 
distortion-control and 
noise-canceling systems 


I 


© 2015 HARMAN International Industries, Incorporated. AKG is a trademark of HARMAN International Industries, Incorporated, 
registered in the United States and/or other countries. All rights reserved. 
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Michael Safdie’s 
collection of 
Patek Philippe 
watches includes 
rare modern 
and vintage 
timepieces. 


Michael 

SAFDIE 

Watches 

> MICHAEL SAFDIE’S 

noteworthy collection 
of rare Patek Philippe 
timepieces began with 
the purchase of a Golden 
Ellipse in the late 1970s. 
With its elliptical shape, 
blue sunburst dial, and 
gold applied hour 
markers, this model 
sparked Safdie’s love 
affair with high-end 
mechanical watches; and 
in the years that 
followed, the young 
collector dabbled in 
other brands, acquiring 
fine examples from such 
producers as Rolex, 
Audemars Piguet, 
Vacheron Constantin, 
and Breguet. In 1997, 
however, when he 
acquired Patek Philippe’s 
Reference 5035 — the 
world’s first annual- 
calendar wristwatch— he 


lost interest in other 
watchmakers. Within a 
few years, his collection 
reflected this preference. 
“I cut out everything,” 
Safdie told Robb Report 
in 2012. “I didn’t wear 
any of my other watches. 
Every time I looked at 
my wrist, I wanted to see 
a Patek.” 

One of the few 
collectors to work 
personally with the Patek 
Philippe salon in Geneva, 
Safdie buys directly from 
the company— an 
arrangement that 
better acquainted him 
with the brand’s vintage 
timepieces. As he 
rounded out his 
collection of discontinued 
contemporary Patek 
wristwatches, he toured 
the watchmaker’s 
museum with Garmelo 
Barresi, the salon’s 
head salesman, who 
highlighted the most 
significant vintage 
examples on display. 
“After you finish a full, 


modern collection, you 
want to keep growing,” 
said Safdie. “You have to 
get into vintage. That’s 
the next level.” 

These days, the 
collector, now 55 years 
old, conservatively 
estimates that the size of 
his collection exceeds 50 
watches, each of which 
exhibits Patek’s hallmark 
craftsmanship— and 
some of which may one 
day be in museums 
themselves. The 
Reference 5004, for 
instance, is a masterful 
split-seconds perpetual- 
calendar chronograph 
that the brand retired in 
2011, while the Reference 
5970 perpetual-calendar 
chronograph— the last 
timepiece produced 
during Philippe Stern’s 
tenure as the head of the 
company— could become, 
in Safdie’s view, a legacy 
piece. He continues to 
seek similar classics, 
including the Reference 
2499 perpetual-calendar 
chronograph, produced 
from 1951 to 1985, which 
represents for him the 
“holy grail” of Patek 
Philippe wristwatches. 

Although his ongoing 
quests emphasize the 
unusual, Safdie’s 
purchases are determined 
largely by the aesthetic 
appeal of a particular 
watch, whether modern 
or vintage. “I have to like 
it first,” he said. “I have to 
enjoy wearing it. If I don’t, 
I’m not going to buy it, 
even if it’s rare.” — s.t. 
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Natalia 

KOLODZEI 

C Art D 


For Natalia Kolodzei, 
collecting is a family tradition. 
The executive director of the 
Kolodzei Collection of Russian 
and Eastern European Art 
has her mother, Tatiana, to 
thank for the origins of one 
of the world’s largest private 
collections. Initiated during the 
1960s, the assemblage started 
in earnest when Tatiana joined 
the early wave of patrons of 
Russian nonconformist art. By 
the 1970s, the elder Kolodzei 
was entrenched in the modern 
avant-garde movement, 
snatching up works by artists 
who would become some of 
the country’s greatest. 

Since taking over the 
collection in 1998, Natalia has 
kept her family’s tradition 
alive, expanding the group’s 
scope and scale to encompass 
contemporary Russian artists 
and comprise more than 7,000 
works. Overseeing the Kolodzei 
Art Foundation— which her 
mother established shortly 
after the collapse of the Soviet 
Union in 1991— Natalia has also 
brought her family’s collection 
to a broader audience, staging 
exhibitions throughout Europe 
and the United States. 

Rather unusually for a 
high-profile Russian collector, 
Kolodzei has no plans to sell any 
of the works in her assemblage. 
Instead, she believes her role 
is to foster understanding and 
connect the public with the art. 
“It would truly be a pity if the 
art and the artists represented 
in the collection did not 
outlive our own history,” she 
says. “That’s the reason that 
we continue to collect and to 
promote the work of these 
individuals.” — ian volner 
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CONNOISSEURS 


Henry 

TANG 


— ► Rumored to own the world’s 
largest wine collection, Henry 
Tang, former chief secretary of 
Hong Kong, keeps cellars all 
over the globe stocked with 
some of the most prized 
bottlings ever produced. The 
son of a textile magnate, he 
developed an interest in wine 
in the early 1970s while he was 
a student at the University of 
Michigan. Soon after returning 
to Hong Kong, he began 
traveling regularly to France to 
walk the vineyards, study the 
soil, and observe operations. 

“I began my wine interest 
with Bordeaux, before I became 
interested in Burgundy,” notes 
the 62-year-old Tang, “[but] I 
also am interested in the 


Rhone, Loire, Alsace, 
Champagne, Germany, Italy, 
the United States, and 
Australia.” 

Burgundy dominates his 
thousands of bottles of both 
old and new vintages, 
including coveted examples 
from Henri Jayer, whose 
releases he has purchased 
every year since the 1980s. 

A true scholar of the grape, 
Tang buys most of his wines in 
multiple formats and in quantity, 
so he can trace each vintage’s 
evolution over time. What 
excites him about red Burgundy, 
he says, is that “a single grape 
varietal— Pinot Noir— can be so 
complex and complete, a true 
expression of terroir.” 


Tang declines to reveal the 
size of his collection, but he 
maintains that he buys wine to 
enjoy with good food, family, 
and friends. In keeping with 
this philosophy, in 2013 he sold 
a small portion of his holdings 
from Burgundy— 810 lots that 
included six magnums of 
Domaine de la Romanee-Conti 
1995 Romanee-Conti. The sale 
(which yielded $6.22 million) 
was not about making a 
profit, but about sharing these 
liquid works of art with other 
Burgundy lovers, says Tang. 

As he acknowledges, he has 
amassed more wine than he 
himself could consume in 
multiple lifetimes. 

—VICTORIA RICCARDI 



A 17th-century 
emerald rosary 
(left) and a pearl- 
and-diamond 
brooch (right) 
were among the 
lots at Jayne 
Wrightsman’s 2012 
Sotheby’s auction. 


Wrightsman’s jewelry tastes have 
ranged from Cartier and Bulgari to 
Verdura and the reclusive Paris-based designer JAR. 
No matter what she collects, however, it seems to 
multiply in value. In 1984, a collection of seashells she 
gathered during her beach walks was auctioned off for 
$1,650— more than 10 times the estimate. — l.s. 


Jayne 

WRIGHTSMAN 


JEWELRY 


I n 2012, Sotheby’s auctioned 63 lots of Magnificent 
Jewels from the Collection of Mrs. Charles 
Wrightsman, featuring a diamond bow brooch 
formerly owned by Princess Marina, Duchess of Kent. 
The princess inherited it from her mother, Grand 
Duchess Elena Vladimirovna of Russia, who was 
believed to have received it as a wedding gift from her 
cousin, Tsar Nicholas II. The storied brooch — which 
was spirited safely out of Russia during the revolution 
and worn by the princess to the coronations of King 
George VI in 1937 and Queen Elizabeth II in 1953— 
sold for $842,500, tripling Sotheby’s expectations. 
Gavel to gavel, the entire collection drew an astounding 
$15.5 million (surpassing a high estimate of $9 million) 
as bidders around the world clamored for jewels once 
worn by American royalty: Jayne Wrightsman. 

Today, at 95, the self-taught style icon, philanthropist, 
and arts patron remains as much a symbol of New 
York high society as she did when Jacqueline Kennedy 
sought her guidance on a restoration of the White 
House in 1961. Along with her oil-billionaire husband, 
Charles (who died in 1986 at age 90), Wrightsman was 
known to entertain power brokers at their distinguished 
St. James’s Place, Palm Beach, and Fifth Avenue homes. 



Many of the 18th-century French 
furnishings and European paintings 
from the couple’s residences now fill 
the 13 Wrightsman Galleries at the 
Metropolitan Museum of Art in 
New York. 
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Leon 

BLACK 

G Art 3 


-*■ Leon Black is no stranger 
to headline-grabbing sales. 

The New York financier, whose 
art collection has been valued 
at $750 million, has a well- 
documented history of placing 
landmark bids on famous 
pieces, including Raphael’s 
Head of a Muse, which he 
purchased in 2009 for a 
record-breaking $47.9 million at 
Christie’s. His most sensational 
acquisition to date took place 
in 2012, when he reportedly 
purchased Edvard Munch’s 1895 
pastel The Scream in a dramatic 
auction at Sotheby’s New York. 
The final bid was just shy of 
$120 million, setting a record at 
the time for the most expensive 
artwork ever sold at auction. 


Black declined to confirm his 
purchase of The Scream, but 
the piece found its way to the 
Museum of Modern Art (MoMA) 
just months after the sale. It is 
perhaps no coincidence that 
Black sits on that museum’s 
board— as well as on those of 
the Metropolitan Museum of 
Art and the Jewish Museum. 

(He also became MoMA’s co- 
chairman in June.) A growing 
influencer in the art world, 

Black owns the fine-arts book 
publisher Phaidon Press and 
the online art marketplace 
Artspace, and he pledged 
$48 million in 2012 to fund the 
Black Family Visual Arts Center 
at his alma mater, Dartmouth 
College. — s.g.s. 


Peter MULLIN 

Automobiles 


Leon Black 
reportedly 
purchased Edvard 
Munch’s 1895 
pastel The Scream 
at auction in 
2012 for nearly 
$120 million. 


> when peter mullin saw a Delahaye for the first 
time, 35 years ago, it sparked an enduring fascination 
with French automobiles, especially prewar models. 
“They were the apex,” he says, “the ultimate 
combination of shape and styling, engineering, and 
performance.” 

Within six months of that introduction, Mullin 
began amassing his collection, acquiring prewar 
vehicles built by Delahaye, Talbot-Lago, Delage, 
Bugatti, and other French manufacturers. “They all 
melded into one beautiful focus,” he says. 

Today, Muhin’s collection is more than 150 cars 
strong. The best examples are displayed at the Mullin 
Automotive Museum in Oxnard, Calif. They include a 
1936 Bugatti Type 57SC Atlantic that is one of only 


two Type 57SCs in existence and a 1934 Voisin C-25 
Aerodyne, which won Best of Show at the Pebble 
Beach Concours d’Elegance in 2011. 

Mullin is fastidious when having a car restored. The 
Aerodyne’s original fabric upholstery featured an 
unusual geometric pattern, and to reproduce the 
fabric, he and his restoration team tracked down the 
loom on which the original was made. If he cannot 
guarantee the authenticity of materials or parts, he 
will not use them. 

“I’ve come to appreciate the beauty of an original, 
unrestored car,” he says. “When I find a car that’s 
original — one that no one monkeyed around with in 
the interim — I tend not to touch it. Something is 
original only once.” — s.t. 


Mullin is fastidious wiien Having a car restored. If lie cannot guarantee 
tlie authenticity of materials or parts, he will not use them. 
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CONNOISSEURS 


Michael 

DIAMOND 


WINE 


A founding 

member of the 
hip-hop band 
the Beastie Boys, 

Michael Diamond — aka 
Mike D — collects records 
in the same way he 
collects wines: by the 
thousands. “For years, 
while out on tour, we 
would wake up and hunt 
down the best vinyl- 
record stores, always 
searching for rare 
records or music we had 
yet to discover,” he 
recalls. “After being 
exposed to wine, it 
became a similar 
pattern. The end result 
is, I still love listening to 
music so much but have 
more records than I 
could listen to and, yup, 
#rapperproblems, I have 
more wine than I could 
ever drink.” 

Diamond’s eureka 
moment occurred on a 
surfing trip to Costa 
Rica. His fellow traveler, 
the New York wine 
merchant David Sokolin, 
shared an assortment of 
wines, including 
Champagne, several 
white Burgundies, and a 
Ridge Montebello 
Cabernet Sauvignon that 
blew his mind. 


“I was very lucky to 
taste wines with good 
friends in awesome 
circumstances,” says 
Diamond. “I think wine 
is a lot like music in that 
everyone can have an 
opinion. Now, some 
might know more 
about a specific wine, 



grape, region, vintage, 
whatever— the same way 
someone might know 
every nuance of a musical 
subgenre— but at the end 
of the day, the best wines 
are just straight-up 
profound and have to be 
tasted to be believed.” 

For the past 15 years, 
the artist, now 49 years 
old, has worked to 
broaden his palate and 
expand his knowledge of 
wine. In 2011 he even 
blogged on the website of 
James Suckling, the 
former European editor 
of Wine Spectator , 


describing a Vincent 
Girardin 2002 
Chassagne-Montrachet 
Vide Bourse pulled from 
his personal cellar as 
“creamy, almost foamy, 
almond-enriched, slight 
vanilla, balanced by 
plenty of acid, with a 
buttery [Batard]-like 
richness.” 

Diamond’s wine 
collection, which focuses 
on aged Burgundy, 
includes a generous 
portion of whites, in part 
because he is a 
pescatarian. “A lot of 
really huge reds don’t 
apply to me, because I 
am lacking a meat 
course!” he exclaims. 
“For real, though, I think 
there’s a lot of amazing 
complexity, tension, 
diversity, and food- 
pairing satisfaction to be 
had in the white -wine 
world. But maybe due to 
the more fragile aging 
ability, white wine can 
get overlooked or 
underappreciated.” In 
the end, however, “it’s all 
just experiential,” he 
adds. “When wine is 
paired with food, place, 
and good company, that 
one-plus-one can really 
equal four!” — v.R. 



► Her first memory of jewelry 
was a pair of gold ball earrings 
she received when she had her 
ears pierced at age 13. Now in 
her 50s, Fiona Druckenmiller, a 
onetime Wall Street financier, 
is not just a collector of jewelry 
but also a tastemaker through 
FD Gallery, her 5-year-old 
boutique on Manhattan’s Upper 
East Side, where seekers of fine 
vintage and estate jewelry find 
a wealth of designs from Cartier, 
Bulgari, and more. Modern 
works, including pieces by the 
Indian jeweler Viren Bhagat and 
the Munich-based jewelry house 
Hemmerle, are on offer as well. 

Operating FD Gallery has 
affected what Druckenmiller 
chooses to acquire. “I definitely 
have a more attuned sense of 
investment when approaching 
jewelry since FD,” she says. 

“I’ve learned how important 
it is to have certifications for 
stones and for any claims on 
authenticity. I’ve learned how 
altering an original design, even 
slightly, can dramatically affect 
the value of a piece, and have 
come to keep an eye open for 
common modifications. All this 
considered, I’d say I see jewelry 
more as a commodity now than 
I did when I began collecting. 

I both offer and collect only 
those pieces which we feel, 
through research and reasoning, 
will hold or appreciate in value.” 

Such practical considerations 
have not dimmed her passion 
for collecting. “For me, it’s the 
sentiment behind the pieces 
that I love most,” she says. “I 
can look at my collection and be 
immediately transported back in 
time to that happy moment. The 
pieces are gorgeous reminders 
of these truly priceless 
memories.” — s.g.s. 




Fiona 

Druckenmiller 
(above) owns FD 
Gallery, which 
carries Viren 
Bhagat-designed 
jewelry (top), 
among other 
pieces. 
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CONNOISSEURS 


Bernard ARNAULT 

Art 


David Kohler’s 
collection of Los 
Angeles Lakers 
memorabilia 
includes hundreds 
of game-worn 
jerseys and a 
section of the LA 
Forum’s original 
wood floor. 


> WHEN THE FONDATION 

Louis Vuitton opened in 
Paris last October, the 
$143 million museum 
triggered a whirlwind of 
excitement for its bold 
Frank Gehry design and 
its stash of major 
artworks ranging from 
Henri Matisse’s The 
Dance to Jean-Michel 
Basquiat’s Grillo. Equally 
enticing for connoisseurs 
was the glimpse the 
museum gave into the 
well-curated tastes of its 
mastermind, Bernard 
Arnault. An avid art 
collector, the chairman 


Arnault’s 
background 
in fashion 
has no doubt 
inspired bis 
passion tor 
art, and be 
brings tbe 
two worlds 
together as no 
one else can. 


and GEO of the luxury- 
goods conglomerate 
LVMH Moet Hennessy 
Louis Vuitton put his 
sophisticated stamp on 
the groundbreaking 
institution, furnishing it 
with works from his 
personal collection and 
securing original 
commissions for its 
gallery walls. 

Arnault’s background 
in fashion has no doubt 
inspired his passion for 
art, and he brings the 
two worlds together as 
no one else can. At its 
CEO’s behest, LVMH has 
become a major patron 
of the arts, spawning 
collaborations with 
Richard Prince and 
Takashi Murakami for 
Louis Vuitton and 
commissioning works by 
the French artist Vincent 
Beaurin for the brand’s 
Maldives resort, Gheval 
Blanc Randheli. More 
recently, in May, 
Arnault— who owned the 
auction house Phillips de 
Pury & Go. from 1999 to 
2003— drove LVMH’s 
funding of the German 
auction website 
Auctionata. The 
investment further 
secured LVMH’s strong 
foundation as one of the 
world’s new art power- 
houses. — S.G.S. 
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Sports 
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— ► David Kohler’s collection of more than 
2,500 items tells the history of the Lakers 
NBA franchise— from Mikan in Minneapolis 
to Wilt, West, Kareem, Magic, Shaq, and Kobe in Los Angeles. 
Growing up in Southern California during the 1960s and early 70s, 
Kohler was an avid Lakers fan. But then, it was difficult not to be. 

The team was going to the playoffs just about every season and 
making it to the NBA Finals more often than not. 

In the 1980s, while he was studying premed at the University of 
California, Irvine, and later at California State University, Fullerton, 
Kohler ran a small sports-memorabilia shop in Westminster, Calif., 
that would later become SCP Auctions. Fie saw enough potential in 
the sports-memorabilia industry to forgo medical school and instead 
focus his full attention on his sports-collectibles auction business. Fie 
also began assembling a collection of Lakers game-worn jerseys and 
other team-related items that now eclipses all others, even that of 
the team’s official museum. Fie calls his collection the Lakers Shrine. 

In addition to a few hundred game-worn jerseys, Kohler owns a 
section of the original wood floor and arena seats from the LA Forum, 
where the Lakers played their home games from 1967 to 1999. Flis 
collection also includes the microphone that the Flail of Fame play- 
by-play announcer Chick Flearn used to call his final Lakers game 
(in the 2002 NBA Finals), the whistle that coach Bill Sharman used 
during the 1972 season, and a bottle of Champagne that was popped 
in the locker room after the deciding fifth game of the 1972 NBA 
Finals. Kohler even owns Wilt Chamberlain’s passport from the late 
1950s. “This is when he traveled around the world with the Flarlem 
Globetrotters,” Kohler told Robb Report Collection in 2012. “At that 
point, it was his first payday. Fie didn’t have the wealth he’d have later, 
but he knew he was going to play pro ball, and he knew that he was 
going to dominate from his rookie year. Everything has a story.” — s.t. 
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COGNAC 
AFICIONADOS, 
YOUR TEQUILA 
IS READY. 



SIMPLY PERFECT. 

gfanpalron.com 


GRAN 

PATRON 

P (5B u r d e <? SqQ 

ANEJO TEQUILA 
100K DE A6AVE 

' 50 ml 40% alc./vol. iSCProofj 


Gran Patron Burdeos is aged in American and 
French oak barrels. It's then distilled a third time 
and finished in vintage Bordeaux barrels, which 
imparts a taste that's velvety smooth with hints 
of vanilla and raisins. Perfect for your finest snifter. 


The perfect way to enjoy Patron is responsibly. Handcrafted and Imported exclusively from Mexico by The Patron Spirits Company, Las Vegas, NV. 40% abv. 
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YELLOWSTONE CLUB 
The World’s Only Private Ski and Golf Community 

Yellowstone Club | Big Sky, Montana 
(406) 995-4900 | ycsales@yellowstoneclub.com 
www.yellowstoneclub.com 


Membership in the Yellowstone Club requires real estate ownership. Yellowstone Club is a secure gate guarded private community and appointments 
for access to view the real estate or amenities need to be arranged in advance. This does not constitute an offer or a solicitation to residents in any 
state or jurisdiction in which registration requirements have not been fulfilled. Please call or email for complete information. 
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CONNOISSEURS 


Sheikh 
Mohammed 
bin Rashid 
AL MAKTOUM 

Thoroughbreds 



nine years ago, first became interested in 
Thoroughbred racing in the late 1960s, 
while he was a student at England’s 
University of Cambridge. In 1992 he 
established his own racing stable in 
Dubai, named Godolphin after one of the 18th-century 
Arabian stallions from which, it is said, all modern 
Thoroughbreds have descended. (Darley is another.) 
His horses spend the winters at Godolphin, training 
for the series of races that Dubai hosts from January 
through March. Each spring, the horses travel mainly 
to his training facilities in England to prepare for the 
European and North American racing seasons. Sheikh 
Mohammed’s horses have claimed more than 150 


> sheikh mohammed bin Rashid Al 
Maktoum has nearly cornered the market 
on Thoroughbreds. His breeding 
operation, Darley Stud, has farms in 
England, Ireland, the United States, 
Australia, and Japan, and stands as many 
as 50 stallions at any given time. Sheikh 
Mohammed, who ascended to vice 
president and prime minister of the 
United Arab Emirates and emir of Dubai 


Sheikh Mohammed 
bin Rashid 
Al Maktoum, 
pictured at the 
2013 Royal Ascot 
race meeting, 
established the 
Dubai World Cup. 


trophies in major races all over the world. He is an 
avid rider who has won many endurance races and has 
served as the captain of national endurance -racing 
teams in the United Arab Emirates. 

Perhaps the sheikh’s greatest contribution to the 
horse-racing world was the creation, in 1996, of the 
Dubai World Gup, the culmination of the Dubai World 
Gup Carnival winter series of races. Each March, the 
race draws top Thoroughbreds from around the globe 
to compete for the world’s richest purse: This year’s 
top prize was $10 million. The Godolphin-trained 
Prince Bishop won this year’s Dubai World Gup, which 
was held at Meydan Racecourse, a 67-million-square- 
foot facility commissioned by Sheikh Mohammed that 
opened in 2010. It includes two tracks, a 60,000-seat 
grandstand, a horse-racing museum, and a luxury 
hotel. —MICHELLE SEATON 


Bernard 

CHEONG 


As an early 
aficionado 
of models 
from Swiss 
independent 
watchmakers, 
Cdeongdas 
Pecome an 
informal 
ambassador 
for this 
category of 
timepiece. 


► Bernard Cheong, a 
Singapore-based physician and 
entrepreneur, owes his place 
among the ranks of the world’s 
most influential watch collectors 
to an unexpected source: his 
own sense of humility and 
respect for the underdog. While 
many of his peers at school 
sported Omegas and Rolexes, 
Cheong, conscious of his own 
straitened circumstances, 
contented himself with the 
accumulation of obsolete but 
immaculately constructed 
camera and audio equipment. 
His eye for sound industrial 
design and solid composition, 
however, served him well as 
he began acquiring serious 
timepieces a few years later. 

While his collection 
has included many of the 
established Swiss and German 
brands, Cheong is known to 
harbor an affinity for the often- 
unorthodox output of Swiss 
independent watchmakers, 
whose work has garnered 
significant interest among 
collectors since the late 1990s. 
As an early aficionado of 
models from such makers as 
Vianney Halter and Maximilian 
Busser, Cheong has become 
an informal ambassador for 
this category of timepiece in 
the market’s numerous online 
communities. Still, despite 
his stature, he maintains a 
highly personal and disciplined 
approach to potential 
acquisitions. “Highly popular 
models or those with high 
production numbers make 
the fact of my owning them 
irrelevant,” he explains. “We 
come to value those pieces 
that contain, demonstrate, and 
preserve handcraftsmanship. 
Even in this era, chances are 
that very few of them will be 
around in five or 10 years.” 

—JAMES D. MALCOLMSON 
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CONNOISSEURS 


Dede 

WILSEY 

JEWELRY 


W hat to wear, 
what to 
wear? That 
decision was easier than 
usual for Dede Wilsey 
10 years ago, when the 
de Young Museum was 
unveiled in San 
Francisco following a 
$200-million-plus 
renovation for which she 
had raised almost all the 
funds. Three parties 
marked that occasion, 
granting Wilsey the 
latitude to choose three 
different outfits and 
three different sets of 
jewelry to celebrate the 
project’s completion. 
However, the 10th 
anniversary of the 
de Young’s reopening 
will be commemorated 
this October with but a 
single event. As of late 
July, she was still 
weighing her options, 
not ready to hazard a 
guess at what jewels she 
would don on that day. 

Wilsey ’s love of jewelry 
started early. Her father, 
the diplomat Wiley T. 
Buchanan Jr., nicknamed 
her Sparkle after the 
Sparkle Plenty character 
in Dick Tracy comics, and 
he fashioned play jewelry 
for her out of colored foil. 
She remembers walking 
with him in Paris during 
a family stay at the Ritz 



and falling under the 
spell of a vitrine 
showcasing cabochon- 
cut rubies, sapphires, 
and emeralds set in gold. 
“It was just like candy,” 
she recalls. “It was the 
most beautiful thing I’ve 
ever seen. I thought, 
When I grow up, I want 
something like that.’ The 
gold made it all pop. It 
made a huge impression 
on me.” 


Today, pieces that 
impress Wilsey enough 
to earn a place in her 
collection have at least 
one thing in common: 

“I only buy what I want 
to wear,” she says. But 
she does consider 
investment value. It was 
around 2000, she notes, 
when she began to think 
more seriously about 
that aspect in making 
her purchases. She 
laments the shift away 
from what she calls the 
“Queen Elizabeth 
necklace”— the more 
classical and formal 
evening designs that 
boast carat weights in 
the high double and 
sometimes triple 
digits— in favor of 
lighter styles; but as the 
president of the trustees 
of the Fine Arts 
Museums of San 
Francisco, she is doing 
her bit to champion 
these pieces and create 
venues where they can be 
worn. “I still wear the 
formal things because 
people like it, and it’s 
fun,” she says. “I make all 
of the openings at both 
the de Young and the 
Legion [of Honor] 
black-tie now, so we all 
get to wear our evening 
dresses and our good 
jewelry.” — s.G.s. 


Jay 

LENO 

oTlutotnohile^ 


► Jay Leno grew up during 
the 1950s and early ’60s in a 
sleepy Massachusetts town, 
where he remembers spending 
summer nights with his friends 
at the Dairy Queen, hoping 
to see a high-performance 
sports car drive by or, better 
yet, pull into the parking lot. 
Today, the 65-year-old former 
Tonight Show host owns 135 
cars and 117 motorcycles. It is 
an eclectic collection defined, 
he says, by vehicles that were 
ahead of their time and in some 
cases were consequently what 
he calls “noble failures.” Such 
cars include Leno’s various 
Duesenbergs and the NSU 
Spider (the first production car 
powered by a rotary engine)— 
high-quality, technologically 
advanced vehicles whose 
production costs were too high 
for their respective brands 
to remain solvent. Leno has 
retained an affinity for high- 
performance sports cars, as 
evidenced by his 2014 McLaren 
PI and 1994 McLaren FI. He also 
owns a Bentley Turbo R, which 
was the fastest sedan in the 
United States when he acquired 
it in 1988. “Speed is the only 
new sensation of the 20th 
century,” he says. — s.t. 


Aptly nicknamed 
Sparkle, Dede 
Wilsey (left) is 
fond of classical 
jewelry designs. 
Jay Leno (below) 
poses with his 
1994 McLaren FI. 
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CONNOISSEURS 


Roman ABRAMOVICH 
and Dasha ZHUKOVA 

Art 



Dasha Zhukova 
founded the 
Garage Museum of 
Contemporary Art, 
which opened in 
Moscow in 2014. 


>- on may 13 , 2008 , at Christie’s New York, Roman 
Abramovich purchased Lucian Freud’s Benefits 
Supervisor Sleeping for $33.6 million, then a record for 
a living artist. The next night, at Sotheby’s New York, 
the Russian billionaire set another record — this time 
for the highest price paid for a contemporary artwork 
at auction — when he bid $86.3 million for a 1976 
triptych by Francis Bacon. Abramovich, however, is 


just one half of the art world’s newest power couple. 
His wife, Darya “Dasha” Zhukova, not only reportedly 
spurred her husband’s interest in the arts but also 
collects with a fervent passion of her own. 

Together, the couple recently acquired more than 40 
works by the Russian artist Ilya Kabakov for a sum 
estimated to be between $30 million and $60 million. 
Zhukova has also given generously to the Los Angeles 
Contemporary Museum of Art, where she sits on the 
board. But her biggest contribution to the art world— 
and to Russia— debuted last June when her 58,125- 
square-foot Garage Museum of Contemporary Art 
opened in Moscow’s Gorky Park. Designed by the 
Dutch architect Rem Koolhaas, the $2 billion project 
already appears to be joining the ranks of top art 
institutions around the world. Thus far, Garage has 
brought Russia’s first show by the Japanese pop artist 
Yayoi Kusama, and unveiled The Family Tree of 
Russian Contemporary Art, a continuously evolving 
exhibition charting the buds and branches of Russian 
art over the last six decades. — s.g.s. 


Bill 

KOCH 


-> When William “Bill” Koch, 
founder and CEO of Oxbow 
Carbon, was a graduate student 
at the Massachusetts Institute of 
Technology— where he earned 
bachelor’s and master’s 
degrees as well as a doctorate 
in chemical engineering— he 
contracted hepatitis from a batch 
of tainted oysters. Although 
the disease left him unable to 
swallow hard spirits, he later 
found he could drink wine. 

“I started with Mogen David in 
a box and then Lancers, which 
came in these ceramic bottles 


I could later use as a candle- 
holder,” the 75-year-old admits 
with a laugh. “Then I’d go to 
fancy restaurants and pick wines 
by price. I started going higher 
and higher and found I loved the 
higher-priced wines.” 

Koch began collecting in 
earnest in 1983. After cashing 
out of the family business that 
year, he snapped up blue-chip 
Bordeaux as well as reds and 
whites from Burgundy. These 
wines now constitute about 
two-thirds of his approximately 
43,000-bottle collection, which 
is acknowledged by many 
experts to be one of the best in 
the country. 

“Certain wines, like the 1985 
Montrachet, 1982 Latour, and 
1985 La Tache, I often pull 
out to share with family and 
friends,” says Koch. “Wine is 


an emotional experience. I love 
the taste, and I love how it 
changes as it grows, matures, 
and declines. But what I love the 
most is that you can taste the 
passion the vintner had for what 
he or she was doing. It’s the 
same with art and food.” 

An enthusiastic engineer, 

Koch has computerized his Palm 
Beach cellar, placing a bar code 
on every bottle. To find a certain 
varietal or vintage, he simply 
selects it on his computer and 
a red dot appears on the map 
of his cellar, indicating where 
to retrieve the wine. The cellar 
also contains a display rack 
that showcases Koch’s oldest 
and rarest acquisitions, many 
of which he has discovered 
may be fakes. He made 
headlines by filing lawsuits to 
recover what he estimates to 


be $5 million paid for bogus 
wine, including four bottles of 
1787 Bordeaux that supposedly 
belonged to Thomas Jefferson. 
Expert analysis has confirmed 
that these items are in fact 
counterfeits. 

“That’s the downside of being 
a collector,” says Koch, who 
also buys art, firearms, nautical 
paintings, and artifacts from 
the War of 1812 and the Old 
West, among other things. But 
the upside, he says cheerfully, 
“is when you find that little 
gem.” One of these treasures 
is the 1865 Chateau Latour he 
once sampled at a tasting. “It 
was made at the end of the 
Civil War. I was tasting history. 
It was out of sight,” he recalls 
excitedly. “And the six or so 
bottles available for sale— I 
bought them all.” — v.r. 
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CONNOISSEURS 


Danielle 

STEEL 


JEWELRY 


T his much is known: 
Danielle Steel has 
written 142 books 
that have sold an estimated 
800 million copies 
worldwide; she set two 
Guinness World Records for 
the longest time spent on 
the New York Times 
best-seller list; and she has 
been published in 43 languages in 69 countries. What is 
less known is that Steel has amassed a stunning and 
significant collection of jewelry over the years. Though 
press-shy on the topic (Steel declined, through a 
representative, to be interviewed or even acknowledge a 
collection), she occasionally shares with her hungry 
fans small gems about her private life, revealing 
preferences that range from the straightforward 
(bangle bracelets) to the spectacular (a display of Graff 
diamonds at an antique fair in Holland once drew an 
enthusiastic “Major, Major Wow! !!” from the author on 
her blog). But it is only when Steel has auctioned 
pieces— by Graff, Repossi, Verdura, Cartier, David 
Webb, Marilyn R Gooperman, and Jean Schlumberger 
for Tiffany & Go., among others — that one discovers her 
true collector’s acumen. The pieces also reveal her 
penchant for whimsy and wildlife, as evidenced by 
diamond and gold brooches shaped like embracing 
koalas, stalking tigers, and elegant birds. Her range of 
tastes was also evident in the ostentatious 1980s, when, 
under stacks of bejeweled arm baubles, Steel was 
known to wear a simple woven friendship bracelet, tied 
on her wrist by her then-husband, John Traina, as a 
symbol of good luck. — l.s. 




-► When a lower-back 
injury derailed Dick Estey’s 
competitive playing career 
as a senior amateur golfer in 
the early 1990s, he took to 
collecting antique equipment 
and artifacts as a way of staying 
connected to the sport. Today 
Estey’s collection, which he 
displays in a private museum on 
the 21st floor of the KOIN Center 
tower in Portland, Ore., is filled 
with jumbo drivers from the turn 
of the 20th century, adjustable 
clubs that are more than 100 
years old, square-toe irons that 
were fashioned by blacksmiths 
during the 18th century, and 
more than two dozen feather 
balls, including one from 
Prestwick, Scotland, where the 
first Open Championship was 
played in 1860. 

The 85-year-old Estey’s 
intent is to continue building 
a collection that tells the story 
of golf and its evolution. “You 
have to forget some of those 
other things that you want, as 


nice as they may be,” he told 
Robb Report Collection last 
year, “because there are other 
things that you really should 
have.” Among the must-haves 
in his collection are the putter 
that Willie Park Sr. used to 
win the Open Championship 
in 1863, a club that Young 
Tom Morris used to take the 
British Open title in 1870, and 
a Dickson Play Club— the only 
example known to exist, which 
Estey paid around $400,000 
to acquire. “That doesn’t mean 
that was the right amount of 
money to pay,” he said with 
a laugh. “It just means that I 
wanted the damn club!” 

As for where Estey’s 
accumulation ranks, it is likely 
the most significant personal 
collection in the world. “I know 
I can’t compete with the R&A,” 
he said, referring to the Royal 
and Ancient Golf Club of St. 
Andrews, Scotland. “But I don’t 
know of another collection that 
competes with mine.” — s.t. 


Recent auctions 
of jewelry from 
the collection of 
Danielle Steel (left) 
point to her keen 
taste. Dick Estey 
(below) maintains 
a collection of 
significant golf 
artifacts. 
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Eli and Edythe 
BROAD 

Art 


Eli and Edythe 
Broad at the 
couple’s namesake 
museum of 
contemporary 
art, which was 
set to open in 
Los Angeles in 
September. 


> it all began with “Edye,” or, as Eli Broad 
affectionately calls his wife of nearly 61 years, “my chief 
inspiration officer.” Eli, who eventually made a fortune 
in home building and insurance, moved the family to 
Los Angeles in 1963, and Edythe started venturing to 
La Gienega Boulevard to take in the thriving arts scene 
orbiting around Ferns Gallery, where Andy Warhol had 
his first solo pop art show. “I remember thinking that 
the soup cans would look cute in my kitchen,” Edythe 
recalls. “But I thought Eli would have me committed if I 
spent $100 on a picture of a soup can.” 

Edythe made only small purchases at first, including 
a Toulouse-Lautrec poster that caught her husband’s 
eye. “That’s when he became interested,” she says. In 
1972 the couple bought their first important piece, 
paying $95,000 for a van Gogh drawing that they later 
traded for a rare 1954 combine painting by Robert 
Rauschenberg, Untitled (Red Painting ) . Today their 


$2.6 billion collection — comprising some 2,000 works 
by more than 200 artists— is a treasure trove of 
postwar and contemporary art by such boldface names 
as Jean-Michel Basquiat, Keith Haring, Ellsworth 
Kelly, Jasper Johns, John Baldessari, Barbara Kruger, 
Jeff Koons, and Kara Walker. Their in-depth 
collections include 125 pieces by Cindy Sherman, the 
largest single collection of her work; 574 multiples by 
Joseph Beuys; 40 works by Ed Ruscha; 34 by Roy 
Lichtenstein; 19 by Gy Twombly; and 28 Warhols, 
including, naturally, 1962 ’s Small Torn Campbell’s 
Soup Can (PepperPot), which they bought in 2006 for 
a record $11.7 million. 

“Art collecting is an educational process,” Eli says. 
“We read everything we can about an artist and an 
artwork before we purchase anything.” The Broads also 
aim to spend time with the artists whose works they 
collect. “We enjoy meeting them,” Eli says. “They have 
a very different view of the world than businesspeople.” 

In an increasingly aggressive art market, with global 
tycoons vying to acquire the best works, the Broads’ 
lasting relationships have yielded a competitive edge. 
“We find that artists would rather sell their works to 
us because they know the art will be shown to the 
public,” Eli says. “We don’t buy art as an investment, 
and we don’t sell art.” 

Instead, they lend. Through their foundations, the 
Broads have made more than 8,000 loans to more than 
500 museums and university galleries worldwide. Most 
significantly, at press time, the couple was gearing up 
for the September opening of the Broad, a three -story, 
$140 million museum in downtown Los Angeles 
designed by Diller Scofidio + Renfro, where they plan to 
share their collection with the public— admission free. 
“Our goal,” Eli says, “is to make the art in our collection 
accessible to the widest possible audience.” — l.s. 


James H. 
CLARK 

^ / ( hie — . 


-* The computer scientist and 
tech entrepreneur James H. 

Clark began exploring wine 
during the heady 1990s, when 
success in Silicon Valley often 
translated into sampling the 
most unattainable labels. Indeed, 


he and his Netscape cofounder 
Marc Andreessen used to drink 
wine together. The sale of that 
company to AOL furnished Clark 
with more than ample means 
to expand further his already 
growing wine collection. 

“Sometime in the early 1990s 
Bill Koch introduced me to 
really fine old Burgundy,” Clark 
recalled in Michael Lewis’s 1999 
book, The New New Thing. 
“When I was able to, later on, 

I just started buying. I like the 
lightness, the character, and 


the complexity [of Burgundies], 
and they have a deep expression 
of terroir.” At its peak in early 
2014, Clark’s immaculate cellar, 
whose design he oversaw himself, 
contained more than 30,000 
bottles, including a selection of 
prestigious Burgundies that was 
reduced slightly in October of 
that same year when Sotheby’s 
Hong Kong auctioned 66 
magnums of Henri Jayer for 
$1.1 million. A month later, through 
Sotheby’s New York, Clark sold 
numerous examples of Italian 


and Rhone wines in various 
formats from those regions’ 
most esteemed producers, 
including Gaja and Chave. 

With a reported 18,000 
bottles now remaining under 
his stewardship, Clark admits 
he has more wine than he can 
possibly drink. However, he is 
trying his best. “I drink wine 
every day,” he told Sotheby’s. 

“I drink the really good things. 
You never know what will 
happen tomorrow. You might as 
well enjoy the day.” — v.r. 
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CONNOISSEURS 


William E. 
CONNOR II 

Automobiles 



Chip Connor 
(above) drove at 
Laguna Seca in 
2006 in his 1961 
Ferrari 250 SWB. 
Barbara Banke 
(right) owns 
one of the top 
Thoroughbred 
breeding facilities 
in North America. 


> william e. “chip” connor ii is a regular at the 
Rolex Monterey Motorsports Reunion at Laguna Seca, 
competing each August in one of his vintage racecars 
from a collection that ranges from prewar Alfa Romeos 
to postwar Porsche and Ferrari Le Mans competitors. 
Each of his cars has an impressive history and is 
prepared to compete in vintage -racing competitions. 
Connor, who is based in Hong Kong and has been 
collecting for more than 40 years, stores his cars in 
strategic locations in North America and Europe to 
facilitate their transport to regional events. He has 
participated in such major series as the Porsche Infineon 
Carrera Cup Asia and has fielded Ferraris for the 24 
Hours of Le Mans. Cars with a racing provenance are his 
preference, but some, such as his Ferrari Competition 
Daytona, can be enjoyed on the street. One especially 
notable Ferrari is his red 250 GTO bearing the number 
24. It is a common sight at track events, where its 
owner drives it with gusto. —Robert ross 



Barbara 

BANKE 

1 ^Jfioroughbr ed^ 


She abstains 
from betting 
on her own 
horses, even 
though they 
have won 
more than 50 
major races 
and earned 
more than 
$31 million in 
purses. 


-► At the racetrack, Barbara 
Banke is not much of a gambler. 
In fact, she abstains from 
betting on her own horses, 
even though they have won 
more than 50 major races— 
including the Preakness Stakes, 
the Breeders’ Cup, and the 
Dubai World Cup— and earned 
more than $31 million in purses. 
In the world of Thoroughbred 
racing, she is known primarily 
as an entrepreneur who loves 
horses— racing and breeding 
them, yes, but also spending 
time with them. It is said that 
she knows each of the 110 
horses at her Stonestreet 
Farms in Lexington, Ky. 

Stonestreet was founded 
in 2005 by Banke’s husband, 
the winemaker Jess Jackson, 
who died in 2011. The couple’s 
first successful horse, Curlin, 
received the Eclipse Award in 
2007 and 2008 as American 
Horse of the Year and won 
the Dubai World Cup in 2008. 

In 2010, Stonestreet sold 46 
yearlings for more than 
$7.2 million, making it one of 
the top breeding facilities in 
North America. 

After Jackson’s death, Banke 
took over the winemaking 
business and the horse farm, 
increasing the latter’s size eight 
times over and establishing a 
training and rehabilitation facility 
in Florida. She serves on the 
boards of the Breeders’ Cup and 
the National Museum of Racing 
and Hall of Fame. 

Banke’s favorite horse, Rachel 
Alexandra, won the Preakness 
Stakes in 2009, making her 
the first filly to do so in 85 
years. After the horse became 
a broodmare, she suffered 
a complicated foaling that 
required a risky surgery. Banke 
stayed with Rachel Alexandra 
for many nights after the 
operation, watching over the 
horse while she recovered. 
Banke may love the business of 
breeding and the business of 
racing, but she loves the horses 
even more. — m.s. 
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David 

GEFFEN 


Geffen’s 
collection 
accounts tor 
nearly a 
tfiird of Ills 
net worth, a 
foundation 
from which he 
has drawn 
generously to 
support 
artistic 
endeavors. 


ART 

D avid Geffen 

certainly knows 
talent when he 
sees it. The 72-year-old 
entertainment mogul 
made his first million at 
27, working as an agent 
for a previously unknown 
singer-songwriter named 
Laura Nyro. His Asylum, 
Geffen, and DGG record 
labels helped introduce 
the world to Linda 
Ronstadt, the Eagles, 
Grosby Stills & Nash, 
Joni Mitchell, Guns N’ 
Roses, Nirvana, and 
many other acts. In 
1994, with the director 
Steven Spielberg and the 
former Disney executive 
Jeffrey Katzenberg, he 
cofounded DreamWorks 
SKG. And even fickle 
Broadway has bent to his 
touch: Geffen was a 
producer on the megahits 
Cats and Dreamgirls. It is 
no surprise, then, that 
his vision and tastes have 
translated to an art 
collection that has few 
jf any peers. 

Though intensely 
private about his 
collection, Geffen has 
shown an affinity for 
abstract expressionist 
art, with reported 
purchases of works by 
Jackson Pollock, Mark 
Rothko, Barnett 
Newman, Willem de 
Kooning, and Arshile 



David Geffen’s 
art purchases 
reflect an affinity 
for abstract 
expressionism, 
including works by 
Jackson Pollock 
and Mark Rothko. 


Gorky. He has also 
been tied to pop and 
modern masterpieces by 
Jasper Johns, Robert 
Rauschenberg, David 
Hockney, Andy Warhol, 
and Roy Lichtenstein 
(who designed the logo 
for DreamWorks 
Records). In 2006, he 
sold two of his most 
valuable works— 
Pollock’s No. 5, 1948 and 
de Kooning’s Woman 
///—for $277 million 
combined. Still, 
according to Wealth-X, 
his $2.3 billion cache is 
the world’s most 
expensive private 
collection— topping even 
Eli and Edythe Broad’s. 


Geffen’s collection 
accounts for nearly 33 
percent of his roughly 
$7 billion net worth, a 
foundation from which 
he has drawn generously 
to support artistic 
endeavors. He has given 
millions of dollars to 
institutions that have 
been renamed in his 
honor, including the 
Geffen Playhouse and the 
Geffen Contemporary at 
MOGA, both in Los 
Angeles. In March, he 
agreed to donate 
$100 million for the 
renovation of Lincoln 
Center’s Avery Fisher 
Hall, which will soon be 
called Geffen Hall. — l.s. 
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CONNOISSEURS 


Sheikh Hamad bin 
Abdullah AL-THANI 

JEWELRY | 



Sheikh Hamad bin 
Abdullah Al-Thani 
(above) collects 
historical Indian 
jewelry. Lawrence 
Auriana (top, at 
right) stands 
with his prized 
1928 Maserati 
Tipo 26B/M 8C 
Grand Prix in 2014. 


I n a remarkably short time, Sheikh Hamad bin 
Abdullah Al-Thani amassed what is likely the 
most important collection of historical Indian 
jewelry in private hands today. The Qatari 
national, who serves as the GEO of the 
QIPGO holding company and is a first cousin 
to the emir of the country, first became 
interested in jewelry from India in 2009, 
when he viewed the Maharaja exhibit at 
London’s Victoria & Albert Museum. In his 
pursuit of Indian jewelry’s finest examples, 
historic and contemporary designs alike, 
Sheikh Hamad enlisted Amin Jaffer, 
international director of Asian art at Christie’s. In less 
than two years, Jaffer meticulously assembled more 
than 400 pieces of jewelry and jeweled artifacts, whose 
origins range from the Mogul era to the 21st century. 

Sheikh Hamad’s prizes include a 17th-century jade 
dagger once owned by Emperor Jahangir and later his 
son, Shah Jahan, who built the Taj Mahal; it also 
passed through the hands of Samuel Morse (the 
inventor of Morse code) before it came to the sheikh 
in 2013. Its fine jade hilt ends in an exquisite 
sculpture of a European-style head. Also part of the 
collection is a finial from the throne of the legendary 
18th-century leader Tipu Sultan, known as the Tiger 
of Mysore. The decoration from the regal seat 
features a golden tiger head inlaid with diamonds, 
emeralds, and rubies. Among the other highlights: 
North Indian turban ornaments made between 1875 
and 1900 that reflect how Western influences 
changed Indian jewelers’ approach to their design; 
and contemporary creations, including pieces by Joel 
A. Rosenthal, or JAR, of Paris, and India’s Viren 
Bhagat, both of whom sell through their private 
salons and in limited numbers. 

Recently some of the sheikh’s jewels were on display 
in Treasures from India: Jewels from the Al-Thani 
Collection , which ran at the Metropolitan Museum 
of Art from October 2014 to January of this year. He 
hosted a preshow party at the Met for 150 guests, 
in a style befitting a modern maharaja. On hand at 
the event were more than 100 waiters dressed in 
white tie and tails. — s.g.s. 



Auriana’s 
cars do not 
colled dust; 
many see 
time at ttie 
track and on 
the show 
circuit. 


-► The 100 or so cars that 
Lawrence Auriana owns include 
some of the most important 
examples of Alfa Romeo, 

Ferrari, and Maserati models. 

His 1928 Maserati Tipo 26B/M 
8C Grand Prix car may be the 
world’s oldest running Maserati, 
and his 1953 Maserati A6 GCS 
was the first one built. Among 
his collection’s other coveted 
postwar rarities are a 1967 
Ferrari 275 GTB/4 N.A.R.T. 
Spider, a 1972 Alfa Romeo 
TT33, and a 1956 Maserati 
Tipo 300 S that was driven to 
two victories by Juan Manuel 
Fangio and one by Stirling Moss. 
Auriana’s cars do not collect 
dust; many see time at the 
track and on the show circuit. 

If it were feasible, he could 
deliver the cars to their 
destinations in the Maserati 
Formula 1 team’s transporter 
from the 1952 season: He owns 
that vehicle as well. 

— KALLIE HOXTER 


73 

o 
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-> Jochen Zeitz’s love affair 
with Africa began nearly three 
decades ago, when the German 
entrepreneur made his first 
trip to the Kenyan savanna. “It 
was 1989, and I was on my first 
safari, and I was just inspired,” 
says Zeitz, who served for 18 
years as the chairman and CEO 
of the sports-apparel company 
Puma. “I loved the vibe and the 
people and the nature. From 
that moment on, the continent 
has played an important role 
in my life.” 

Zeitz’s zeal for Africa soon 
blossomed into a passion for 
the continent’s art. In 2002 he 
founded the Zeitz Collection, 
which has since grown to be 
one of the largest assemblages 
of contemporary art from 
Africa and its diaspora, with 
pieces by internationally 
acclaimed artists including 
William Kentridge, Chris Ofili, 



and Kudzanai Chiurai. In 2013 
he opened Segera Retreat, a 
Kenyan safari lodge spread 
across 50,000 acres that 
displays more than 150 of the 
collection’s works. “[The Zeitz 
Collection] is a platform for 
me to be creative myself,” he 
says, “and to make something 
meaningful for the continent 
and beyond.” 

Today Zeitz is working on 


perhaps his greatest and most 
creative contribution to the 
continent: the soon-to-open 
Zeitz Museum of Contemporary 
Art Africa in Cape Town. 
Designed by the British architect 
Thomas Heatherwick, the 
102,257-square-foot museum— 
which will debut in early 2017 
with a permanent collection 
supplied entirely by the Zeitz 
Collection— will be the largest 
institution in the world devoted 
to contemporary African art. 

While Zeitz could be credited 
with putting contemporary 
African art on the international 
map, the connoisseur continues 
to approach collecting with the 
same wide eyes that first drew 
him to Africa. “Everything I buy 
I like,” he says. “It has to be 
something I enjoy, as well as be 
relevant to my collecting scope. 

I always buy with my heart.” 

—JACKIE CARADONIO 



Thomas 

MAO 

Watches 

> the swiss watch industry, long known for its 
opacity, holds few secrets for Thomas Mao. Not only 
has he provided management consulting services to 
many of the top brands in his capacity as a trained 
economist and academic, but his activities as the 
founder ofThePuristS.com (one of the first online 
communities to focus on high-end collecting) and now 
PuristSPro have actively disseminated his rich insider 
perspective. Mao’s interest in high complications dates 
as far back as his early teenage years. His acquisitions 
in later life have followed a more meandering path, 
according to “the intersection of personal taste and 
financial ability,” as he puts it. 

Mao’s horologic preferences, while not offbeat, steer 
away from popular models. In his early years, he 
explains, he “tended to pick things that were less well 
known rather than going with what everyone else was 
buying. I didn’t want people who didn’t know watches 
to recognize it. It was sort of an inside line.” Mao’s 


collection has evolved over time and covers the range 
from chronographs to acoustic models. As for 
brands, he has been inclined to favor Audemars 
Piguet over the years, driven at first by the house’s 
design sensibilities and later— like a true insider— by 
his relationship with the management and staff. 
“There is one guy over there I prefer to service all my 
minute repeaters,” he says. “I know his capabilities 
and appreciate his touch.” — j.d.m. 
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CONNOISSEURS 


Joe 

WENDER 

WINE 


Joe Wender’s 
wine collection 
is 25,000 
bottles strong. 





A senior adviser to 
Goldman Sachs 
and a co-owner 
of Colgin Cellars, Joe 
Wender began exploring 
wine in the early 1970s, 
when he was a student at 
Harvard Business 
School. “I just found 
wine to be so interesting 
and delicious,” says the 
collector, who grew his 
25,000-bottle collection 



gmuiiumi 



slowly over the course of 
many years. “In the ’70s, 
wines were relatively 
inexpensive, but I had 
no money to buy them. 
And I was living in New 
York City for most of the 
’70s and ’80s, so I had 
limited space to store 
the wines. Once I bought 
property in California, I 
started buying in greater 
amounts from wine 
merchants, directly 
from wineries, and from 
other collectors.” 

Wine education played 
an essential role in 
shaping Wender’s 
destiny— both personally 
and as a collector. At a 
tasting dinner hosted by 
Henri Jayer at Spago in 
Beverly Hills in 1997, the 
self-professed Burgundy 
lover met a kindred 
spirit: Ann Colgin, then 
the head of Sotheby’s 
West Coast wine 
auctions and owner of 
Colgin Cellars in Napa 
Valley. Later that same 
year, he attended 
the first of many 
symposia for Burgundy 
enthusiasts in the 
village of Bouilland, 
near Beaune, developing 
his palate through 
intensive tastings and 
exploring the region’s 
terroir through tours of 
its illustrious vineyards. 
When he returned to the 
United States, he 
reconnected with 
Colgin, and the two later 
married. At the couple’s 
homes in Los Angeles 


and St. Helena, Calif., 
Wender continues to 
cultivate his passion 
for wine. 

“I love all sorts of 
wine: red and white; 
young and old; 

Cabernet, Pinot Noir, 
and Tempranillo,” he 
says. “Some of my 
favorite producers 
include Chateau 
Margaux, Domaine 
Drouhin [Oregon], 
Dominio de Pingus, 
and, of course, Colgin.” 
The couple’s mountaintop 
estate is known for its 
breathtaking Cabernet 
Sauvignon and Syrah 
wines. In 2002, Wender 
and Colgin purchased a 
portion of Camille 
Giroud, a small yet 
distinguished Burgundian 
negotiant headquartered 
in Beaune that appealed 
to them as much for 
its business potential 
as for its 25,000 cases 
of wine. 

“Wine brings pleasure 
in so many ways,” 
Wender says. “I do not 
collect as an investment. 

I buy what Hike to 
drink — either with Ann 
or with friends. For me, 
wine is part of an 
experience. The same 
wine can be enjoyed in 
different ways in 
different settings. 

Some of my most 
favorite experiences 
have been drinking old 
Bordeaux from 1947, 
such as Lafleur, with 
friends.” — v.R. 
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Geddy 

LEE 


WINE 



By the 
late 1990s, 
Lee was 
regularly 
traveling to 
France and 
Italy and 
participating 
in wine events 
around tde 
world. 


Canadian 
musician Geddy 
Lee is a longtime 
wine collector 
and Burgundy 
enthusiast. 


G eddy Lee, the lead singer and bassist of the 
Canadian rock trio Rush, can thank his 
bandmate Alex Lifeson for getting him 
hooked on wine. When Rush was touring back in 
the 1970s, promoters would ask about backstage 
requirements, and Lifeson would request wine. One 
night in 1974, a promoter invited the musicians to 
dinner at a Milwaukee restaurant and ordered bottles 
of Chateau Margaux and Chateau Latour. “I was really 
struck by the earthy, foresty flavors,” said Geddy in a 
2011 interview with the Canadian magazine Quench. 

“I was really kind of shocked by the uptick in quality 
from what we’d usually been drinking.” Thus began his 
journey into the world of wine. 

At first, he simply collected the gift bottles left in his 
dressing room. In the mid-1990s, as his stash grew, he 
built a cellar and began reading about its contents. 
“You can’t read about wine without getting very 
thirsty,” he told Decanter in 2012. “I started tasting 
them, and then I became completely fascinated by 
what I was experiencing.” 

By the late 1990s, Lee was regularly traveling to France 
and Italy and participating in wine events around the 
world. He fell in love with Burgundy in a small 
restaurant near the E. Guigal winery, when he and a 
friend shared a Domaine Comte Georges de Vogue 1978 
Musigny. In 2005, he and a friend bought five barrels of 
Burgundy that Mounir Saouma from Lucien Le Moine 
had vinified and matured. The wines proved so 
outstanding that Lee bought another barrel in 2009. 

The 62-year-old rocker told the Toronto-based 
Terroni Magazine in 2014 that his collection far 
surpassed the 5,000 bottles he once owned. Because he 
often travels abroad on tour, he explores the wines in 
his destination countries nearly as often as he does 
those stored in his two cellars at home. One of these 
storage spaces houses vintages meant to age, while the 
other holds his everyday wines, such as Cru Beaujolais, 
village Burgundies from top producers, and simple 
whites from the Rhone and Languedoc that pair so 
well with food. — v.r. 


ARTAUTOMOBILESJEWELRYSPORTSMEMORABILIATHOROUGHBREDSWATCHESWINE&SPIRITSARTAUTOMOBILESJEWELR 


Nasser D. 
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C Art 


-► The London-based scholar 
Nasser D. Khalili cuts an 
unlikely figure in the global art 
market. Raised in Iran and 
educated in the United States 
and the United Kingdom, he 
has built a vast and broad 
collection that defies easy 
categorization. It ranges from 
rare Aramaic documents to 
Spanish damascene metalwork. 

Khalili’s 25,000-piece 
collection started— as only few 
collections of such magnitude 
do— modestly, when as a 
teenager of meager means he 
purchased a 19th-century Qajar 
lacquer pen box. Since then, he 
has amassed the world’s largest 
known private collection of 
Islamic art, tallying more than 
20,000 pieces spanning 13 
centuries. The Nasser D. Khalili 
Collection today comprises 
eight unique collections— 
including Japanese kimonos 
and Swedish textiles— each of 
which, on its own merit, is 
judged the most comprehensive 
of its kind in the world. 

Khalili is cataloging his 
extensive assemblage with a 
series of 88 books, 70 of which 
have already been published. In 
recent years he has also 
exhibited his collections at major 
museums, including New York’s 
Metropolitan Museum of Art 
(whose permanent collection 
features gifts from Khalili’s 
Islamic-art collection) and 
Russia’s State Hermitage 
Museum, where in 2009 he 
showcased an enamel collection 
featuring rare pieces by 
Faberge, Lalique, and Cartier. 

— i.v. 
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CARTER 

Watches 


In a body 
of work that 
currently 
spans 19 
solo and 
collaborative 
albums, 
Carter bas 
made more 
than a dozen 
watcb-brand 
references. 



> many watch enthusi- 
asts take a reserved 
approach to revealing 
their brand allegiances. 
But Shawn Carter, 
better known as Jay Z, 
is renowned for rapping 
about his affections for 
specific brands, most 
notably Audemars 
Piguet, Rolex, and 
Hublot. In fact, in a 
body of work that 
currently spans 19 solo 
and collaborative 
albums, Carter has 
made more than a 
dozen watch-brand 
references — though 
some of those lyrical 
shout-outs reflect 
business ventures as 
much as they do his 


own affinities as a 
collector. In “Otis,” his 
2011 song with Kanye 
West, Carter dropped 
the line “New watch 
alert— Hublots.” The 
lyric, as confirmed 
in Zack O’Malley 
Greenburg’s 2012 
biography Empire State 
of Mind, foreshadowed 
the rapper’s collaboration 
with the Swiss brand. 
(Carter had previously 
partnered with 
Audemars Piguet in 
2005.) “Here we have a 
real active player who 
has his own tastes,” said 
Hublot chairman 
Jean-Claude Biver in 
the book. “We can make 
a watch together with 


him, with his input.” 

The limited-edition 
timepiece born from 
that collaboration 
debuted in 2013. It 
was available in either 
black ceramic or 
18-karat yellow gold and 
featured a cutaway dial 
depicting Carter’s 
Maltese-cross-like logo, 
which partially revealed 
the manual-wind 
movement. More 
complicated timepieces 
incorporating Carter’s 
feedback — among them 
a tourbillon— are 
expected over the course 
of his 5-year partnership 
with Hublot. 

Specifics on the 
contents of Carter’s 
collection remain 
private, but his public 
appearances and 
musical performances 
in recent years have 
provided some insight 
into what the 45-year- 
old artist owns. He has 
been spotted wearing 
a Richard Mille RM 027, 
as well as a white -gold 
Hublot Big Bang 
encrusted with 
diamonds; and during a 
concert at Carnegie Hall 
in New York City in 
2012, he wore three 
especially desirable 
timepieces: an 
Audemars Piguet Jules 
Audemars Tourbillon 
Chronograph, a 
Jaeger-LeCoultre 
Grande Reverso Ultra 
Thin Tribute to 1931 in 
rose gold, and a Rolex 
Day-Date II. — s.t. 
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CONNOISSEURS 



-> Classic-rock fans revere Nick 
Mason for being Pink Floyd’s 
drummer. Classic-car enthusiasts 
envy him for owning a 1962 
Ferrari 250 GTO with a stellar 
Le Mans pedigree. Mason 
bought the car in 1977, dipping 


into the money he made from 
the sales of The Dark Side of 
the Moon to pay about 
$64,000 for it. Back then, that 
was a high price for a 250 
GTO, but today the car could 
be worth as much as $50 
million. Despite its value, 

Mason continues to race it 
against other classic sports 
cars at events such as the 
Tourist Trophy and Goodwood 
Festival of Speed. “It’s almost 
an act of faith to keep it on the 
track,” he told Robb Report 
Collection in 2013. 

Mason’s interest in cars and 
motorsports preceded his 
involvement with Pink Floyd. 
Now 71, he grew up watching 
his father race a 1930 4.5-liter 
Bentley, and he began driving on 


the track as soon as he was able. 
Fie has competed in the 24 Flours 
of Le Mans five times, most 
recently in 1984. “Le Mans is 
special,” he said. “It’s one of the 
toughest races of all in proving a 
car and proving a driver. There’s 
a romance to Le Mans, and the 
fact that it’s been around so long 
contributes to that.” 

Including the 250 GTO, which 
finished third overall at Le Mans 
in 1962, Mason owns more than 
three dozen cars. A Lola T297 
and a 1954 Jaguar D-Type are 
among his other Le Mans 
racers. Impressive as his 
assemblage is, Mason hesitates 
to call himself a collector. “I 
ended up with a lot of cars,” he 
says, “because I wanted to take 
them racing.” — s.t. 


Liu 

Yiqian 


A t the age of 14, Liu Yiqian quit school to help 
his mother sell handbags. He later became a 
taxi driver. Then, in the 1980s, he started 
playing the stock market and discovered he was very 
good at it. Now the 51-year-old chairman of the 
Shanghai-based Sunline Group wealth-management 
company — and a billionaire — Liu is the proud owner of 
a $400 million art collection, for which he has built two 
private museums to house and display. The collection, 
which is curated by his wife, Wang Wei, focuses on 
traditional, revolutionary, and modern Chinese 
artworks, and includes scrolls, tapestries, paintings, 
sculptures, and decorative works. A few of his most 
valuable pieces include a Ming-era silk tapestry (for 
which he paid $45 million at auction); a rare 
Song-dynasty vase ($14.7 million); and a Qing-dynasty 
imperial throne with carved dragons ($11 million). 

As shrewd as he is with his investments, Liu is 
considered a bit of a loose cannon in the art world. 

Last year, he engaged in a 7-minute-long bidding war 
at Sotheby’s Hong Kong, emerging victorious at $36.3 
million for a coveted 500-year-old “chicken cup” — a 
dainty porcelain bowl that is one of only 19 known to 



Liu Yiqian (left) 
purchased a 
600 -year-old 
silk tapestry at a 
Christie’s auction 
earlier this year. 


exist. As Liu’s American Express card was swiped 24 
times (he routinely pays this way in order to rack up 
millions of points), a Sotheby’s agent served him a pot 
of tea. The victor excitedly poured it into his ancient 
cup for a celebratory sip, and a photo of the act went 
viral. To the ensuing public outcry over his treatment 
of an imperial artifact, Liu responded that he just 
wanted to see how it felt to drink from the same cup 
emperors once used. — l.s. 
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Jewelry 


>► in 2012 , jewelry aficionados enjoyed an 
uncommon look at the magnificent adornments of 
Lily Safra. Christie’s Geneva offered 70 lots of the 
Brazilian-born philanthropist’s jewelry in the Jewels 
for Hope charity sale that May In addition to 
benefiting a wide range of worthy causes, the auction, 
which was 100 percent sold by lot and value, provided 
a rare glimpse of Safra’s extraordinary collection and 
refined taste. 

The top lot was a ring by Ghaumet that showcased 
an exquisite cushion-shaped Burmese ruby of 32.08 
carats. Fetching $6.7 million against an estimate of 
$3.1 million to $5 million, it was at the time the most 
expensive ruby ever to sell at auction. But clearly 
Safra is not just enamored of large stones. She 
also has a penchant for remarkable designs, such 
as the camellia-blossom brooch created by the 
Parisian-based jeweler JAR in 2003. It set a record for 
JAR works at auction, commanding $4.3 million 
against an estimate of $1.2 million to $1.5 million. It 
was one of 18 JAR jewels in the sale, the largest such 
group ever consigned to auction. 

Safra’s jewelry preferences extend beyond 
contemporary examples to period pieces. A belle 
epoque diamond-and-emerald eglantine 
necklace, fashioned in 1906 by Cartier, sold for 
$1.1 million, and an art deco pearl - 
emerald-and-diamond Cartier necklace 
from 1925 that featured a detachable 
pearl tassel garnered $547,000. The 
auction’s final lot, an early-19th-century 
necklace of diamonds and Colombian 
emeralds, sold well enough to secure 
10th place among the top 10 lots, at 
$715,500. The biggest winners, though, 
were the 32 charities that shared nearly 
$38 million from a sale that was 
estimated to draw $20 million. 


Lily Safra (right) 
auctioned a 
34.05-carat 
diamond ring 
(above) and a belle 
epoque Cartier 
necklace (top) 
in 2012. 
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Lily 

SAFRA 


— S.G.S. 


Jose 

MUGRABI 

C Art 3 


► In 2008, the Wall Street 
Journal called Jose Mugrabi 
“the man with 800 Warhols.” 
Seven years later, that tally has 
climbed even higher, making 
the Israeli-born Colombian 
entrepreneur’s collection 
almost certainly the largest 
assemblage of works by the 
iconic U.S. artist to reside in 
private hands. 

But Mugrabi is more than a 
one-artist collector. His sharp 
eye has led to landmark 
purchases of pieces by 
Jean-Michel Basquiat, 
Pierre-Auguste Renoir, and 
Pablo Picasso. His sense of the 
market has also proved keen: 

In 1988 he acquired Warhol’s 
Marilyn Monroe (Twenty Times) 
at auction for $3.96 million; the 
collector says he has since been 
offered more than $100 million 
for the piece. 

Mugrabi’s interest appears 
to have passed to his sons, 
Alberto and David, who have 
added to the family collection 
works by Damien Hirst, Richard 
Prince, and Jeff Koons. Today 
that collection numbers more 
than 3,000 pieces and, by 
some estimates, hovers near 
a valuation of $1 billion. While 
David has said that his father 
believes art is something “you 
feel ... in your gut,” it is clear 
that the Mugrabis’ instincts 
have led them to invest very 
wisely indeed. — i.v. 
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CONNOISSEURS 


Roy 

WELLAND 


R aised in Evanston, 111., the financier, master 
bridge player, and New York City restaurateur 
Roy Welland developed an appreciation and 
passion for wine by periodically auditing the collection 
of his father, who regularly shared with his children 
bottles from their birth years. (Happily, Welland 
and his siblings were all born in excellent vintages.) 
Welland began to buy seriously in the late 1980s, while 
working on Wall Street. Ultimately, he amassed a 
collection that was once valued at approximately 
$15 million and comprised 100,000 bottles, which 
helped fill the cellars of his two former Manhattan 
restaurants, Washington Park and Gru. 

“Coinciding with my restaurant interests, I traveled 
to Burgundy frequently and befriended many of the 
region’s winemakers,” Welland wrote in the catalog for 
Wally’s Auctions, which sold his entire collection in 
2014. “I was able to source from the domaines or direct 


intermediaries, and I took big positions in the vintages 
and producers that I liked.” His holdings included 
such producers as Domaines Jacques-Frederic 
Mugnier, Georges Roumier, Leflaive, Romanee-Conti, 
Roulot, and Jean-Louis Ghave. He kept most of those 
wines in a cellar in Beaune, France. 

The collection also revealed Welland’s love of vintage 
Champagne from the likes of Dom Perignon, Krug, 
Louis Roederer, and Salon, while bottlings from 
Giacomo Gonterno and Gaja evinced his interest in 
Italy. Yet his enthusiasm for viticulture extends 
beyond the end product: In 2005 he purchased a small 
parcel of Gevrey-Chambertin in the Cote de Nuits, 
which he leases to Domaine Dujac in exchange for 
wine, and in 2008 he bought the Tuscan estate of 
Gasanuova delle Gerbaie, which includes a parcel of 
the famed Montosoli vineyard. 

Although Welland sold his cellars’ contents for 
“personal reasons,” the breadth and depth of his 
knowledge make him an authority figure still in the 
world of fine wine. Moreover, true passions seldom 
expire: Rumor has it that the 53-year-old oenophile is 
actively buying once again. — v.R. 


Ahmed 

ZAYAT 

^JJtorout jhbred^ 


The smart 
bet would 
have been to 
unload the 
horse, hut 
Zayat, on the 
advice of his 
trainers, 
refused to 
part with it. 


— ► Maybe more than anyone 
else in the business, Ahmed 
Zayat understands the 
high-stakes nature of 
Thoroughbred racing. The 
Egyptian-born entrepreneur 
made his fortune by privatizing 
and then selling that country’s 
national brewery to Heineken 
in 2002 for $280 million. Zayat, 
who is 53, began buying 
racehorses and established 
Zayat Stables in 2005. Most of 
his horses live and train in 
Kentucky, but the headquarters 
for the horse-racing operation 
is in New Jersey, where Zayat 
has lived since 2007. 

In 2006 he spent $4.6 million 
for Maimonides, but an injury 
ended the yearling’s career after 
just two races. Despite that 
setback, Zayat Stables ranked 
second in North America in 
earnings in 2007, first in 2008, 


and third in 2009. Zayat spent a 
reported $24.5 million on 77 
horses in 2009, bringing his 
total number of Thoroughbreds 
to more than 200. The next 
year, Zayat Stables filed for 
bankruptcy protection, citing 
debts to horse-auction 
businesses, stables owned by 
Dubai’s Sheikh Mohammed bin 
Rashid Al Maktoum, and various 
trainers and horse-transportation 
services. Court documents also 
cited enormous payouts by 
Zayat to numerous betting 
organizations. 

In the years after the 
bankruptcy filing, Zayat was 
under pressure to settle his 
debts by selling some of his 
horses, including one particular 
colt with tremendous potential 
and a small, nagging injury. The 
smart bet would have been 
to unload the horse before 



its price dropped too far, but 
Zayat, on the advice of his 
trainers, refused to part with it. 
This past spring, that horse— 
American Pharoah— won the 
Kentucky Derby, the Preakness, 
and the Belmont Stakes to 
become the first Triple Crown 
winner in 37 years. — m.s. 
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Most oftiis 
collection 
consists of 
wristwatcnes 
made by 
Audemars 
Piguet detween 
tde 1930s and 
the 1950s. 


> connections, foresight, and timing allowed 
Marcus Margulies, a British watch collector and 
retailer, to assemble one of the most important 
collections of early Audemars Piguet wristwatches 
outside the company museum. Margulies enjoyed an 
education in the subject almost from birth. His father 
was in the watch business, and as a young man 
Margulies served apprenticeships at several Swiss 
watch factories. This experience, along with the 
knowledge derived from his long relationship with 
Audemars Piguet, provided a crucial advantage as 
wristwatch collecting came into its own in the 
mid-1980s. Vintage Patek Philippe and Rolex examples 
were traded regularly during that period, but dealing 
in the much smaller production of Audemars Piguet, 
much of which was not cataloged with regular serial 
numbers, required Margulies’s specialized knowledge. 

Like many collectors at the time, Margulies also 
acquired important pocket watches— including the 
Union, the most complicated piece Audemars Piguet 
ever produced. Most of his collection, however, 
consists of wristwatches made by the company 
between the 1930s and the 1950s. “I am much more 
interested in the beauty of the timepiece than the 
purchase of an old model that has historical 
importance,” he says. “My particular favorite pieces 
are two [perpetual calendars] with the moon at 
12 o’clock. They are both in pristine condition, and 
Audemars Piguet only 
made three movements of 


this particular caliber. It 
would be nice to buy the 
third!” — j.d.m. 


Marcus Margulies 
(far left) admires 
vintage Audemars 
Piguet timepieces, 
such as the brand’s 
Union pocket 
watch (left). 



-► The Seattle-area wireless 
pioneer Craig McCaw and his 
brother Bruce have amassed 
a collection that, according 
to reports, peaked at more 
than 400 cars. In recent years, 
reports say, they have pared 
down the collection to focus on 
world-class examples, including 
those of significant postwar 
competition cars. 

A highlight of the collection 
is the 1962 Ferrari 250 GTO 
that Craig acquired in 2012 for 
$35 million— at the time, the 
most expensive automobile 
purchase ever recorded. Stirling 
Moss was the car’s original 
owner, but he never raced it. 
Instead, it competed in the 1962 
24 Hours of Le Mans with Innes 
Ireland and Masten Gregory 
behind the wheel. The 
light-green Ferrari was a 
familiar sight at the Goodwood 
Festival of Speed, where it was 
driven by its previous owner. 

— K.H. 
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THE LARGEST DISPLAY OF BOATS, YACHTS AND ACCESSORIES IS 
RETURNING TO THE #1 BOAT SHOW ON THE PLANET. 
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Bruce 

MEYER 

AUTOMOBILES 



Meyer is 
continually 
refining a 
collection 
that includes 
almost every- 
thing that 
sparks his 
interest. 



ARTAUTOMOBILESJEWELRYSPORTSMEMORABILIATH 


A champion of the hobby, Bruce Meyer maybe 
more enthusiastic than any other car 
collector about sharing his vehicles and his 
passion. The Beverly Hills businessman, a gearhead 
since his teenage years, is continually refining a 
collection that includes almost everything that sparks 
his interest. His garage serves as a gallery and 
combines the refinement of a museum with the 
functionality of a working office — one furnished with 
extraordinary cars. The collection includes historic 
and recent Le Mans winners such as a Bizzarrini and a 
Porsche 935. Sports cars include the first production 
Shelby Cobra; a Testa Rossa, a 250 GT SWB, and a 275 
GTB/4 from Ferrari; Corvettes old and new; and other 
rarities from Mercedes-Benz, Duesenberg, Bugatti, Alfa 
Romeo, and Bentley. Meyer’s garage also houses the 
Greer, Black & Prudhomme dragster, which won 230 
of the 237 races in which it competed. Along with 
dozens of perfectly restored motorcycles are some 
examples of Meyer’s favorite type of car: hot rods. 

They make up about a quarter of his collection. Meyer, 
who was instrumental in having the Hot Rod class 
added to the Pebble Beach Goncours d’Elegance, owns 
such treasures as a 1932 Ford Doane Spencer roadster 
and a Bonneville Salt Flats belly tanker. He drives 
some of his hot rods flat out, and in 2012, at age 71, he 
earned membership in the Bonneville 200 MPH Club 
when the one he was piloting reached 205 mph. — r.r. 

OROUGHBREDSWATCHESWINE&SPIRITSARTAUTOMOBILESJEWELR 


Ronald S. 
LAUDER 

G Art 


— ► The heir to the Estee 
Lauder cosmetics fortune, 
Ronald S. Lauder has been 
an ambassador to Austria, a 
mayoral candidate for the city 
of New York, and a leading 
negotiator in peace talks 
between Syria and Israel. So 
it is no surprise that his art 
collection— comprising more 
than 4,000 works and valued at 
over $1 billion— is sweeping in 
scope. Ranging from the third 
century BC to the 20th century 
AD, the Ronald S. Lauder 
Collection includes medieval 
art and armor; old-master 
paintings; Viennese decorative 
art; 19th- and 20th-century 
drawings; and pieces by 
modern and contemporary 
artists such as Wassily 
Kandinsky, Pablo Picasso, 
and Gerhard Richter. 

Lauder’s international 
dealings also seem to have 
influenced his views on the 
art world at large. A fervent 
supporter of keeping important 
works in the public sphere, the 
connoisseur established 
Manhattan’s Neue Galerie in 
2001, converting a stately 
early-20th-century mansion 
into a glittering showcase for 
his stellar assemblage of Klimts, 
Kirchners, Kubins, and more. 
Elsewhere, he recently donated 
nearly $8 million to Britain’s 
National Gallery to keep a 
painting by the Renaissance 
artist Giovanni Francesco 
da Rimini from being sold at 
auction, and he has led efforts 
to retrieve lost masterpieces 
plundered by the Nazis during 
World War II. — i.v. IE 
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Into the 



An inspired reinvention has revived 

Ireland’s enchanting Ashford Castle. 


STORY AND PHOTOGRAPHY BY JACKIE CARADON 10 


IN ITS EIGHT-CENTURY HISTORY, Ashford Castle has passed through the hands of the Anglo-Norman 
aristocracy, the lord president of Connaught, and, perhaps most famously, the family behind Ireland’s national 
brew, Guinness. But by the time the hotelier Beatrice Tollman and her daughter Toni acquired it in 2013, the 
medieval landmark on the shores of County Mayo’s Lough Corrib had lost its stately sheen. “Every roof leaked. 
Every window was rotten,” Toni says. “It was just in complete disrepair.” Two years of meticulous renovations 
followed, led by the Tollmans and the French architect Philippe Bonino. Unveiled in April, the result is a true 
feat of grandeur that has restored the original essence of Ireland’s definitive castle hotel. > 
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Seeing Red 


T he tollmans’ Red Carnation Hotel Collection— 
whose other properties include the Hotel d’Angleterre 
in Geneva and the Oyster Box in Durban, South Africa- 
earmarked $75 million for Ashford Castle’s renovation. 
From the start, Toni Tollman, an interior designer by 
trade, knew that the transformation would be enormous. 
Still, she hoped to retain the castle’s sense of place. “I 
considered us custodians of the property from the start,” 
she says. “I fought hard to honor its history.” 

The castle’s Great Hall (left), also known as the Oak Hall 
for its rich wood paneling, has long welcomed visitors with 
a bright-red palette and sparkling chandeliers. Retaining 


the grandeur of the original space, Tollman added vibrant 
curtains with gold detailing custom made by a couturier 
based in Dublin, and a double-tiered Belgian Val Saint 
Lambert chandelier. Original to the estate’s Guinness era 
are a gothic-revival oak table at the room’s center and a 
watercolor of Lady Ardilaun, the wife of Arthur Guinness. 

In the Connaught Room (above), guests take afternoon 
tea on Wedgwood china and warm themselves by the 
estate’s original fireplace. According to Tollman, restor- 
ing the oak paneling here and in the Great Hall was a 
true test of skill and patience. “We waxed it every single 
day for three months to get that amazing glow,” she says. 
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Bespoke and Beyond 

E ACH OF THE 82 rooms and suites at Ashford Castle is unique. To ensure an 
authentic style in every accommodation, Tollman studied the late-Victorian 
and gothic-revival design of historic European castles, as well as the Celtic motifs 
common to 14th-century fabrics and clothing. “The kind of detail we are talking 
about— designing every chair, every trim, every fringe— is just extraordinary,” she 
says. “What we strived for was just perfection.” 

For State Room 326 (above), Tollman commissioned silk curtains from the British 
house James Hare, red and blue fabrics from the French atelier Pierre Frey, and 
floral wallpaper from the London-based company Bernard Thorp. A royal -blue 
chandelier and mirror above the bed both come from Murano. The bathroom 
(left) is dominated by an enormous bathtub hand-carved from Italian marble. 
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The Venetian art of winemaking 


www.mast.it 



INTO THE MYSTIC 




History Lessons 

T he CASTLE’S original wing— part of which dates to 1228— features 
22-foot-tall ceilings, ornate moldings, and other landmarked details that 
had to be restored rather than redesigned. “We couldn’t change so much as a 
wire without first getting approval,” says Tollman. 

Staterooms throughout the property are thus steeped in history. Room 329 
(above) is one of Tollman’s favorite accommodations, for its 19th-century art 
and antiques, dazzling floor-to-ceiling silk curtains, and stunning views through 
gothic-style window frames. In the Reagan Presidential Suite (opposite and 
left)— named for Ronald Reagan’s visit to Ashford in 1984— a 19th-century 
Italian gilt-brass-and-glass chandelier and a Victorian rosewood table, both 
purchased at auction, complement the restored marble fireplace. An antique 
canopy bed dressed in green Rubelli silk was chosen to match the hues of 
Lough Corrib; two velvet wingback chairs in the living room also mirror Ashford’s 
verdant surroundings. 
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Royal Salute 

C ONSTRUCTED IN THE late 1800s to honor a visit from the Prince 
of Wales (who later became King George V of the United 
Kingdom), the Prince of Wales Bar has been renewed with a bar top 
carved from Carrara marble, emerald leather capitonne armchairs, 
and patterned carpets inspired by traditional Celtic art. Among the 
space’s collection of crests is the seal of the Prince of Wales, which 
graces the back of each of the bar’s leather stools. The white marble 
fireplace— another castle original— remains a centerpiece for an 
evening spent sipping Champagne, whiskey, or a pint of Guinness. 
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“Lotte macchiato 
please - freshly ground, 
not capsuled.” 



Coffee culture for people with style: with its two latest varieties, latte macchiato doppio and cappuccino doppio, the new IMPRESSA A9 
surprises even coffee lovers like Roger Federer. They are just as easy to select from the intuitive touchscreen display as are all twelve 
specialties. And thanks to the height-adjustable spout and fine foam technology, each one is served up to perfection. Innovative 
technology and materials of the highest quality: the IMPRESSA A9 will win you over completely. JURA - If you love coffee. 

JURA offers a full range of Swiss designed and Swiss engineered automatic coffee centers from $799 to $5,599. 


shopjura.com 


INTO THE MYSTIC 





D URING the 1970s, Ashford Castle underwent an expan- 
sion that added an east wing. “It was so awful and cheap 
and disappointing,” Tollman says. “You just couldn’t believe 
that it was part of the same castle.” To ensure that the newer 
wing would blend more seamlessly with the rest of the struc- 
ture, Tollman’s team set to work re-creating the doors, mold- 
ings, and other details found in the original wing. The team 
also created a 32-seat cinema (left), a wine cellar, a rooftop 
cigar terrace, a five-treatment-room spa, and a billiard room 
(above) . According to Tollman, completing the east wing was 
the final piece of the puzzle in bringing Ashford back to life. 
“Now it is one castle again,” she says. “Now the story of 
Ashford Castle can continue, and hopefully flourish for many 
generations to come.” 


Ashford Castle , ashfordcastle.com 
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Luxury. Redefined. The 131 Yacht. 


Sunseeker 



Sunseeker USA Sales Co. Inc. | 616 801 3686 | info@sunseeker-usa.com 


INTO THE MYSTIC 


KE Y TO TH E CAS TLES 



Lismore Castle 

This exclusive-use estate in County 
Waterford, Ireland, is a historic mas- 
terpiece with structures dating to the 
14th, 17th, and 19th centuries. The 
castle features 8 acres of manicured 
gardens, a contemporary-art gallery, 
and 15 bedrooms decorated with art 
and antiques, lismorecastle.com 


W ith their moats, towers, 
turrets, and lords’ chambers, 
castles can make for fitting accom- 
modations on a grand tour of the 
British Isles. In addition to Ashford 
Castle, the following are a few of our 
favorite castles-turned-hotels across 
Ireland, England, and Scotland. 

Dromoland Castle 
Filled with Louis XV furnishings, 
Irish Georgian antiques, and ances- 
tral portraits, this neo-gothic castle 
with structures dating to the 11th 



century sits on the shores of Lough 
Dromoland near Shannon, Ireland. 
Falconry, golfing, tennis, and fishing 
are offered on the 450-acre grounds. 
dromoland.ie 

Ballyfin 

Set at the foot of the Slieve Bloom 
Mountains in County Laois, this 19th- 
century neoclassical mansion was the 



pleasure palace of the Irish baronet 
Charles Coote. Today it operates as a 
20-room hotel with such fanciful fea- 
tures as a secret grotto and a glass 
conservatory adorned with Greco- 
Roman statues, ballyfin.com 


Bovey Castle 

A Jacobean- style estate set among 
the moorland of England’s Dartmoor 
NationaL Park, Bovey Castle comprises 
63 guest rooms and 22 three-bedroom 



lodges. The manse, which was built 
in 1907, offers such activities as bad- 
minton, croquet, fly-fishing, moun- 
tain biking, golf, and sloe -gin making. 
boveycastle.com 

Inverlochy Castle 

This 19th-century turreted estate in 
the Scottish Highlands has been 
meticulously preserved. Guests stay 
in one of 18 rooms overlooking the 
castle gardens or Ben Nevis mountain 
and enjoy activities including fal- 
conry, hunting, and skeet shooting. 
inverlochy.co.uk — j.c. 52 


158 ROBB REPORT.COM | OCTOBER 2015 


Life inspired 



A LIFESTYLE OF RELAXED YET REFINED COMFORT AWAITS YOU AT QUIVIRA 

Legendary amenities and exceptional services will become part of your everyday experience. 

Situated on 1,850 acres, with three mites of pristine beaches. Quivira offers the 
best-of-ihe-best in a tranquil sanctuary. This private gated retreat is located just one 
mile from the heart of Cabo San Lucas. With everything from world-class fishing and 
spectacular golf, to award-winning spas and dining, you’ll discover exactly what it 
means to live life inspired. 



OUIVIRA 


LOS C A e o s 


quivlraloscabos.com 


Pueblo Bonito Golf & Spa Resorts [ Copala Residences | Novispania Residences | Montecristo Villas 

info@quiviraloscabos.com | Tel: 1.866.578.4847 





R WINGS & WATER 



Pitch Counts 

THE DIRECTION OF THE AIRCRAFT MARKET-CLIMBING, 
LEVELING OFF, OR DESCENDING-SHOULD INFORM YOUR 
PLANS FOR BUYING A PLANE, by shaun tolson 


ITH THE ECONOMY healthy and so many recently introduced models in 
production or in the pipeline, now seems like an opportune time to be in the 
market for a new aircraft. But whether this really is the right time to buy may 
depend on when you plan to sell that new plane. 

According to Bill Quinn, president of Aviation Management Systems in Portsmouth, 
N.H., and a member of Robb Report's Private Aviation Advisory Board, the business-aircraft 
market typically operates on five- to six-year cycles, meaning that downward and upward 
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trends tend to last that long before 
the market peaks or bottoms out. 
How long the market stabilizes at the 
top or the bottom is less predictable. 
“If you assume that we rode the bot- 
tom in 2010, then 2016 could be when 
we hit the top,” says Quinn. “But how 
long will we stay at the top? You don’t 
want to be caught holding [a new air- 
craft] and then offering something 
for sale as the market drops.” 

Recent figures from the General 
Aviation Manufacturers Association 
for worldwide business-jet deliver- 
ies, which always lag behind orders, 
seem to support Quinn’s assertion 
about the length of the market cycles. 
Deliveries for new business jets fell 
to 518 in 2003, then peaked at 1,313 
in 2008 before plummeting to 672 
in 2012. In 2014, 722 new business 
jets were delivered. (Through June 
of this year, manufacturers had deliv- 
ered 305 business jets.) 

The business -jet market may be 
rising— slowly, according to the de- i 
livery figures — but advisory board ; 
member James Butler, GEO of Shair- i 
craft Solutions, a private -aviation \ 
consulting firm in Bethesda, Md., : 
says many of his company’s clients j 
are hesitant to spend tens of millions i 
of dollars on a new aircraft. “Even : 
though it’s clear the wealthy are get- ] 
ting wealthier,” he says, “there’s still \ 
somewhat of a hangover from 2008 i 
in terms of caution.” 

If you are a buyer, exercising such : 
caution is advisable, says Quinn, and ; 
you should determine how long you j 
intend to own the aircraft before you : 
purchase it. “One of the most impor- : 
tant things that you want to consider j 
is your exit strategy,” he says. He I 
gives the example of buying a new j 
Gulfstream G550. You will spend i 
about $50 million for it, he says, but 1 
if you plan to sell it in five years, and i 
the market follows the five-to-six-year i 
pattern and begins to fall after 2016, ; 
you could lose as much as 25 per- = 
cent of the aircraft’s value as the sec - l 
ondary market’s inventory increases. : 


“One of the most 
important things that 
you want to consider 
is your exit strategy. ” 
-BILL QUINN, 
PRESIDENT, AVIATION 
MANAGEMENT SYSTEMS 



“If we’re advising a CFO or a GEO,” 
Quinn continues, “we’ll say, ‘Look, 
you’re going to have to suck it up and 
hold on to the aircraft for awhile until 
the market stabilizes. You’ll have to 
wait for the [secondary-market] 
inventory level to drop before you’re 
going to see any increase in prices.’ ” 

Advisory board member Keith Swir- 
sky, president of GKG Law in Wash- 
ington, D.G., and chairman of the 
firm’s business-aviation group and tax 
group, says that right now the aircraft 
market is teeming with confidence. 
“People are buying planes faster than 
I can remember in quite some time, 
and a lot of that is attributable to the 
fact that there’s good value in the 
market on used products, and people 
are getting comfortable that those 
values have bottomed out and that 
they’re on a normal trend,” he says. 
“That fear is gone.” 

Regarding the secondary market, 
advisory board member Lee Rohde, 
president and GEO of Essex Aviation 
Group in Portsmouth, N.H., believes 
that more and more prospective 


business-jet buyers will discover 
the value of fairly young pre-owned 
aircraft— a development that could 
affect the exit strategies of new- 
aircraft buyers. “People are going to 
realize that there’s a market for 
second-generation, pre-owned 
aircraft that aren’t very old and still 
have great opportunity,” he says. “At 
the end of the day, a new G650 is 
$65 million, but you can buy a [pre- 
owned] G550 or G450 for $25 million.” 

In addition to market trends and 
the purchase cost and projected resaLe 
value of the plane, the newness of the 
model is a factor for buyers to consider. 
“Nobody likes to be the first out of the 
box with a brand-new production air- 
plane,” says Quinn. “The majority of 
people like to see the aircraft mature. 
There are some people who say they 
won’t be one of the first 25 deliveries. 
When you have a new airframe and 
new systems and new engines that 
have never been out there before, 
you’re going to have growing pains.” 

Quinn says sales of the Legacy 500, 
which Embraer began delivering in 
October 2014, maybe affected by this 
line of thinking. Because the aircraft 
is a clean-sheet design with new tech- 
nology, and because Embraer is en- 
tering the midsize market with the 
model, he says, buyers maybe hesitant 
to place orders. Embraer had deliv- 
ered just five examples through June. 

Quinn likes to look at a new model’s 
projected deliveries over a five- or 
six-year period to determine its vaLue. 
If it appears that the manufacturer is 
on pace to reach 300 total planes dur- 
ing that time, the aircraft can gener- 
ally be considered a safe investment. 
There are exceptions. Quinn says the 
Gulfstream G650 is a safe investment 
despite its relatively low delivery 
numbers because, he notes, “nobody 
is going to question Gulfstream.” 

CHARTERING IS THE private- 
aviation option that involves the 
shortest-term commitment and 
thus requires the least concern with 
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OCEANCO 

oceancoyacht.com | +377.93.10.02.81 

Oceanco is ideally positioned with a yacht-building facility in 
the Netherlands with direct access to the sea, complemented 
by a design, sales and marketing office in Monaco. In addition 
to utilizing its own in-house design team, Oceanco works 
closely with the world’s leading designers who have launched 
some of the largest yachts in Holland. Furthermore, Oceanco’s 
craftsmen are among the finest in the world, offering a high- 
level interior finish and state-of-the-art technology. 

Twelve of Oceanco’s twenty-five yachts launched appear in 
the Top 100 World’s Largest Yachts listing. Soon there will be 
others on that list. 


TODD REED 

toddreed.com | 303.442.6280 

Todd Reed’s designs combine tradition with modem innovation. 
Each piece in the collection is one-of-a-kind luxury jewelry 
for the true individual. This necklace was handcrafted in 
Boulder, Colo., using 18-karat yellow gold and natural colored 
marquise diamonds. For more information, visit toddreed. 
com or call 303.442.6280. 


TODD REED 


SCOTTSDALE CONVENTION 
& VISITORS BUREAU 

experiencescottsdale.com | 800.252.3130 

Ladies and gentlemen, start your engines! Collector cars 
from around the world are cruising into Scottsdale Jan. 23-31, 
2016. The Scottsdale Auto Auctions feature five spectacular 
individual events designed to rev up collector-car novices and 
aficionados alike. While you’re here, be sure to make time for a 
round of championship golf or enjoy a little pampering at one 
of our luxurious resorts. Visit experiencescottsdale.com and 
make your plans today. You won’t want 
to miss a moment of the excitement! 

Scottsdale 
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market trends. Nevertheless, it 
appears that the cost of chartering 
long-range, large-cabin business jets 
is on the rise, according to Swirsky. 
“The market is moving toward nicer 
and newer and the best aircraft, and 
consumers are willing to pay for it,” 
he says. “People are getting more 


educated about what it’s like to fly on 
a brand-new plane, and they’re will- 
ing to spend what it costs to do that.” 

Butler says that too many charter 
customers use the bottom-line cost 
as the deciding factor when choos- 
ing an aircraft. This process, he says, 
often produces an unsatisfactory 



ZONDADO VANDERBILT 

HOTEL 
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FEEL EXCEPTIONAL. 

Awaken to impeccable service from your personal Butler Soothe your muscles 
in our infinity pool overlooking the ocean. Delight your palate with cuisine by 
Mkbeiin starred Chef Juan Jose Cuevas. Smoke die finest cigars at Avo Lounge. 
Revet in San Juan's aizzling nightlife, Repeat. 

Exquisitely Sultry. Alluringly Cosmopolitan. Uniquely Caribbean. 

Condado Vanderbilt Hotel 
Sflenpidlv Timkless 


Complimentary 3 e[} night 
Book Now! 


FlsK RKSEKW£fiONrS : 787.721 .5500 

Rpsurve before November 30, 2015 for 
travels through December 1 6 . 20 15. 


San Juan, Puerto Ricci 

www.CondiidoVanderbilt.«)m I 787" 72 1“S50Q 


experience. As he explains, signifi- 
cant differences exist between the 
aircraft in a given category, so if you 
are a charter customer you should 
know what features and amenities 
each model offers and the overall 
experience that it can provide. 
“Whether it’s cabin height or seat- 
ing arrangements or range or lug- 
gage capability, those things are 
really important,” he says. “When 
you’re spending that much money, 
you want to have a big smile on your 
face when you caLl to book that flight, 
and when the plane shows up you 
want to be really excited to get on, 
and you want to be really excited 
about the whole experience.” 

But according to advisory board 
member Pete Agur, chairman of the 
VanAllen Group aviation-consulting 
firm based in Georgia, you might not 
always be able to book the plane you 
want because charter demand is cur- 
rently outpacing the supply of some 
aircraft. Earlier this year, one of his 
San Francisco-based clients needed 
a super midsize or large-cabin aircraft 
to replace his Bombardier Global 
Express, which was grounded for 
maintenance. Even with 48 hours’ 
notice, no aircraft of that size were 
available for charter in the Bay Area. 
Agur ’s client was forced to wait while 
his plane was repaired, which led to 
missed business meetings. “Owners 
of the aircraft that create the capac- 
ity for charter services are needing 
to use their aircraft more. If they have 
a growing demand for travel, they’re 
less apt to put the plane up for char- 
ter,” he explains. “That adds to the 
constraint in the charter market.” 

Such demand and constraint sug- 
gests that the aircraft market is con- 
tinuing to climb. HI 


Aviation Management Systems, 
amsinc.aero ; Essex Aviation, 
essexaviation.com; GKGLaw, 
gkglaw.com; Shair craft 
Solutions, shaircraft.com; The 
VanAllen Group, vanallen.com 
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JITROIS 

jitrois.com | 917.239.0933 

Jitrois, the French luxury fashion house, is generating buzz 
with the debut of its Madison Avenue flagship boutique. 
The cult label invented stretch leather, and its innovative 
designs are crafted with the highest-quality lambskin 
and exquisite fur, coveted by a jet-setting, fashion-sawy 
clientele. Discover something unique to accentuate your 
personal style in the fall collection, which blends modern and 
edgy with classic and refined pieces. Fashion connoisseurs 
visit Jitrois for an exceptional and intimate couture shopping 
experience. Visit 959 Madison Ave. at 75th St., New York, N.Y. 

jitrois. 




THE CAPITAL GRILLE 

thecapitalgrille.com 

You are cordially invited to join The Capital Grille for a 
remarkable evening of dry- aged steaks, fresh seafood, and 
signature cocktails. Experience the award-winning list of 
more than 350 wines served by a gracious, knowledgeable 
staff who anticipate your every need. The Capital Grille 
looks forward to serving you soon. 
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MY FATHER CIGARS 


myfathercigars.com | 305.468.9501 / 877.285.1160 

My Father Limited Edition 2015—5™ Anniversary 

With only 4,000 produced, the My Father Limited Edition 
2015 blend celebrates the fifth anniversary of their inaugural 
release with specially and carefully cured, fermented, and 
aged tobaccos from their own farms. The beautiful oily Habano 
Ecuador rosado oscuro wrapper gives the cigar an elegant 
look. The first binder, Corojo 2006— which enhances the 
overall flavor of the cigar — was grown in a strategically located 
farm that Jose “Pepin” Garcia has dedicated 
exclusively to this variety of seed. The second 
binder, a Habano, complements and balances 
the flavor. The result is a nonaggressive cigar 
with three-quarters to full body. MV FATHER 








CLASSIFIEDS 


BUSINESS OPPORTUNITIES 

LEARN HOW YOU CAN DRIVE 
A FREE 5 SERIES BMW! 

$100 million international company 
launches exciting, new promotion! Drive 
a new BMW 5 Series free, for develop- 
ing and handling only 100 weight-loss 
customers. Two award-winning products; 
#1 new weight-loss breakthrough hits! 
Contact: (800) 365-9355 

FINANCIAL SERVICE FUNDING 

ANGEL LENDER NEEDED 

$100 million to $250 million @ 3% 
simple interest for 20 years. I have over 
30 years’ experience and a proprietary 
trading platform. Money used to start 
private hedge fund. Willing to offer 
the payoff plus 25% of the business. 
Contact: Jonathon, (720) 982-5145; 
E-mail: jonny5mcc@hotmail.com 

HOUSEHOLD STAFF 
HELEN’S AGENCY 

VOTED “BEST IN L.A.,” L. A. MAGAZINE 

For over 25 years, Helen’s Agency has 
provided worldwide service to clientele 
in search of professional household staff- 
ing solutions. Our company specializes 
in the placement of house managers, 
housekeepers, personal assistants, chefs, 
baby nurses, nannies, couples, chauffeurs, 
security personnel, and corporate admin- 
istrative positions. Let our world of talent 
infuse your world with solutions. 
Contact: (818) 881-7183; E-mail: 

helen@helensagency.com; Internet: 
www.helensagency.com 

TOP HOUSEHOLD STAFF 
LOOKING FOR YOU! 

Find top private service staff on the #1 
domestic job board. Post job openings, 
track resumes, and hire without agency 
fees. Professional tools available to run a 
complete, secure search. Confidential 
listings and instant access to thousands 
of applicants. Contact: (888) 900-0355; 
Internet: www.EstateJobs.com 

INVESTMENTS 

FREE OIL & GAS BUSINESS REPORT ON 
THE PERMIAN BASIN 

A comprehensive report for the 
Accredited Investor on the most profit- 
able oil basins in the country. With oil 
prices fluctuating, you need to know 
how the Permian Basin stacks up with 
oil royalty checks. Call now. Contact: 
(866) 668-1716 

NON-PERFORMING NOTE AND 
DISTRESSED ASSET INVESTMENTS 

We are a niche nationwide asset/loss 
mitigation group, restructuring underwater 
distressed commercial and residential 
mortgages. Additionally, we service and sell 
various types of non-performing and per- 
forming residential and commercial note 
and asset pools. Investors and family offices 
looking for access to secured 20% to 25% 
ROIs, please call for a confidential consul- 
tation. Contact: (800) 640-9529; Internet: 
www. standardholdingsmanagement. com 


DIAMONDS ARE IN! 

Investor or entrepreneur to develop a 
line of jewelry. 100% lab-created real 
colored diamonds, GIA certified with a 
laboratory comparison value between 
earth-mined and environmentally 
friendly diamonds. We are first pioneers 
in this industry! We have exclusive 
availability to the diamond-creating 
laboratory. Contact: (732) 580-8177; 
E-mail: jewelrycuisine@gmail.com 

FOR SALE 

Approximately 8% of Southern California 
winery and vineyards in Temecula Valley 
for sale. 119 voting LLC shares with a 
selling price of $2,380,000. You would 
become 3rd largest shareholder. Go to 
MonteDeOro.com to view building and 
grounds. Call and leave name and num- 
ber for return call with specifics. 
Contact: (724) 658-6300 

JEWELRY 

BUY, TRADE, MAJOR NAME WATCHES, 
DIAMONDS, AND JEWELRY 

Paying high prices for all Rolex, Patek 
Philippe, Cartier, Breguet, and all fine 
and complicated wrist and pocket 
watches. We offer a large selection of all 
major name watches, both new and pre- 
owned, at large savings; trade-ins 
welcome. We also buy and sell dia- 
monds over 1 carat and fine estate 
jewelry. Payment by wire or overnight 
check. Contact: Tarrytown Jewelers 
(est. 1972), 273 North Central Ave., 
Hartsdale, NY 10530; Phone: (800) 
552-2161, (914) 949-0481; Fax: (914) 
949-0546; Internet: www.tarrytown 
jewelers.com 

PROJECT FINANCING 

CONVENTIONAL & HARD MONEY LOANS 

U.S & International locations: Debt/ 
Equity financing considered for new 
technologies, financial services, aviation, 
Internet/IT, oil & gas-energy, mining, 
gaming/leisure, real estate and asset- 
backed lending. No up-front fees. 
Contact: 1 (877) 287-1327 toll free or 
1 (954) 696-5311; Fax a summary to 
1 (954) 697-0797 

SPORTS COLLECTIBLES 

SPORTS MEMORABILIA APPRAISER 
JEFF FIGLER’S SPORTS APPRAISALS 
AND CONSULTING 

Jeff Figler, worldwide professional certified 
sports memorabilia appraiser, can appraise 
your collection for insurance, estate, 
charitable, or any other purpose. Can help 
sell items. Reasonable rates. References 
provided. Contact: Becky, (877) 472-3087; 
E-mail: info@jeffEgler.com 


SPORTS INFORMATION 

DON’T GAMBLE ON SPORT- 
INVEST IN IT. DAYTRADESP0RTS.COM 

Stop gambling on sports, losing year 
after year. Take your piece out of the 
global sports marketplace, following our 
international sports syndicates. We have 
been serving Robb Report readers since 
1996. Our motto is simple: We turn los- 
ing sports players into winning sports 
traders. Contact us for one-on-one per- 
sonal sports management & consulta- 
tion. Let us supply you with football, 
basketball, baseball, & soccer syndicate 
plays. Log on to www.daytradesports 
.com as we broadcast Eve each day from 
our trading floor. Many have come & 
gone but we have been here for 14 + 
years. Subscribe online or make a no- 
obligation call. We will be glad to answer 
any questions. Contact: (888) 201-4201 
(North America), (020) 3286-7628 

(UK), (02) 8006-0619 (AU) 

SHEIK SHANKA 

Football win picks. 1 NFL — 1 college — 
each week. Based on pure data — no fan 
emotion. Research from international 
data center. $1,000 per week fee — big 
players only. Contact: (786) 245-1751; 
E-mail: SheikShanka@aol.com 

TRAVEL 

YOUR PRIVATE ISLAND IN BELIZE 

Discover your own private island at 
Cayo Espanto, where paradise and lux- 
ury come together as one. Our intimate, 
five-star, world-class resort was created 
for the discriminating few who demand 
the best in fife. Full island rentals are 
available. Contact: (910) 323-8355; 
Internet: www.aprivateisland.com 

The World’s 
Most 
Exclusive 
Classified 
Advertising 

To advertise, contact: 

Jim Wilson 

978.264.7554 

e-mail : 

classified@robbreport. com 


What 
makes the 
good life 
great... 



Subscribe today 
and get one year 
for only $65. 

Call 

800.947.7472 


# Bonus * 

Includes FREE access 
to the 

iPad edition 



Canadian subscriptions add $10 
per year (includes GST); International 
subscriptions add $40 per year. 

U.S. funds only. Allow 4-6 weeks 
for delivery of first issue. 
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WN LOAD THE JETSMARTER APP 


USE UNLOCK CODE 


Google play 


CALL FOR MORE INFO 


+ 1 (888) 9 VIP JET 


Offer available until October 31st 2015. JetSmarter acts either as agent in arranging the scheduled service or 
as a public charter operator. Seats are limited and subject to availability. Additional restrictions may apply. 






Chronograph Rcf + 5170G 

Tel: (1)212 218 1240 
patekxom 


